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Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members, directors, officers, employees, agents or
affiliates. Exceptin the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the Company or by any of their respective members, directors, of ficers, employees, agents or
affiliates as to or in relation to the accuracy, completeness or sufficiency of this presentation or any other written or oral information made available to any interested party or its advisers or for any loss
whatsoever arising from or in connection with use of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness,
accuracy, completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information contained in this document is
subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to herein. None of the Company nor any of its group undertakings or
affiliatesis under any obligation or give any undertaking to provide the recipient with access to any additional information or to update this presentation or any additional information or to correct any inaccuraciesin
it which may become apparent, and it reserves the right, without givingreasons, at any time andin any respect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed on, any projections, opinions, estimates,
forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates, forecasts, targets, prospects, returns or other forward-looking statements are not a
reliable indicator of future performance. Nothing in this presentation should be relied upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors,
officers, employees, affiliates or agents nor any other person accepts any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection
therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include, without limitation, any statements preceded
by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may’, "anticipate”, “estimate”, “plan”, “project”, “will’, “can have”, “likely”, “should”, “would”’, “could” and other words and terms of
similar meaning or the negative thereof. These forward-looking statements are subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other
things, the development of its business, financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments. Many of these risks and uncertainties relate to
factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behavior of other market participants, the actions of regulators and any
changes in applicable laws or government policies. These risks, uncertainties and other factors relate to, among other: risks and uncertainties related to our pending acquisition of Snoonu Corporation Holding LLC
“Snoonu’, including the failure to obtain, or delays in obtaining, required requlatory approvals, any reverse termination fee that may be payable by us in connection with any failure to obtain regulatory approvals, the
risk that such approvals may result in the imposition of conditions that could adversely affect us or the expected benefits of the proposed transaction, or the failure to satisfy any of the closing conditions to the
proposed transaction on a timely basis or at all; costs, expenses or difficulties related to the acquisition of Snoonu, including the integration of Snoonu'’s business; failure to realize the expected benefits and
synergies of the proposed transaction in the expected timeframes or at all; the potential impact of the announcement, pendency or consummation of the proposed transaction on relationships with our and/or
Snoonu’s employees, customers, suppliers and other business partners; inability to retain key personnel; changes in legislation or government regulations affecting us or Snoonu; and economic or financial conditions
that could adversely affect us, Snoonu, or the proposed transaction.

Inlight of these risks, uncertainties and assumptions, the eventsin the forward-looking statements may not occur and past performance should not be taken as a quarantee of future results. No representation or
warranty is made that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where otherwise indicated, the
information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past performance of the Company cannot be relied on as a quide to future
performance. Nothingin this presentationis to be construed as a profit forecast.

Snoonu’s OperatingResults

Snoonu's financial and operational measures presentedin this presentationinclude information from Snoonu'’s historical unaudited financial statements for the twelve months ended December 31, 2023 and any
period prior to that, in addition to YTD 2025. Snoonu's financial statements for the twelve months ended December 31, 2024 are audited. The information on Snoonu’s business providedin this presentation,
including the financial and operational measures, are based solely on information provided to Jahez by Snoonu as part of the announced transaction and has not been independently verified, audited or reviewed by
Snoonu or our independent registered public accounting firm, unless otherwise stated.

No offerorsolicitation

This communication shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be
unlawful prior to registration or qualification under the securities laws of any suchjurisdiction.
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Jahez

Key highlights for Q3 -2025

JahezKSA

platform

Non-KSA
Platforms

New Revenue
Streams

Otherverticals

(Co, Marn, Sol)

Maintained profitability despite market-wide pressure ondeliveryfees and aggressive promotionsin a competitive market
Significantimprovementin AOVto £66.8(+£63.4in Q3'24)

Through special deals, Commission + Ads per orderimprovedby#0.7 (+11.6 per orderinQ3'25vs. £10.8in Q2°25)
Churnusers primary consists of lower order frequency & low AOV

- Momentumregainedin Non-KSA with order growthin Q3’25 supportedby aggressive marketing
- Improvedtakerate through optimized merchant mix

« Kuwait startingown fleet deliveryarm to strategicallymanage demandin a competitive market
- Closed Snoonu Qatar acquisition, with consolidation of financialsimpacton Q4’25

