Jahez

Group

Earnings CallH1 2024

August 2024



Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members,
directors, officers, employees, agents or affiliates. Except in the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the
Company or by any of their respective members, directors, officers, employees, agents or affiliates as to or in relation to the accuracy, completeness or sufficiency of this
presentation or any other written or oral information made available to any interested party or its advisers or for any loss whatsoever arising from or in connection with use
of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness, accuracy,
completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information
contained in this document is subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to
herein. None of the Company nor any of its group undertakings or affiliates is under any obligation or give any undertaking to provide the recipient with access to any
additional information or to update this presentation or any additional information or to correct any inaccuracies in it which may become apparent, and it reserves the right,
without givingreasons, at any time andin anyrespect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed
on, any projections, opinions, estimates, forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates,
forecasts, targets, prospects, returns or other forward-looking statements are not a reliable indicator of future performance. Nothing in this presentation should be relied
upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors, officers, employees, affiliates or agents nor any
other person accepts anyliability whatsoever for anyloss howsoever arising from any use of this presentation orits contents or otherwise arising in connection therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include,
without limitation, any statements preceded by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may”, “anticipate”, “estimate”, “plan”,
“project”, “will”, “can have”, “likely”, “should”, “would”, “could” and other words and terms of similar meaning or the negative thereof. These forward-looking statements are
subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other things, the development of its business,
financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments in Kingdom of Saudi Arabia. Many of these risks and
uncertainties relate to factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behaviour
of other market participants, the actions of regulators and any changes in applicable laws or government policies. In light of these risks, uncertainties and assumptions, the
eventsin the forward-looking statements may not occur and past performance should not be taken as a guarantee of future results. No representation or warranty is made
that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where
otherwise indicated, the he Information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past
performance of the Company cannotbe relied on as a quide to future performance. Nothingin this presentationis to be construed as a profit forecast.
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Jahez at a Glance

Unmatched understanding of local

consumer behaviordrives rapid

adaptation to market trends

Proven agility and responsiveness

enable swift capitalization on new

regional market opportunities

Jahez

Locallygrown
with astrong
localidentity

Jahe'

Sustained Profitable
Growth

Sustained profitability
and Free CashFlow + since
2020

Fastest growing playerin the
market with 5-year GMV
CAGRof +60%

Jahez

Group

Enhanced upselling potential KSA as thelargestand fastest
revenue streams through growing market in MENA with 12%
complementary offerings CAGRGMV growth by 2030
Strategicinnovationand Growing market sharein existing

differentiated technology driving territories while exploringnew
growth potential regions

Logistics expertisein
complex markets

Legl
W = E | =
Diversified Robust Sector Fundamentals
platforms, beyond with Expansive Market
fooddelivery Opportunities

Developedthelargestlogistics
fleetin SaudiArabia with potential
serving other platforms

Navigating unique regional market
challenges with unmatched
efficiency and scalability
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Jahez Business Model

Financial Tech. solutions,
leveraging software, data
analysis & artificialintelligence.

Technologiesto enhance our
business partners experience
& way of doing business

Enabling technologytoinnovate
& controlthe logisticprocesses

and supply chain

Goods exchange using electronic
channels and platformsto
enhance customer experience

Capability &
Offering

jahez B BIG Legl CO::- Jmamn

Jahez
Group

p@rccl Srubtech @Omniful ﬂ M OYAS AR H/\L/\

RedBox - wiligy
use: 2 Cloud Shelf bonat

eFulfillment Solutions

nonc
soum .

Minority
Portfolio

Ecosystem for On-demand Services to enhance customer lifestyle & empower businesses

Jahe'



H12024
KeyHighlights



Key highlights for H1 2024 Jahez

Jahez KSA

Non-KSA
Platforms

4.1b GOV and 31.4% YoY growthin GMV driven by higher volume and higher AOV across markets

20% YoY growthin GMV, with orders from cities outside of Riyadhreaching42%o of total orders...
Capturingbigger share in a dynamic competitive market

GMV grew by 6x YOY... forming 11% of the group total GMV after ~ 2 years of operations...
Active usersincreased by7x since inception

Jahez Group Logistic Arm managing all Saudi Platforms orders... +2kinternal driver fleet & strong 3PL
partnerships... Strongposition tobe inline with KSA delivery regulation

