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Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members, directors, officers, employees, agents or
affiliates. Exceptin the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the Company or by any of their respective members, directors, of ficers, employees, agents or
affiliates as to or in relation to the accuracy, completeness or sufficiency of this presentation or any other written or oral information made available to any interested party or its advisers or for any loss
whatsoever arising from or in connection with use of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness,
accuracy, completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information contained in this document is
subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to herein. None of the Company nor any of its group undertakings or
affiliatesis under any obligation or give any undertaking to provide the recipient with access to any additional information or to update this presentation or any additional information or to correct any inaccuraciesin
it which may become apparent, and it reserves the right, without givingreasons, at any time andin any respect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed on, any projections, opinions, estimates,
forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates, forecasts, targets, prospects, returns or other forward-looking statements are not a
reliable indicator of future performance. Nothing in this presentation should be relied upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors,
officers, employees, affiliates or agents nor any other person accepts any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise arising in connection
therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include, without limitation, any statements preceded
by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may’, "anticipate”, “estimate”, “plan”, “project”, “will’, “can have”, “likely”, “should”, “would”’, “could” and other words and terms of
similar meaning or the negative thereof. These forward-looking statements are subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other
things, the development of its business, financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments. Many of these risks and uncertainties relate to
factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behavior of other market participants, the actions of regulators and any
changes in applicable laws or government policies. These risks, uncertainties and other factors relate to, among other: risks and uncertainties related to our pending acquisition of Snoonu Corporation Holding LLC
“Snoonu’, including the failure to obtain, or delays in obtaining, required requlatory approvals, any reverse termination fee that may be payable by us in connection with any failure to obtain regulatory approvals, the
risk that such approvals may result in the imposition of conditions that could adversely affect us or the expected benefits of the proposed transaction, or the failure to satisfy any of the closing conditions to the
proposed transaction on a timely basis or at all; costs, expenses or difficulties related to the acquisition of Snoonu, including the integration of Snoonu'’s business; failure to realize the expected benefits and
synergies of the proposed transaction in the expected timeframes or at all; the potential impact of the announcement, pendency or consummation of the proposed transaction on relationships with our and/or
Snoonu’s employees, customers, suppliers and other business partners; inability to retain key personnel; changes in legislation or government regulations affecting us or Snoonu; and economic or financial conditions
that could adversely affect us, Snoonu, or the proposed transaction.

Inlight of these risks, uncertainties and assumptions, the eventsin the forward-looking statements may not occur and past performance should not be taken as a quarantee of future results. No representation or
warranty is made that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where otherwise indicated, the
information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past performance of the Company cannot be relied on as a quide to future
performance. Nothingin this presentationis to be construed as a profit forecast.

Snoonu’s OperatingResults

Snoonu's financial and operational measures presentedin this presentationinclude information from Snoonu'’s historical unaudited financial statements for the twelve months ended December 31, 2023 and any
period prior to that, in addition to YTD 2025. Snoonu's financial statements for the twelve months ended December 31, 2024 are audited. The information on Snoonu’s business providedin this presentation,
including the financial and operational measures, are based solely on information provided to Jahez by Snoonu as part of the announced transaction and has not been independently verified, audited or reviewed by
Snoonu or our independent registered public accounting firm, unless otherwise stated.

No offerorsolicitation

This communication shall not constitute an offer to sell or the solicitation of an offer to buy any securities, nor shall there be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be
unlawful prior to registration or qualification under the securities laws of any suchjurisdiction.
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Jahez

Key highlights for Q2 -2025

* Rolled out Jahez’snew application with unified “grocery” and “shops” offeringwith an enhanced user experience
JahezKSA - Competitive market with tactical promotional marketing and deliveryin Q2
* Numberof Ordersup 14% YoY with strong growthin new KSA territories