- Grocerycontinues to growreaching2.7x GMV growthYoY inQ32025

- Noonpartnership announced* to strengthen groceryfootprintand expand addressable market
- Doosinvestment signed* to strengthenthe Jahezgroceryportfoliowithdark stores

- Snoonu acquisition expectedto materially contribute to consolidated Group growth

35% of Jahez orders fulfilled by Logi, with ~4k drivers
Continuing toreduce delivery costs and improvingunit economics despite regulationrestricting compliant driver availability
Maintained positive AdjEBITDA (2.0% of Net Revenue vs. 8.3%in Q3°24)

Otherverticalsnetrevenuerecordedstrong 559% YoY growthin Q3 2025 while adding value to Jahez Group merchants

*Post-period end: Noon partnership signed on October 30, 2025; Doos investment signed on November 2, 2025
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Jahez grocery milestones
What changed since Q2 @ Marketplace model (existin @ Capital efficient multi-model (new

Retail (PIK) & grocery 9:41 - il T - Partnership: noon Minutes (new)
unifiedinside the Jahez o
application el gl >V oo (® Immediate, capital-
PP , n n efficient access torapid
Q Searchin Jahez m Q-commerce
® (G
Leverage noonlarge (® App-in-apptilesfor
Food i Sope dark store network and mutual traffic and scale
‘/ Dedicated Grocery tile, selection
cleanerinterface, faster
navigation ‘ ')) @ (0 Qghll ()
Oivein  aixa Carrefour Danube Long-term optionality: Doos (new)
Low Capex modelusing Jahezriders for store pickup D o o (® Minorityinvestment
Always on coverage and retail brand equity through SAFE note
‘/ Improved search,
substitutions, and 2.7x GMV growth YoY fromexisting (® Mid-to-longtermdark (® Scale through Jaheztech,
cross-sell marketplace model store exposurein Q- logistics, and marketing
commerce

Scaling Jahez Grocery & Quick Commerce in a Capital Efficient and Multi-mmodel Manner




Jahez -Noonpartnership

10:24 7 ul. 56 @0

© Riyadh Well > Vv

Q Searchin Jahez
" )
77
| inures ]
Food Groceries Shops Noon Minutes
D T & -
Burgers Pizza Coffee Shawerma  Breakfast D

duig AN culslingl
Digital Cards

C‘-s

2 9 4
Donate Free Coffee Cash Back Sweet Kid Meals
with Jahez For All

Assortment, pricing, availability
poweredbynoon’s dark stores

Rollout onJahezappin
November 2025

O
Innoon App Food orders on

Jaheztile will be fulfilled and
delivered by Jahez

InJahez App Grocery orders on
noon minutes tile willbe
fulfilled and delivered by noon

4 $
Jahez will charge a commission noon will charge a commission on
on the Grocery GMV to noon the Food GMV to Jahez

o

) Verylow users overlap between the two applications

Mutual traffic flows and cross-selling through scale

®

Increases order frequency and customer engagement

Native look & feel, with a single sign-on experience

o1 all 7 E
S e 4
noon mn Minutes Stores

© Home - 304, 3rd floor, Spectrum Tower, Oud Met... vV

Q SearchinJahez

c R B -

Sushi Italian Seafood Asian Grills Dese|

(- }nlz@u“:

%1 law Juosdl!

& @ % =

Access to Jahezfooddelivery
from 50k+ restaurants

Rollout onnoonappin
December 2025

EBITDA to GMV accretive to Jahez, with immediate scale across KSA

Jahez .
Group



Jahez -Doos partnership

D00S

& Dark storesin @ Fastdelivery(under I Curated, high- @ Selectexclusivebrand & Groceries, household essentials,
Riyadh & Jeddah 60 minutes) quality packing partnershipsin KSA beauty, gifting, lifestyle

voos  ow- e J@hEZ Investment

Q Group

# 25 million cashinvestment Complementing Jahez Exposure to dark-store
through SAFE converting to Marketplace model & noon economics & playbooks
equity Minutes partnership toscale

Scale with Jahez

Integrate Doos as marketplaceinJahezapp | $B Leveragelogiscale & operations J@hez

Group
g Cross-selling from food, CRM and lifecycle Ramp up marketing & partner
journeys exclusives on Jahez surfaces %
g Optimize UoE through tech enhancements Doos