81% YoY growthin Blu GMV by introduction of new revenue streams reaching positive NetIncomeinH1
2024



Jahez KSA Orders Trend & Key calendar events

KSA

KSAYoY Orders bi-monthly comparison

H1Jahez KSA Journey:

Prime Gifting Qitaf
© vremwe

b ) * 31% YoY H1 growthinorders
J:szr:d-—)

e outside of Riyadh
b .
) * Overachievedlastyear
performance during off seasons
29 % Improvement vs. Hajj Vacation * Introduction of new Prime gifting
astyearin Ramadan
’ orders program
./\\ 42.7m * Introduction of loyalty program

36.8m * Slight slowdown due to food

chain poisoning cases
Foodpoisoningincident

* Rigorous monitoring of
restaurant H&S compliance

1-15Jan 15-31Jan 1-15Feb 15-29Feb 1-15Mar 15-31Mar 1-15Apr 15-30 Apr 1-15May 15-31May 1-15Jun 15-30Jun
1H2023 —e=1H2024

Resilient orders growth despite seasonality and local food poisoningincident

Jahe'



Jahez Group Non KSA growth t

Non KSA
Jahez Group monthly orders % food delivery platforms

%o food delivery platforms

2%
5% 7%%
° 10% 12%
98%
95% 939,
° 90% 88%

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

m JahezKSA @ JahezNon-KSA

Organic growth of Jahez brand in Non KSA markets

the' J@hGreouZp



KSA New Regulatory Compliance Update Legh

Regulation & Update Status
| ]| ] I—

Ollbll Jingi glbd il
8agall wigiwo pajg

5phases to Stop non-Saudis freelancers workingin delivery 9
Leveragedreallocation of own fleet to complete phase Tin April & Phase 2in July

Increased own fleet driver while monitoring the costs through optimal dispatch algorithm

Non-SaudiDrivers touse approved uniforms v
Jahez Groupinternal driver fleet continue to comply with Jahez uniform requirement

3PLresponsible for their fleet uniform andin process of conversion

bl il s bl Jail Olép e

Use of facerecognition tech. delivery applications 9 Mﬂw
The specification of the technical capability required is under discussion with authority = ol ?&“%jl
Regulating the use of motorcyclesindelivering % YE2023 YE2024

increase inuse of motorcycle in compliance with the requlatory quideline with better cost

S ~2k +4k

Allow advertisements light transport vehicles

Revenue stream started & additional negotiation with partners over ads deals ongoing 2x growth plannedin own

v Completed - Inprogress fleet drivers

Early adoption to the regulation with strong position by operating +2k own delivery arm

Jahe'
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Group Key highlights -H12024 Jahez

Jahez Group GMV Group netincome Group Adj .EBITDA
SARDb SARm SARm
% of Non-KSA GMV % of net revenue % of net revenue

© © © © © D

3.1
2.8 58.1 60.7
2.3
. l . I ]

D D

114.1

H1-2023 H2-2023 H1-2024 H1-2023 H2-2023 H1-2024 H1-2023 H2-2023 H1-2024
3bn GMV Milestone achieved with Lower profitability driven by geographic Improvement of Adj.EBITDAin core
31% YoY growth expansion and strategicinvestments business offsetbylossesinverticals

Jahe'



Adj.EBITDA TH 2024 - By Segment Jahez

SAR In milfons

KSA continues tobe the fuel of
growthinitiatives

123.6

* KSA Platforms focus on securing
market share & additional
expansions within KSA regions

3.8 while improving margins

— 70.4 * NonKSA Platforms continue to

improvein UOEbutlosses
increases due to volume

(46.1) (109)

* Logisticfocusoncost
optimizationinitiatives to deliver
reliable & competitive services to
the group

Platforms - KSA Platforms - Non-KSA Logistics Others Group
* Others: Mainlyramp up of Marn,

H1-2023 109.9 (40.7) 7.1 (9.1) &67.2 Co &SOL bu;inesses andRed
Color operating costs

Adj. EBITDAS Net revenue

Continued trend of improvement in KSA platforms fueling growth expansion

Jahe'



