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Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members,
directors, officers, employees, agents or affiliates. Except in the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the
Company or by any of their respective members, directors, officers, employees, agents or affiliates as to or in relation to the accuracy, completeness or sufficiency of this
presentation or any other written or oral information made available to any interested party or its advisers or for any loss whatsoever arising from or in connection with use
of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness, accuracy,
completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information
contained in this document is subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to
herein. None of the Company nor any of its group undertakings or affiliates is under any obligation or give any undertaking to provide the recipient with access to any
additional information or to update this presentation or any additional information or to correct any inaccuracies in it which may become apparent, and it reserves the right,
without givingreasons, at any time andin anyrespect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed
on, any projections, opinions, estimates, forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates,
forecasts, targets, prospects, returns or other forward-looking statements are not a reliable indicator of future performance. Nothing in this presentation should be relied
upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors, officers, employees, affiliates or agents nor any
other person accepts anyliability whatsoever for anyloss howsoever arising from any use of this presentation orits contents or otherwise arising in connection therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include,
without limitation, any statements preceded by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may”, “anticipate”, “estimate”, “plan”,
“project”, “will”, “can have”, “likely”, “should”, “would”, “could” and other words and terms of similar meaning or the negative thereof. These forward-looking statements are
subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other things, the development of its business,
financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments in Kingdom of Saudi Arabia. Many of these risks and
uncertainties relate to factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behaviour
of other market participants, the actions of regulators and any changes in applicable laws or government policies. In light of these risks, uncertainties and assumptions, the
eventsin the forward-looking statements may not occur and past performance should not be taken as a guarantee of future results. No representation or warranty is made
that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where
otherwise indicated, the he Information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past
performance of the Company cannotbe relied on as a quide to future performance. Nothingin this presentationis to be construed as a profit forecast.
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A moment to celebrate Jahez

Jahez

Riyadh, Saudi Arabia, 18 November 2024 - Jahez International Company for
Information System Technology (“Jahez”, or the “Group”), is pleased to announce that the
Saudi Exchange (Tadawul) has granted its approval for the Group's transfer from the

Parallel Market (Nomu) to the Main Market (TASI).
— WL T A N A KA —

This transfer involves 209,836,060 ordinary shares, representing the total shares of the de - ® I
company. During the transition period, Jahez's shares will continue to trade on Nomu, and |‘h: qm lp yuhax W}" Ggul" u\ll J.ab aS}m dmn' lj‘n: m m l '3 Juhez
a transfer document will be made available on both Tadawul and Jahez websites.
A 0 NomuC TSBI KSATime HOMGMMS  Status Countdown
Trading on Jahez's shares will be temporarily suspended for a maximum of five trading TAS| MT30 SF30
QAT 151650 15N N2 WATS 100005 © 10M22004 retmtirmn-Tag Hitmm  05:00

sessions following the publication period to finalize the transfer procedures. The exact !
listing date on the Main Market will be disclosed once these steps are completed

Ghassab Bin Salman Bin Mandeel, CEO of Jahez Group, said:

Transitioning to the Main Market represents another significant milestone for Jahez

since our IPO in 2022. As Jahez continues to grow, our listing on the Main Market will [
elevate our visibility and strengthen our position in the regional capital markets. Our
commitment remains firm to delivering an integrated ecosystem of on-demand services
rooted in Saudi Arabia with regional reach, benefiting our customers, merchants, and 13

partners. We are excited for this next phase as we drive value and reinforce our leadership
in the Kingdom and beyond.

Since its IPO in 2022, Jahez has established itself as a leading Saudi-grown brand with k

strongprofitabilityand growth. Witha five-year GMV CAGRof over 60%and a diversified

ecosystem extending beyond food delivery, Jahez is uniquely positioned to capitalize on

Saudi Arabia’s growth as the largest and fastest-expanding market in MENA. Equipped ~ PA5MUNuyi=©2024/11/18 ddlgoll 81446/05/16 diagaul dujall dalooll Ayl
with one of the Kingdom’s largest logistics fleet and powered by innovation, Jahez is set £ (Uglai) dragauul Uglai ddalgo Ge ulai Ul *dcgoaoll® gl (jal) Uloglaoll obi dyidll dugall

to continue growing market share across its key markets (KSA, Kuwait, Bahrain) while Suwli) dudyl Gguall il (goi) djlgall Gguall o dcgooll Ylaiil
exploring new regional opportunities. For the nine months ending September 30, 2024,
- ntill Utl3g dSpiill oAl (ilo3) Uiod dule loaw 209,836,060 Jai JIdiiYl 138 gonl

