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Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members,
directors, officers, employees, agents or affiliates. Except in the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the
Company or by any of their respective members, directors, officers, employees, agents or affiliates as to or in relation to the accuracy, completeness or sufficiency of this
presentation or any other written or oral information made available to any interested party or its advisers or for any loss whatsoever arising from or in connection with use
of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness, accuracy,
completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information
contained in this document is subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to
herein. None of the Company nor any of its group undertakings or affiliates is under any obligation or give any undertaking to provide the recipient with access to any
additional information or to update this presentation or any additional information or to correct any inaccuracies in it which may become apparent, and it reserves the right,
without givingreasons, at any time andin anyrespect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed
on, any projections, opinions, estimates, forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates,
forecasts, targets, prospects, returns or other forward-looking statements are not a reliable indicator of future performance. Nothing in this presentation should be relied
upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors, officers, employees, affiliates or agents nor any
other person accepts anyliability whatsoever for anyloss howsoever arising from any use of this presentation orits contents or otherwise arising in connection therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include,
without limitation, any statements preceded by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may”, “anticipate”, “estimate”, “plan”,
“project”, “will”, “can have”, “likely”, “should”, “would”, “could” and other words and terms of similar meaning or the negative thereof. These forward-looking statements are
subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other things, the development of its business,
financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments in Kingdom of Saudi Arabia. Many of these risks and
uncertainties relate to factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behaviour
of other market participants, the actions of regulators and any changes in applicable laws or government policies. In light of these risks, uncertainties and assumptions, the
eventsin the forward-looking statements may not occur and past performance should not be taken as a guarantee of future results. No representation or warranty is made
that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where
otherwise indicated, the he Information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past
performance of the Company cannotbe relied on as a quide to future performance. Nothingin this presentationis to be construed as a profit forecast.
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Jahez

Keyhighlights for Q1-2025

Jahez KSA - Reachedhigher monthlyorderlevelthanpreviously achieved as number of orders grewby11%*YoY
+ GMV saw strong growth of 13%* despite Ramadan slow downin a dynamic market

Non-KSA - Significantimprovementin UOE resultingin significant EBITDA improvement (*£+24.6mYoY)
Platforms « Maintaining market positionin Kuwait & Bahrain

. + 4,260drivers(1,684in Q12024)enabling economies of scale andregulatory compliance
Log| « Improvedcost structure despite Ramadan & ramp-up costs while enhancing profitability YoY through scale
- Billingrate nowreviseddownto £12.75 perorder to stay competitive with market

. - ProgressingJahez’s Retail strategytowards moreintegratedoffering
Jahez Retail + JahezRetail GMV up 2x YoY with the introduction of new products (e.g. digital cards)
« Growing number of new merchants

Other verticals growing with value-add offerings to Jahez Group merchants

Other verticals - . A | @ A | A |
Otherverticalsrevenue: 145% 420% 18%

YoY(Q12025)

J (*) Like for Like analysis done to normalize the impact of seasonality timing on growth due to Ramadan

A
154%




Spotlighting Jahez’s
platform strength



Successfullyramping up advertisingrevenue streams

Increasingadinventory
through geolocation
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Additional ad opportunities
throughReels andvideo

%

Personalized ads
experience throughExplore

Explore

Baity from stc 53
Discover Baity Fiber and Baity 5G packages }

baity fiber and
baity 5G packages
where it all begins

Good Morning . @@,

Order your breakfast from breakfast banner
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Increasing Jahez's multi-advertising streams and supporting merchants grow
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Jahez’'s strategicinvestments

Marn and Grubtech case study

Merchant Solutions
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Customer places order
on any delivery app
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Delivery app
aggregator

Kitchen flow automation
Omnichannel operations

Order consolidation

Grubtech aggregates orders
and communicates with POS

Single solution
POS

Marn Connect
poweredby
Grubtech

Hardware + software solutions
Inventory management

Integrated ecosystem

Marn provides single POS and
restaurant management

Restaurant prepares
order for delivery




Multi verticals direct controllinginvestments Jahez

- ttw  Jr e s

 Deliversadvancedpoint-of-sale systems and
integrated service platforms to merchants

- Offeringofintegrated systems with Grubtech&
Deliverect to better serve merchants use

« Revenue streams by optimizingmerchant
operations and customer engagement

5,415 1,943

Software soldin Hardware soldin

QT25 QT25

+ Provides fully equippedkitchens for delivery-only

restaurants with scaling up opportunities

« Offers cloudshelving for e-commerce, supporting

quick commerce and storage needs

+ Revenue through variable commissions and long-

termleases

124 +80

itchen & shelvingslots  Brandssoldin
shelving

GROWTH,
ACCELERATED .

« Focuses onF&B supply chain management for the

HORECA sector (B2B)

Expandingwith long term contracts as well as
Jahez's merchants for wing-to-wing offerings

« Revenue streams throughstrategic partnerships,

inventory management, and delivery services

18.3%

YoY growthinnet
revenue

One Stop for your
ESTABLISHMENT NEEDS

FOR YOUR Hotel, Café, Office,
Restaurant, Catering,
Cloud Kitchen

ad.
- — 8 N o




Q12025
Financial Performance



Group Key highlights

Jahez Group GMV

b
of non-KSA GMV

l— 1M% —>
I_ 28% —> 1.6
1.5
| I I
Q1-2023 Q1-2024 Q1-2025

Group netincome
#m

of net revenue

—  2.8X

I_ -3% —>

12.1 1.7

Q1-2023 Q1-2024

—

333

Q1-2025

Jahez

Group

Group Adj.EBITDA o

Fm

of net revenue

— 23X

51.1

I_ 32% —p>

22.4

Q1-2024

16.9

Q1-2023 Q1-2025

Improving Non KSA profitability contributing to Group Adj. EBITDA growth
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Jahez