Non-KSA - Acquisitionof Snoonu, Qatar’s fastest growing and profitable on-demand and e-commerce player
- Launched merchantdeliverymodelin Kuwait with akeyaccountinlate Q2
Platforms - Continued focus onprofitable growthin Kuwait & Bahrain with significantimprovementin UOE and Adj.EBITDA
« Accelerationof grocerygrowthreaching3.9xGMVYoYin Q22025
New Revenue - +433retailmerchants enrolledresultingin1.6xgrowthin Q22025
Streams - Launched corporate collaborations with STCHQ office delivery & Roshn self drivingrobot delivery

+ 4,545drivers(1,853in Q2 2024)enabling economies of scale andregulatory compliance
+ Reduceddeliverycosts, despiteregulationrestricting number of compliant driver availabilityin market
- Jahezratedasmosttrustedbrand amongdrivers forlongterm stableincome*

Otherverticals netrevenuerecorded double digit growth while adding value to Jahez Group merchants

Otherverticals . A A A A
Otherverticalsrevenue: @ 329 | @ 389% | 17% | 9%

YoY(Q22025)

*Based on third party survey
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platform strength
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Jahez new applicationrelease
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Multi-Vertical Lifestyle Platform

Theintroduction of Grocery, Jahez Shops & newly enhanced offerings to the customer




Jahez has
Launched the
foundations for
a Multi-Vertical
Lifestyle
Platform

Keeping Jahez
- simplicity while
expandinginto new

verticals

Collections for more
targeted segments
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New enhanced smart
and seamless search
experience



At the forefront of deliveryinnovation

c —

Firsttolaunch self service
deliveryat ROSHN front

Introduced merchant delivery
modelin Kuwait

Deliveryto STCHQ offices
using “abbaya”

jahez g



h
Setting the industry benchmarkin data security ke

st

Saudicompanyinthe

AwardedISO 27001 certification industry toreceive
the certification

Demonstrates commitment to highest
global standards forinformation security

Ensures protection of customer, merchant,
and partner data

Strengthens trust with stakeholders and G ro u p

regulators

jahez g




’ . : Jahez
Jahez’s strategicinvestments - Moyasar

Merchant Solutions Moyasar new services introduction... ...fullyintegratedinJahez portfolio
g b‘;‘ug"t grubtech .
*e DONG Sl ot 520l Improved payment processes
(PG i3 o @ & acceptance rates across Jahez
@ Omniful g4 Movasar e— Integration with the verticals
National e-commerce
Interface to support
o Straight to consumer as payment gateway
@) — = First mover advantage with
| nana sgl new service implementationin
O gucj Jahez(e.g. Samsungpay)
O
8 €2 soum
= oy % @ Costsavings throughMoyasar
MPG juuisd g pic calSuisl] gros le Id . .
LastMile Deliveryarm Introduction of E Payment gatewayimproving

_ Jahez UoE
recurring payments

for subscriptions,
Pre-Booking &
Collection Service
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Opportunity to expand
/@ Moyasar operationsinto GCC

countries
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Jahez

Jahez activates Samsung Payon Moyasar MPG
Moyasar MPGlaunches Jahez activates Samsung
SamsungPay PayonMoyasar MPG

First successful SamsungPay activation
through alicensed Saudigateway
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Directintegration with the national "Mada"
network andinternational payment schemes

Fullylocalizedinfrastructure for faster

response times and direct support
Firsttolaunch the P PP Enabling secure, advanced

serviceinKSA digital payments

Jahez provides the most variety of payment methods to customers
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Two Champions,
One Vision

Instant presencein
Qatar’s high-value
market

Global world-class
talent cross-pollination
& tech uplift

Jahez
N

Strategic fit,
profitable from day
one
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Strengthened path to GCC tech
leadership through enhanced
scale and multi-vertical flywheel

Jahez

Group
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Expanding verticality
&into new geographies

A unified culture focused on

User Experience
& Sustainable Profitable Growth




Jahez & Snoonu GCCPresence @ B

Unlocking Qatar’s home-grown growth potential

Saudi Arabia Qatarenjoysa...
SAR5.8bn 99 % internet penetration, with a young, mobile-
GMV (FY24) c K " first consumer base
uwal
SARO.7bn .
ik GMV (FY24) ...withthe
3 Bahrain @ highest GDP per capita in the GCC
v
...andagrowing
Qa tar USD >3 bne-commerce TAM!
GMVFY24 ...andwith anunmatched product engine, Snoonu has achieved an
. 4 AQ\/ of ~QAR 862 onits platform, one of the strongestin the
region
SAR1.4bn ?