Unit Economics DeliveryPlatforms H12024

SAR perorder
Y ¢ -010
Em o &
SA 25
Net Revenue Cost of Revenue Margin Contribution OperatingCosts Adj.EBITDA
H1 23| 22.1 (16.3) 5.8 (2.8) 3.0
|10 =
i == 6o
L (6.6)
NonKSA Net Revenue Costof Revenue MarginContribution OperatingCosts Adj.EBITDA
H1 23| 7.2 (24.7) (17.6) (11.2) (28.8)

Strategicdelivery campaigns
impacting net revenue not covered
fully by commission revenueincrease

Improvementin cost per order due
scale and price negotiation and fleet
optimization

Slight decrease of the profitability by
order of SARO.10

Improvedrevenue from commission
& delivery + start of advertising
revenue

Significantimprovementin delivery
cost per order due to better
utilization

Material UoE improvement of
SAR22.20

Maintaining KSA profitability with intense focus on UE improvement outside of KSA




Profitability Trend - Non-KSA Delivery Platforms »

NonKSA
Bahrain & Kuwait CM & EBITDA UOE evolution journey

Non KSA operations ontrack to
reach profitability milestone

7Xincrease in n o\
active users e

Break int . : .
reakeven poin - * Bahrain operationstartedin'22

with1storder recorded inMay-22

Bahrain
9 Operation
) start

* Kuwait operationstartedin'23
with pilot operationsin Jan

Kuwait
| Operation

start Hajj Vacation

® Bahrain and Kuwait CM continues
toimproveinHT'24

Ramadan
impact

®* Non KSA contributes to 14% of
Jahez Group Orders on track to
sahez Prime &) reach the 15% milestone

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Mar-23 Jun-23 Sep-23 Dec-23 Mar-24 Jun-24 Q3-2024 Q4-2024 Q1-2025 Q2-2025

Continuing positive trend in Kuwait & Bahrain to achieve breakeven

Jahe'



Key KPls H1-2024 Jahez

GMV Number of orders
SARD R #of ordersm R m

1.6
13 1.4 1.5 223 23.8 24.3 25.8
1.2 1.2 19.6 19.0 :
31 50.1
2.8 46.1
23 S

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024 Q1-2023  Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024
Strong GMV growth due to expansionin KSA Consistent volume growth capturing market share
& acceleratedramp up operations in Kuwait & Bahrain in KSA and non KSA platforms
AOV Gross Revenue

581
61.9 . 61.9 534 516
59.4 59.7 59.5 61.0 445 442 499
- 1,097
1
615 '
S0 887

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024 Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

Jahe'

Slight growthin the blended AOV across Higher gross revenue across streams
markets despite strategic slowdown in deliveryrevenues



KeyKPIsH1-2024 - KSA Platforms -

KSA

GMV Number of orders

SARb #of ordersm m

:
| =
1.4
1.1 1.1 1.2 1.3 -3 19.0 - 20.5 21.2 21.2 21.5
427
23 25 27 260 417
Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024 Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024
20% t GMV with outpaced growth vs the broader market, mainly Growth over H2 "23 despite seasonality due to KSAregional
outside centralregion penetration .. Allregions outside of central grew >19%-48% YoY

AOV Gross Revenue

SAR SARm

O, >
| ' :
59.7 62.8 60.5 60.5 62.5 64.1 | 477 486 504
458
436 428
864
Q2-2023 Q3-2023 Q4-2023 Ql1-2024 Q2-2024 Q1-2023  Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

Q1-2023

Improved spendingdue to creating bundles & group offering that matches

consumer preferences + Merchant mix
Jahe'

37% growthin Commission revenue YOY with other revenue
offsettingdeliveryrevenue decline



KeyKPIs H1-2024 - Non- KSA Platforms

GMV

i

NonKSA
Number of orders on

SARm

| | 6x | > 195

145
15
16 41 70 339
— v zm K=

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024

Q2-2024

GMV forming 12% of overall group with Kuwait share growingdue to
market penetration

AOV

# of ordersm

> 4.0
3.0
2.4
1-0 1.6 . 7-0
K-
_—

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

Bahrain penetration as well as Kuwait start of operation timing
(Full operationin 2024 vs. partial operationin H1 2023)

Gross Revenue

SAR

o
>

411 44.4 48.0 48.8 48.6
38.3 : i
48.7
40.3

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

21% Improved AOV YoY due to change in merchant and country mix

(higher spending habits in Kuwait vs. Bahrain)
Jahe'