12890 e alip UL Aiwio ighuw lob goi dguw wnle Jala oAl Uglai ol AulALiI
Uglai Gludy yuos alnsl daol liado jals eawl wile Uglalll Wldyl oiuwg - JBb dcgolog uglai
35200 iyl Gouall yia JIALIYI ki e ndyl ol G AIGLYI Slelj] @iy il 4is ao

Glghall 038 (o elaiitl

it Spiny

> g2em.
Sacrcti B mchange

:1liLd j8l> degodol yiardilll uutipl abiaioll Glolw i WLBE yuaidoll 23ng

olc ud gl olall Gliiayl io jaby d5piu Bl tome i) duwiyl Geuall () Ul dios
@lgwl g Wilhog Ujgab o ey dwuyll gguull o loljaf uld 48l gal Jlialwl 209 /02022
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A Landmark Year: Jahez's Transition to the Main Market




JahezIntegrated Business Ecosystem Jahez

Innovative technologydrivinglogistics &
supply chain efficiency

Goods exchange using
digitalplatformsto Local Commerce
enhance customer
experience

= [ | =

A seamless on-demand ecosystem: Enhancing lifestyles & empowering businesses

Jahe'



Jahez

Growth engines drivingrevenue & strategic merchant

integration

GROWTH,
ACCELERATED.
T T I | I

 Provides fully equippedkitchens for delivery-only
restaurants.

- Offers cloudshelvingfor e-commerce, supporting
quick commerce and storage needs.

« Drivesrevenue throughvariable commissions and
long-termleases.

« EnhancesJahez’'s value chain by enabling
restaurant scalability and supporting quick-
commerce operations.

ACCELERATED

nrnlluno'

J marn

Delivers advanced point-of-sale systems and
integrated service platforms to merchants.

Creates newrevenue streams by optimizing
merchant operations and customer engagement.

Boosts operational efficiency for merchants within
the Jahez ecosystem and enhancing customer
engagement and satisfaction.

SoL

« FocusesonF&B supply chain management
forthe HORECA sector (B2B).

« Createsnewrevenue streams through
strategic partnerships,inventory
management, and delivery services.

« LeveragesJahez'sdataandcustomerbase
to expand marketreach and streamlines
supply chain operations for merchants.

One Stop for your
ESTABLISHMENT NEEDS

FOR YOUR Hotel, Café, Office,
Restaurant, Catering,
Cloud Kitchen

+ = Q’J .:.

A -




Jahez

Driving value through Jahez’s strategicinvestments

New verticals driving growth

GROWTH,
ACCELERATED.
a e Nopdl

New verticals addingto

[ekgﬂ‘égntributors to the Group’s overallrevenue, while generating
newincome streams.

Independentyetintegrated

« Operatingas standalone entities, while services are fully
integratedinto the Jahez ecosystem.

Strategicexpansion
+ Keyto Group’s strategy to expand market reach.

« Offeringscalable solutions that meet the needs of growing
demandin KSA and beyond.

Synergistic minority portfolio

S soum@ @OLOR)Q MOYASAR
&SFI B

Parcel ® reozox grubtech ®Omniful

Complementary Capabilities

« Bringingadditional strengths to Jahez's core operations,
particularlyin logistics, fintech, and merchant services.

Innovation and efficiency

« Drivinginnovation andimproving operational efficiency to
supportJahez's growth by enhancingmerchant and consumer
services.

Regional and Sectoral Expansion

« Throughinvestmentsin companies like Parceland Barq, Jahezis
expandingits logistics footprint, while fintechinvestments like
Moyasar open up new revenue opportunities in financial services.

Forward-looking strategy

Balanced growth approach

« Committedto abalanced approach,investingin
both core businesses and minority portfolios to
ensure sustained competitive advantage, growth,

and profitability.

Jahe'

Long-termvalue creation
+ Integration of investments to createlong-term
value for Jahez andits stakeholders, positioning for
continued success in the rapidly evolvingmarket.



RedBox strategicinvestments & collaboration Jahez

Key collaborationwith ® RedBox
King Faisal Specialist Hospital

Installed delivery pick up station at
King Faisal Hospital

hosh Il i, PRRR
N - - 5 )
Slaall 8 o 9 pauadl i
King Faisal Specialist g,
Hospital & Research Centre =

Improved user experience for
receiving deliveries

Reduced driver waiting times for
increased efficiency

Part of on-going project for further
collaborations with large institutions

OrderplacedthroughJahez App

Red Box strategicinvestments yielding synergies for Jahez Group

Jahe'
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Key highlights for 2024 Jahez

Jahez KSA

Non-KSA
Platforms

Accelerating growth with profitability: 28% YoY GMV surge while delivering a strong 11% adj. EBITDA
margin

Capturing sharelarger share outside centralregion andin agrowing total addressable market: 20% YoY
GMV growth with 47% of Q4 orders from outside Riyadh

Scalingrapidly and improving profitability: Achieved positive EBITDA in Q4 2024 throughincreased market
share and efficiency gains on deliveries

Scale delivering results: Jahez Group's logistics armhas grownits fleet to 3.8K+internal drivers and
successfully reduced internaldriver costs tobelow 3PL providers

Profitable and growing: Recorded 21% YoY GMV growth while boosting profitability with a strong 23% adj.
EBITDA margin

New vertical adding value: Achieved 21% YoY GMV growth and reached profitability inH2 2024 with16.6%
adj. EBITDA margins, closing the year with positive adj. EBITDA.