KeyKPIs
GMV Number of orders LFLY|  Act
b 15% —p #of ordersm YoY%

N% —> | T
280/0 _» I_ 70/0 —l I
24% —> I
24.3
. . . . 19 | . . i .
Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025 01 2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025
Increased volumes & average order value driving GMV growth Gaining market share within KSA & non KSA
AOV Gross Revenue
* 3% *m 12%
3% o —> o —> 16% —b
|_ 631 63.1 " I_ I_
3% —
61.0
= . . - . . . .
Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025 Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

Jahe'

Higher AOV driven by seasonality offerings & customer purchasing behaviors

Increase supportedby growth in commissions, advertising, and other verticals

(*) Like for Like analysis done to normalize the impact of seasonality timing on growth



Jahez

KeyKPls (KSA Platforms)
GMV Number of orders -
kb #ofordersm YoY%

13% —>
|_ 10% —> [ 7% —> % —
17% —> N% —> l_ l_
1.5 1.5 l_
1.3
. . . . . B - -
Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025 Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

GMV growth supported by higher order volumes and average order value

Jahez KSA reached higher monthly orderlevelin 2025

AOV Gross Revenue
#* 3 m o
3% 209/ - 8% —>»
—_— 0 — 5% I_ I_ 12% —>
% 64.2 M
436 458 495 440 495
B . . . . . . . . .
Q1 2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025 Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

Shifts in customer purchasing behavior & Ramadan spending patterns

Jahe'

Improvement in commission & increased advertising adoption



Jahez

KeyKPIs (Non KSA Platforms)
GMV Number of orders L Act
H*m # of orders m YoY%

I_ 17% —>

9-1x > 167 167
145 143
[ ]

Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

I_ 15% —>»

Jahez maintains key position in Kuwait and Bahrain in terms of GMV

7% 8% —>
71X —p I_ - l_

3.0 : 59 3.2
]

Q1-2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

Strong performancein order growth, particularly in Bahrain

AOV Gross Revenue
" " .
8% 8% ——> " I_ 34% 35% —>
27% ——) 111X —p
48.6 r
= . . . . . .
QI 2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025 Q1 2023 Q1-2024 Q1-2025 Q1-2024 Q1-2025

Stronger customer buying habits & seasonal Ramadan spending.

Jahe'

Platform revenue driven by increased commissions, delivery fees, & ad sales



Jahez

Adj.EBITDA Q12025 (By Segment)

:“E in millions

4.5

— ] 51.1

(1.9) (4.8)

0.2

(1.9)

(10.1)

(19.6)
(26.5)

Q1-2024 Q2-2024 Q3-2024 Q4-2024 Q1-2025

Platforms-KSA Platforms-Non-KSA Logistics Others Group

Q1-2024 52.7 (26.5) 2.1 (5.9) 22.4

Adj. EBITDA/ Net revenue

Improved Non KSA performance driving group EBITDA margin growth

Jahe'



Unit Economics DeliveryPlatforms Q12025

3 per order

Strategic delivery campaigns during

Ramadan impacting netrevenue
Improvementin cost per orderdue to
KSA “ (2.6) price negotiation & fleet optimization
<4 |
NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA Slight decrease in the profitability by
Q1°24| 20.3 (15.0) 5.2 (2.7) 2.5 orderof % 0.10

Improvedrevenue from commission,

\La;i_J deliveryand advertisingrevenue
17.5
Significantly lower delivery cost per
2./ | (3.3) order due to better utilization

—{0-6)—
NonKSA NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA o ) o
Materialimprovementin UE driving
< sustainable CM profitabilit
Q124 124 (17.5) (5.0) (3.9) (8.9) g ¢

Strategic focus on unit economics to maintain KSA and improve Non KSA profitability
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Guidance Update




Jahez

FY 2025 Guidance

FY 2025 Guidance “ FY 2024 Actuals

9.8b-10.8b 2.1b 8.7b

GOV*

I |

7.4b-8.0b 1.6b 6.5b

2.6b-3.0b 0.5b 2.2b

Net Revenue

Ad|.EBITDA 280m-330m STm 250m

Maintaining guidance through robust operations and growth outlook

Jahe

IO

(*) Gross Order Value including Delivery Fees and Value Added Tax
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Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

the' . J@hGreouZp



Group Adj.EBITDA Bridge Jahez

Q12025 Q12024 YOY %

Net Revenue 526.0 480.9 9.4%
Cost of Revenue (400.0) (385.3) 3.8%
Gross Profit 126.0 95.6 31.7%
Gross Profit % 24.0% 19.9% 4.1%
Operating Expenses (21.7) (20.5) 1.4%
Other Income/Expense 53 n.7 (54.8%)
Financing Cost & Zakat (6.2) (5.2) 20.1%
Netincome 333 1.7 184.7%
Net Income % 6.3% 2.4% 3.9%
Other Income/Expense (5.3) (1.7) (54.8%)
Depreciation & Amortization 13.3 12.2 9.3%
Financing Cost & Zakat 6.2 52 20.1%
ECL Adjustment 27 28 (1.3%)
Other Mgmt. Adjustments* 0.8 2.3 -
Adj.EBITDA 51.1 22.4 128.1%
Adj. EBITDA % of Net Revenue 9.7% 4.7% +5.1%

J (*) Management Adjustment mainlyincludes one-time professional and consultancy fees
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