SARmM

42 43
o 17
: €
|

Q1-2023 Q2-2023 Q3-2023 Q4-2023 Q1-2024 Q2-2024

> 60
- I

Improvement in delivery revenue and better commission rates with the
start of advertisingrevenue



Grossrevenues Streams H12024 Jahez

SARmM, %

Revenue growth with
@ @ @ improvement in commission &

deliveryrevenue

»
>

* Negotiating higher takerates
| with the merchants from12.8%

m OtherRevenue 1,033 1,097 inH12023t014.5%in 2024
improving the commission

issi 887 .
Commission Revenues revenue per order coupled with
m Delivery Services Fees m 9.9% % the GMV growth
O,
33.99% 37.6% 40.8%
* Lower deliveryrevenue per order
56.9% 52.3% 48.1% inline with the market dynamics &
regional expansions coupled with
an optimized cost per order
H1-2023 H2-2023 H1-2024
Take Rate% 12.8% 14.1% < 14.5% ) * Otherrevenue grew by 36%
YoY... e-payments, advertising,
Delivery fees/order 13.1 1.7 10.5 | subscriptions (andnon-platform

revenues)
@) Gross Revenue/GMV

Solid partnerships with merchants improving take rate & other revenue streams

Jahe'



Cost of Revenue H12024 Jahez

breakdown (as % of Net Revenue)

SARb, % Maintaining Gross Profit at
21.2%

* Delivery Cost (externalandown
fleet) (674minH124 vs 545min
H123)

* Staff growthrelated to building
2.9% 3.0% 2.7% theinfrastructure to grow
3.3% 339 3.5% regionally andinternationally

* Platform costrelated to running
the servers & 'Tawseel services
charges

* Other costs are mainlyrelated to
bank fees and nonplatform
related costs

H1-2023 H2-2023 H1-2024

m DeliveryCost Staff Costs PlatformCosts g Others
Gross Profit

Healthy gross profit % to sales despite GCC growth ramp up cost

Jahe'



Operating Costs H12024

Operating costs

Jahez

Group

G&A

% of netrevenue, SARm

142.1 155.9 1755
H1-2023 H2-2023 H1-2024

R&D

% of netrevenue, SARm

63.8 61.2
B - -

H1-2023 H2-2023 H1-2024

S&M

% of net revenue, SARm

24.3 25.1
- 3 -

H1-2023 H2-2023 H1-2024

% of net revenue, SARm

75.5 74.5 89.3

H1-2023 H2-2023 H1-2024

Maintaining operating costs in line with revenue growth

Jahe'



Group Net Profit by segment H1 2024 Jahez

Group net Profit By segment

SARm

* Saudiplatforms grew by 8% YoY
with spending onregional growth
within KSA to consolidate market

124.3 positioning

* Non-SaudiPlatformsnetlosses
increased by 16% driven by
Kuwait full operationin 24 vs.
partialin 23 and 6x volume
(47.7) growth

(14.4)

43.0

* Logistic additional costrelated to
building organization structure as
wellas ECL ondrivers'receivables

(19.1)

* Others Segmentincludes Co,
Platforms-KSA  Platforms-Non-KSA Logistics Others Group Marn, Sol & Red Color minority

investments portfolio
H1-2023 115.5 (41.1) (10.6) (5.7) 58.1

KSA Continues to fuel expansions in non KSA & other vertical investments

Jahe'



Net cashposition

SAR m

Jahez

Group

: 54
1109 . N T —
i (17} (27)
25
P (200 m)
10m P .
......................................................... - e e INVeSting &
Operating Financing
Dec-23 Net Income Net Zakat Paid Capex and Investments Repayment
B. Zakat Working Capital Lease Payments of deposits

Maintaining strong positive cash position to fuel the expansion plan

819

Jun-24

Jahe'
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FY 2024 Guidance

H12024 Actuals FY 2024 Original Guidance

4.1b 8.0b-9.0b

FY 2024 Updated Guidance

8.0b-9.0b

3.1b 6.1b-6.8b 6.1b-6.8b

Net Revenue 1.0b 2.1b-2.4b

Adj.EBITDA 70.4m 200m-240m 170m-200m

Jahe Jahez

(*) Gross Order Value including Delivery Fees and Value Added Tax Group

\






Thank You

IR@Jahez.net

Jahez
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Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryfees.
c. valueaddedtaxondeliveryfees.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

Jahe' .
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