& inventory management

Adding dark store capability through Doos investment to scale with discipline
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Last-mile delivery - Tawakkalna powered byl ogi

Merchants book parcel deliveries inside Tawakkalna (national Saudi digital platform); Jahez's Logi handles pickup, routing, delivery, and proof-
of-delivery... a solution that focuses on enhancing the delivery service to the current unfriendly to customer delivery scheduling & service

How it works

A
lilsgi @ Jahez Logi |
Tawakkalna ' Group u
Schedulein Syncto PickupbyLogi Proof of
Tawakkalna Jahez Driver Delivery
Pickup time & address Orderstransferred Live tracking and OTP, barcode,
based on customer securely for routing optimized delivery or photo
preference and pricing route confirmation

Value to customers & merchants

« T-hour delivery windows with real-time tracking

« Fewer failed deliveries and fewer driver calls

« Easyreschedule and address change

+ Securedeliverywith PoD (OTP/barcode/photo)
« Multiple payment options

+ Role-basedbranch and parcel management

Jahez &

Whyit matters to Jahez

+ NewB2Brevenue stream for Logi with per-order merchant fees

Better driver utilization and route density using the existing fleet

Capital efficient expansion—no dark-store or inventory capex

Cross-sellopportunity to Jahez merchants & new enterprise accounts

Partnership with a trusted national platform strengthens brand reach

5 R

Settlement &
Tracking

Automatic status
updates and delivery
confirmation

Rolloutin13+
locations

.
e
L S



Jahez

The Future TakesFlight

A step forward to launching the Kingdom's first drone delivery pilot program

A new eraof delivery-poweredbytechnology
This initiative explores practical applications of drone
technology toimprove delivery speed and operational

efficiency.
* * *
I@\
Innovationin Action Collaboration for Vision 2030
Testing next-gen drone systems to Empowering digital transformation
streamline urban andregional delivery. through advancedlogistics technology

Driven by collaboration with:

. 0 N
Jahez 10t S Firnas Aero

Group

;
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Jahez X Snoonu

Strengthening GCC Leadership through Strategic Expansion assistant! y
Need ideas, recommendltions, or W|th anew

shopping tips? I"ll point you

H M H in theright direction. :“ release:
Integration timeline e |

SuperApp 5.5
Deal Phase Phase 2 P Pp
Announced Completion Completion Enhanced discovery
Al- Powered Magical
Snoonu
am,/]“:“:ep;zf;;:ind Unigq git s S+ Subscription plan
? 0’317'Vear~old

" the mayy

Jul2025 Oct 2025 Nov 2025 sttt | | More Verticals

\

Snoonu2M 2025 performance*

Strategic Rationale
- Expands Jahezinto Qatar’s profitable, high-growth market NET REVENUE EBITDA
FY 2025 GMV - Strengthens GCCleadership with a top multi-vertical player +73% YoY +21% YoY
growthrate
forecastedat: . Addsimmediate scale and EBITDA accretionwith no dilution GMV Gov
>70% YoY

- Integratestechnologyfor Al-ledinnovation and logistics uplift +71% YoY +72% YoY
- Leveragessharedasset-light, user-first DNA across markets Commands a

#2 market share,

- Builds aregionalplatformfor scalable non-KSA expansion achievedin 3 years... and growing

*As per unaudited results of Snoonu
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Group KeyHighlights

Jahez Group GMV
E
% of non-KSA GMV
5.2% 10.6% 13.0% 10.9% 11.4%
6%
I.

Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep 2025

Maintained relatively stable GMV in highly
competitive market

Jcmgg 'I -

Group netincome*
FEm
% of net revenue

6.5% 13.3% 1.7% 7.6% 7.5%

- % -
122.8 121.5
- 27X L 2%
80.2 1
62.6
29.4

Q3-2023 Q3-2024 Q3-2025 Sep 2024 Sep 2025

Increased competitionin KSA, partly offset by a#/m
Zakat reversal following the Snoonu acquisition

*Group netincome attributable to shareholders of the parent company

Jahez

Group
Q YTD YoY%
Group Adj .EBITDA
#m
% of net revenue
8.4% 15.0% 12.0% 9.9% 9.3%
—_— (6)%
160.5 -1
151.1
24x = = (29)%