J@threouzp Logi

Logiper order costvs. 3PL evolution

Average CostPerOrder

—Logiinternal driver

= 3PL

Tk
LogiDriver

3.8k
LogiDriver

--------------- Significant milestone -

Logicostisless than3PL
s

Successful management of 3PL Cost

Jan-22 Apr-22 Jul-22 Oct-22 Jan-23 Apr-23 Jul-23 Oct-23 Jan-24 Apr-24 Jul-24 Oct-24

Logidelivery costs have significantly decreased with scale, reaching levels lower than 3PL

Jahe
(*) Average daily order for internal drivers



J@threouzp Logi

LogiFleet Orders Share

Percentage of Contribution Orders Delivered

m LogiFleet @mExternalDrivers

Q1-23 Q2-23 Q3-23 Q4-23 Q1-24 Q2-24 Q3-24 Q4-24 25 26

Logi’s fleet expansion enabling increasing order share - Targeting 60% of KSA orders by 2026

Jahe'
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FY 2024 Guidance

3t

FY 2024 Actual

8.7b

6.5b
Net Revenue 2.2b
Adj.EBITDA 250.0m

Jahez

Group

FY 2024 Updated Guidance

8.0b-9.0b

6.1b-6.8b

< X X X

200m-240m

Exceeded profitability EBITDA while reaching 2024 key metrics

Jahe'

(*) Gross Order Value including Delivery Revenues and Value Added Tax
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Group Key highlights

Jahez Group GMV

% ofnet revenue

@@

28% —>
I_ 23% —>
1.7
1.4
Q4-2023 Q4-2024 FY-2023 FY-2024

Group netincome
#* m

@ of net revenue

O DD D

55% —>
184.2
118.8
94% —>
61.5
Q4-2023 Q4-2024 | FY-2023 FY-2024

Jahez

Group

Group Adj.EBITDA Q| Fv

J.IE m YoY%
@ of net revenue

38% —>»
250.0
181.3
18% —>
89.6
] l
Q4-2023 Q4-2024 | FY-2023 FY-2024

Exceptional growth with robust profitability in dynamic and growing markets

Jahe'



Jahez

KeyKPls
GMV Number of orders
#of ord YoY
:“E b e of ordersm
18% —> I_ 6.5 I_ 25% —>
22% —>
I— 230/0 — 170/0 —_— I_ 84 8 106-0
I_ 69.6 ’
mm Bl s .
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024 Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024

Non-KSA operations now contribute 11% of total GMV, driven by strong
growthin order volume and higher average order value.

Gross Revenue

Driving accelerated double-digit growth across both KSA and
international markets with unstoppable momentum

AOV

24% —>

2,387

Fm

14% —> I_

1,920

I_ 20% —> 1677

Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024

Strong growthin core revenue streams like commission and advertising,

complemented by new verticals, like Sol
Jahe'

J'IE m 5% —p

—_— -3% —ll— 3% —

Q4-2023 Q4-2024 FY-2022 FY- 2023 FY-2024

Achieved strong profitability expansion while delivering double-digit growth
across allkey KPls in a growing market



KeyKPIs (KSA Platforms)

KSA
GMV Number of orders
J'|= b #of ordersm YoY
= I_ 20% ——> o 16% —>
I_ 13% =—p 15% —p I_ o
. 78.7
4.8 149 68 4
20% ©
l— O O ) I—
13 21.2 24.2
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024 Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024
GMV growth fueled by increasing market share in expanding non-central Accelerating double-digit growth driven by strong market capturein
regions centralregion and beyond
Gross Revenue AOV
4% —b> pre
= [ oo —» [ o 5% —> 635 —_— 2% |_ U
2,076 62.2 _1
1,662 1,828 I_
I_ o . . . = . B
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024 Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024

Successful capture of increased commission & advertisingrevenue to expand
revenue streams

Jahe

Solid Average Order Value recovery driven by strategic bundling
capabilities



KeyKPIs (Non KSA Platforms)

Non KSA
GMV Number of orders
# of ordersm YoY
J'IE m 2.9X =—— 2 6x
700 14.1
I_ 54% 0 —p 8.6X —p 43% — 71X —p
54
115 178 242 3.4 I_
: =
mem B - — N
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024 Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024

Kuwait driving expansion with 3.6x growth through higher average
order values and volumes

Expanding market share and growingin both markets, fueledbya
significantriseinrepeatusers.