...buildingon astronglocallybornbrandidentity

resultingin high order frequency of ~7 orders permonth?, with
& analmostdoublingGMV andno. of orders(FY24 vsFY23)

Unlocking a High-growth Digital Market in Qatar

1:Includes food delivery, non-food, and e-commerce;

ahez . |
J Group 2:Q12025.(SAR~89)



Snoonu customer offerings

Food & Q-commerce Marketplace

SnoonuMarket P2P &B2BDelivery
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10+ offerings —

Snoonuis Qatar’'s Home-grown Local Delivery and E-commerce Champion With an “Ultra-App” Focus
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Group KeyHighlights

Jahez Group GMV

b
of non-KSA GMV

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

Group netincome*
Hm

of net revenue

38% =»

58.9

— (36)%

47.3

|

- (22)%
30.2

1

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

Jahez

Group

Group Adj.EBITDA
Fm

of net revenue

24% =—p
|_ 87.1

- (5)%

‘l - (25)%

50.3 48.0

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

Non-KSA improved profitability while tactical promotional campaigns adopted to protect KSA market share

thﬁ% '.

*Group netincome attributable to shareholders of the parent company



KeyKPls

GMV

Jahez

Group

YoY%

Number of orders

#*p

12%
"
3.1 )
I— 35% =—p I_

1.6 1.8
: - -

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

13% —>

GMV from KSA platforms grew 14% YoY (Q2)..Non KSA focused on

# of ordersm 10% —>

12% — 54.9
35% —b> I_ 501

—

- - - .

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

Q2 orders driven by strong KSA growth... Maintained stable non-KSA orders

profitable growth with higher profitability
AOV Gross Revenue
3 Hm 9% —>
1% —> 1,191
o — [ e % 1, 097
61.9 62.7 32% —> |_
61.9 61.5 [
- . . - . - - -
Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025 Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

AOQOV Improved due to minimum order cap at selected tiers/Merchants &
specialcombo offerings

Jahez |
M

Improvement in commission & advertisingrevenue offsetting the strategic
increase in delivery offers



. Jahez
Jahez Group Quarterly Active Users

YoY%

inmillions

I 7.9% > Highest active users with orders recordedin
Q22025

' Customers with high AOV & frequency
3.9 a2 >

continue to beloyal

2.9

/ Jahez offers customers compensations to

ensure high quality service

Programs such as Qitaf & Mokafaais a
loyalty differentiator to Jahez

Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 Ql1-25 Q2-25

Churned customers are mainly customers
that orderedless than 1 order with low AOV

Continuing positive trend of users' growth with 7.9% growth YoY

Active users for a period of 180 days from the date of the last order on Jahez platform.



KeyKPIs (KSA Platforms)

Jahez

Group

YoY%

GMV Number of orders
*p # of ordersm
2% — MN% —>
. I— 14% —>
—_—
I_ 23% =—p I_ e I_ 20% —p 42 7
1.4 16
- | - = -
Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025 Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025
AOV Gross Revenue
#* #£m 6% —>
1,021

Q2-2024 Q2-2025 H1-2024 H1-2025

4%
|_ 18% —> |_ -

962
B - .

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025




Jahez

KeyKPIs (Non KSA Platforms)

YoY%

GMV Number of orders
*£m — 7% #of ordersm
~ 363
339 1% —
1% F
[ — — (3)% 7.0 7.0
47x — 40x —p p—
|_ 4.0 3.9
— - . 10 - -
Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025 _
Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025
AOV Gross Revenue
#* e I_ 6% — #*m 21% —>
18% . [ 50.6 1% 103 124
R 0 —)
|_ 48.6 48.7 b6x |—
3 . . .

Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025 Q2-2023 Q2-2024 Q2-2025 H1-2024 H1-2025

Jahez |



Jahez

Adj. EBITDA H12025 (By Segment)

:“E in millions

H1-2025 98.0 6.5
I 87.1
(10.4)
Platforms-KSA Platforms-Non-KSA Logistics Others
H1-2024 123.6 (46.1) 3.8 (10.9) 70.4

@ Adj. EBITDA/ Net revenue

Improvement YoY adj. EBITDA/Net revenue mainly due to Non KSA performance

Jahez

Group

&




Unit Economics DeliveryPlatforms H12025

3 per order

08
o = —
i . |
NetRevenue Cost of Revenue Margin Contribution OperatingCosts Adj.EBITDA
H1 24| 21.1 (15.4) 5.6 (2.7) 2.9
VA
2.0
] ]
NonKSA NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA
H1 24| 13.0 (16.6) (3.6) (3.0) (6.6)

Lower KSA profitability while UoE significantly improved outside of KSA

Strategic delivery campaigns impacting
netrevenue

Improvementin cost perorderdue to
price negotiation & fleet optimization

Decreasein order profitabilityby #£0.8 to
maintain market share

Improved revenue from commission,
delivery, and advertisingrevenue

Significantly lower delivery cost per order
due to betterutilization

Materialimprovementin UoE driving
sustainable contribution margin
profitability

Jahez

Group

L




Guidance
Update




FY 2025 Guidance

3t
FY 2025 Guidance m FY 2024 Actuals

9.8b-10.8b 4.5b 8.7b

7.4b-8.0b 3.4b 6.5b

Net Revenue 2.6b-3.0b 1.1b 2.2b

Adj.EBITDA 280m-330m 87.1m 250m

Maintaining guidance through robust operations and growth outlook

Jahez

Group (*) Gross Order Valueincluding Delivery Fees and Value Added Tax

l
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Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

Jahez

Group

s -




Group Adj.EBITDA Bridge
:‘"Ein millions
_ Q2-2025 Q2-2024 YOY % H1-2025 H1-2024 YOY %

NetRevenue 5671 5410 4.8% 1,093.0 1,021.9 7.0%
CostofRevenue (447.8) (419.7) 6.7% (847.8) (805.0) 53%
Gross Profit 119.3 121.3 -1.7% 2453 216.9 13.1%
Gross Profit % 21.0% 22.4% -1.4% 22.4% 21.2% 1.2%
OperatingExpenses (104.5) (94.2) 11.0% (196.3) (184.6) 6.3%
Otherlncome/Expense 10.8 1.9 -9.0% 16.1 23.6 -31.7%
FinancingCost & Zakat (5.9) (7.7) -23.4% (12.1) (12.8) -5.9%
Netincome 19.7 31.3 -37.2% 53.0 43.0 23.2%
NetIncome % 35% 58% -2.3% 4.8% 4.2% 0.6%
Otherlncome/Expense (10.8) (1.9) -9.0% (16.71) (23.6) -31.7%
Depreciation & Amortization 155 1.8 31.9% 28.9 24.0 204%
FinancingCost & Zakat 59 77 -23.4% 121 12.8 -5.9%
ECL Adjustment 49 63 -227% 7.6 Q.1 -16.2%
Other Mgmt. Adjustment * 0.8 2.8 - 1.6 50 -
Adj.EBITDA 36.0 48.0 -25.1% 87.1 704 23.6%
Adi.EBITDA % 6.3% 8.9% -2.5% 8.0% 6.9% 1.1%

Group ‘ (*) Management Adjustment mainly includes one-time professional and consultancy fees
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