90.0

l

Q3-2023 Q3-2024 Q3-2025 Sep 2024 Sep 2025

Aggressive delivery & promotion offering to
protect core market share



Jahez

KeyKPIs
Q ‘B YoY%
GMV Number of orders
H*p 6% —b #of ordersm I_ 4% —»p
I_ 30% —> T — I_ 25% —» (7)0/0 78.0
. 1. .7 = = 26 1 . .
I B mm EE
& Q3-2024 Q3-2025 Sep2024 Sep2025 Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025

GMV drop slightly mitigated through significant improvement in AOV

Lower KSA order volume offsetting Non-KSA order growth

AOV Gross Revenue
F Em I— 2% —>
4% —>
4% —> 1,745 1,782
3% 64.3 ’
2 30% —> .
61.7 61 6 [ — ()% —
B . . . = - =
Q3 2023 Q3-2024 Q3-2025 Sep 2024 Sep 2025 Q3-2023 Q3-2024 Q3-2025 Sep 2024 Sep 2025

AQV acceleration across all markets through successful bundlingincentives

Jahez

Group

Lower delivery revenue in KSA, partially offset by reduced delivery cost



Jahez Group Quarteriy Active User

Jahez

Group

in millions YoY%

+4.6%

4.2

v

Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Q1-25 Q2-25 Q3-25

Strongloyalty from customers with high
AOV & frequency

High quality of service ensured to users via
effortless compensations

Qitaf & Mokafaa loyalty programs offer
strong value-add to customers

Majority of churned users have low
frequency & AOV

Continuing positive trend of users' growth with4.6% growth YoY

1: Active users for a period of 180 days from the date of the last order on Jahez platform.



Jahez

KeyKPIs (KSA Platforms) o
Q YTD YoY%
GMV Number of orders
4 I— 6% —> # of ordersm 3%
4.2 4.5 I_
7% —> 66.7 687
23% —> [ — (11)%
I_ —_— (6)% —
1.2 -5 : 20.5 21.5
Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025 Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025

Lower Q3 volumes in line with broader market conditions, offset by

Reductionin orders driven by discount seeking users with low AOV

improvementin AOV and frequency
AOV Gross Revenue
#* #*m — % —
5% —— 3% —
o 66.8 1,524 1,514
(o]
18% —>
63.4 63.4 ©4-7 |_ ° — (13)%
60 5 . . . 493
QB 2023 Q3-2024 Q3-2025 Sep 2024 Sep2025 Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025

Improvementin AOV due to successful bundling campaigns and
optimized higher value merchant mix

Jahez

Group

Lower delivery revenue in KSA given market competition, partially
offset byreduced delivery cost



Jahez

KeyKPIs (Non KSA Platforms)
(o] YTD YoY%
GMV Number of orders
*m l_ 1% # of ordersm
6% —p
19% 322 B
2.6x — o = 10.7
|— r 23— [ 7% —>
183 |_
— T - - -
1.6
mE
Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025 T
Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025
Effective marketing contributed to GMV growth Higher volumes driven by effective marketing
AOV Gross Revenue
3 5% —> F*m
2% —s [ 2% ” I_ 16% —>
50.8
49.6 49.0 3.7x 8% —>
44 4 I— . — I_
. . - - . .
- ]
— T
Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025 Q3-2023 Q3-2024 Q3-2025 Sep2024 Sep2025

Strategic bundling and promotions attributed to the growth of AOV
QoQandYoY

Jahez

Group

Increased revenue driven by higher volumes and take rates through
higher value merchant mix optimization



Jahez

Adj.EBITDA YTD Sep 2025 (By Segment)

:“E in millions

170.8 15.3

(18.7

151.1

Platforms-KSA Platforms-Non-KSA Logistics Others

Sep-2024 217.8 (56.3) 13.5 (14.5) 160.5

@ Adj. EBITDA/ Net revenue

Non KSA improved performance combined with KSA aggressive offerings in competitive markets

Jahez

Group

;




Unit Economics DeliveryPlatforms YTD 2025

3 per order

KSA 2.5
BEE "7
NetRevenue Cost of Revenue Margin Contribution OperatingCosts Adj.EBITDA
YTD 24| 213 (15.5) 5.8 (2.6) 3.3
E n 1.3
< W - e)
NonKSA NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA
YTD 24| 14.0 (16.5) (2.5) (2.8) (5.3)