Gross Revenue AOV
#* 3.2x ——> ¥* — 8% —p 1%
516 22% — [ '9
48.0 44.9 49.7
36 9
51% N 16.4x —
I 72
42
s BB - BB
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024
Q4-2023 Q4-2024 FY-2022 FY-2023 FY-2024

Strong growth across allrevenue streams and boosted by the launch of

advertisingmonetization
Jahe‘

Double-digit Average Order Value gains through targeted advertisingand
strategic bundling



Adj.EBITDAFY-2024 (By Segment) Jahez

e (in millions)
2915
29.0
250.0
] (14.5)
(56.1)
0.2
(10.1)
(19.7)
(26.5)
Q1-2024 Q2-2024 Q3-2024 Q4-2024

Platforms-KSA Platforms-Non-KSA Logistics Others Group

FY-2023 257.3 (72.0) 23.8 (27.7) 181.3

Adj. EBITDA/ Net revenue

Improvement across all segments - Non-KSA driving improved profitability

Jahe'



Unit Economics DeliveryPlatforms FY-2024

J'IE (in millions)
e Strategic delivery campaigns
\*"QJJ impacting netrevenue growth
KSA (2.6) Strg{:egic price negoti;—ations and fleet
m efficiencylowereddelivery costs
NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA Maintaining stable margins
FY 23| 21.8 (16.0) 5.8 (2.5) 3.3

Substantial unit economics gains

+9.3 with accelerating regional expansion
t e2) Capturinghigherrevenue from

(2.8) : commission, delivery and advertising
L (4.0) | revenue
NonKSA NetRevenue Costof Revenue Margin Contribution OperatingCosts Adj.EBITDA

Significantly lower delivery cost per
X order due to better utilization
FY'23| %.0 (20.1) (11.2) (2.2) (13.3)

Maintaining balanced approach to growth - driving unit economics improvements in both segments

the' J@hGreouZp



Net cash position (FY-2024) Jahez

:"E (in millions)
24
(27)
1,109 i
154 1,054
‘ 201m ‘ zsem
e . R nvesting& !
Operating Financing
Dec-23 NetIncome Net Zakat Paid Capexand Treasury Stocks Investments Deposits Dec-24
B.Zakat Working Capital Lease Payments Changes

Strong cash position to enable Jahez’s growth

Jahe'
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Jahez

FY 2025 Guidance

4
FY 2025 Guidance

FY 2024 Actuals

9.8b-10.8b 8.7b

7.4b-8.0b 6.5b

NetRevenue 2.6b-3.0b 2.2b

Adj.EBITDA 280m-330m 250.0m

Thriving in a dynamic market: Expected double-digit growth while focusing on profitability

Jahe
(*) Gross Order Value including Delivery Fees and Value Added Tax
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Group Adj.EBITDA Bridge
_ Q4-2024 Q4-2023 YOY %

J'IE (in millions)

Jahe'

NetRevenue
CostofRevenue

Gross Profit

Gross Profit %
OperatingExpenses
Otherincome/Expense
FinancingCost & Zakat
NetIncome

NetIncome %
OtherIncome/Expense
Depreciation & Amortization
FinancingCost & Zakat
ECL Adjustment

Other Mgmt. Adjustment *

Adj.EBITDA
Ad.EBITDA %

5055
(428.8)
166.7
28.0%
(104.2)

35

21
10.6

89.6
15.0%

4975
(377.7)
119.8
24.1%
(84.6)
6.2
(9.7)
31.7

6.4%

43
240

76.1
15.3%

19.7%

13.5%

39.1%

3.9%

231%

-43.9%

-53.3%

93.7%

3.9%

-43.9%

14.3%

-53.3%

-52.5%

17.7%

-0.3%

FY-2024

2,2187

(1,677.5)

541.2
24.4%
(372.0)
399
(24.9)
184.2
8.3%
(39.9)
510
249
13.8
16.1

250.0
11.3%

(*) Management Adjustment mainly includes one-time professional and consultancy fees

FY-2023

1,784.8

(1,379.0)

405.8

22.7%

(302.9)

485
(32.5)
118.8
6.7%
(48.5)
495
325
50
240

181.3
10.2%

Jahez

Group

YOY %

24.3%
21.6%
33.4%
1.7%
22.8%
-17.6%
-23.4%
55.1%
1.6%
-17.6%
3.0%
-23.4%
174.4%

37.9%
1.1%



Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

the' . J@hGreouZp
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