Strategicdelivery campaigns impacting
netrevenue

Improvementin cost per order due to
price negotiation & fleet optimization

Maintained profitability per order despite
high competition

Improvedrevenue from commission,
delivery, and advertisingrevenue

Significantly lower delivery cost per order
due to betterutilization

Materialimprovement in UoE driving
sustainable contribution margin profitability

Maintained KSA profitability with significantly improved UoE outside of KSA

Jahez

Group

|




Quarterly Trending of Unit Economics (eBITDA/Order)

Ir%i h!, ‘.‘i

E per order
3.9
33 3.4
= 1.8
- . -
Q1-2024 Q2-2024 Q3-2024 Q4-2024 Q1-2025 Q2-2025 Q3-2025
0.1
| _
] ©06) )
(2.7) (2.7)
(4.9)
NonKSA (8.9)
Q1-2024 Q2-2024 Q3-2024 Q4-2024 Q1-2025 Q2-2025 Q3-2025

Tactically balancing spend between KSA and Non KSA to ensure highest competitiveness in the market

Jahez

Group

;




Guidance
Update




FY 2025 Guidance

FY 2025 Updated Snoonu Q4
5
o
T

Guidance revised to reflect KSA market dynamics. Snoonu delivers +73% YoY GMV growth.

J CI heZ 1. Includes theimpact of Shoonu, which closed on October 06, 2025
Group ‘ 2. Gross Order Valueincluding DeliveryFees and Value Added Tax




Thankyou

IrQjahez.net
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Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

.J(:IhGreouzp . I



Q32025

Net Revenue

Cost of Revenue

Gross Profit

Gross Profit %
OperatingExpenses
OtherIncome/Expense
Financing Cost & Zakat
NetIncome

Net Income %
OtherIncome/Expense
Depreciation & Amortization
Financing Cost & Zakat
ECL Adjustment

Other Mgmt. Adjustment

Adj.EBITDA
Adi.EBITDA %

JchGreouzp .

Q32025

4437
(316.6)
127.0
28.6%
(57.3)
83
64
845
19.0%
(8.3)

4.8

72.8
16.4%

Platforms KSA

Q32024

521.6
(373.9)
147.7
28.3%
(55.3)
121
(6.5)
98.0
18.8%
(12.1)
34
65
(1.7)
0.0

94.1
18.0%

YOY %

(14.9%)
(15.3%)
(14.0%)
0.3%
3.6%
(31.3%)
(198.6%)
(13.8%)
0.2%
(31.3%)
41.5%
(198.6%)
58.3%

(22.7%)
(1.6%)

Q32025

624
(61.3)
1.1
1.7%
(13.5)
(0.3)
(0.0)
(12.8)
(20.4%)
03
0.8
0.0
0.0
0.0

(11.6)
(18.6%)

Q32024

58.9
(60.2)
(1.4)
(2.3%)
(9.5)
0.0
(0.1)
(10.9)
(18.5%)
(0.0
0.9
0.1
(0.2)
0.0

(10.1)
(17.2%)

Platforms Non-KSA

YOY %

6.1%
1.9%
(179.3%)
4.1%
43.1%
(44.3%)
17.1%
(1.9%)
(9.8%)
(44.3%)
(100.0%)

14.9%
(1.4%)

Q32025

Q7.4
(97.3)
0.1
0.1%
(4.6)
0.0
(1.9)
(6.4)
(6.5%)
0.0
124
1.9
05
04

8.8
9.0%

Logistics

Q32024

161
(108.4)
7.7
6.6%
(81
(0.0)
(0.5)
(0.9)
(0.8%)
0.0
55
05
45
0.0

9.7
8.3%

(16.1%)
(10.2%)
(98.2%)
(6.5%)
(43.2%)
(100.0%)
3.6x
6.9x
(5.7%)
(100.0%)
2.2x
3.6x
(20.1%)

(9.1%)
0.7%

Q32025

28.7
(24.7)
4.0
14.0%
(14.0)
57
(0.4)
(4.7)
(16.5%)
(5.7)
3.0
04
11
0.0

(5.9)
(20.6%)

Others

Q32024

185
(15.0)
35
19.0%
(10.4)
0.8
(0.4)
(6.5)
(35.1%)
(0.8)
27
04
0.0
05

(3.6)
(19.7%)

55.0%
64.6%
14.1%
(5.0%)
35.5%
7.2x
(6.7%)
(27.1%)
18.6%
7.2x
9.9%
(6.7%)
-100.0%

62.4%
(0.9%)

Q32025

5333
(401.0)
132.3
24.8%
(89.5)
13.7
41
60.6
11.4%
(13.7)
21.0
(4.)
(1.1)
14

64.0
12.0%

Q32024

601.3
(443.7)
157.6
26.2%

(83.2)

12.9
(7.5)

79.7
13.3%

(12.9)

125
75
2.6
05

90.0
15.0%

YOY %

(11.3%)
(9.6%)
(16.1%)
(1.4%)
7.5%
6.7%
(153.9%)
(24.0%)
(1.9%)
6.7%
67.1%
(153.9%)
(142.6%)
3.0x

(28.9%)
(3.0%)



YTD9M 2025

Platforms KSA Platforms Non-KSA Logistics Others “

SARmM Sep 2025 Sep 2024 YOY % Sep 2025 Sep 2024 YOY % Sep 2025 Sep 2024 YOY % Sep 2025 Sep 2024 YOY % Sep 2025 Sep 2024 YOY %
Net Revenue 1,369.9 1,421.0 (3.6%) 183.2 1495 225% 3221 305.9 5.3% 779 71.4% 1,626.3 1,623.2 0.2%
Cost of Revenue (1,019.0) (1,0325) (1.3%) (168.3) (176.2) -4.5% (321.2) (298.7) 7.5% (66.8) (39.9) 67.4% (1,248.8) (1,248.7) 0.0%
Gross Profit 350.9 388.5 (9.7%) 14.9 (26.6) (155.8%) 0.9 71 -87.6% 1.1 55 99.7% 377.5 3745 0.8%
Gross Profit % 25.6% 27.3% (1.7%) 8.1% (17.8%) 25.9% 0.3% 23% (2.1%) 14.2% 12.2% 2.0% 232% 23.1% 0.1%
Operating Expenses (194.2) (187.0) 3.8% (36.1) (31.9) 13.2% (14.9) (20.7) (28.1%) (40.8) (28.2) 44.5% (285.7) (267.8) 6.7%
OtherIncome/Expense 304 38.0 (20.1%) (0.2) 0.0 (3767.4%) 0.0 (0.0) (100.0%) (0.3) (1.5) (79.5%) 29.8 364 (18.1%)
Financing Cost & Zakat (3.4) (17.1) (80.0%) (0.1) (0.1) (3.0%) (3.2 (1.8) 78.2% (1.3) (1.3) (4.5%) (8.0) (20.4) (60.7%)
NetIncome 183.7 222.3 (17.4%) (21.5) (58.6) (63.3%) (17.2) (15.4) 11.9% (31.3) (25.6) 22.5% 113.6 122.7 (7.5%)
Net Income % 13.4% 15.6% (2.2%) (11.8%) (39.2%) 27.5% (5.3%) (5.0%) (0.3%) (40.2%) (56.3%) 16.0% 7.0% 7.6% (0.6%)
OtherIncome/Expense (30.4) (38.0) (20.1%) 0.2 (0.0) (3767.4%) 0.0 0.0 (100.0%) 03 15 (79.5%) (29.8) (36.4) (18.1%)
Depreciation & Amortization 12.9 97 32.6% 25 23 9.0% 257 16.8 52.9% 87 77 13.7% 498 365 36.5%
Financing Cost & Zakat 34 171 (80.0%) 0.1 0.1 (0.0) 32 1.8 78.2% 13 13 (4.5%) 8.0 204 (60.7%)
ECL Adjustment (0.5) 15 (134.7%) 0.0 (0.0 (100.0%) 23 10.2 (77.3%) 47 0.0 - 65 1.8 (44.6%)
Other Mgmt. Adjustment 17 5.0 (66.6%) 0.0 0.0 - 1.3 0.0 - 0.0 05 (100.0%) 3.0 55 (45.9%)
Adj.EBITDA 170.8 217.8 (21.6%) (18.7) (56.3) (66.8%) 15.3 13.5 13.6% (16.3) (14.5) 12.1% 151.1 160.5 (5.8%)
Ad.EBITDA % 12.5% 15.3% (2.9%) (10.2%) (37.6%) 27.4% 4.8% 4.4% 0.3% (20.9%) (32.0%) 11.1% 9.3% 9.9% (0.6%)
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