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High growth and profitable food delivery platform 
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GMV

GOV





# of merchants # of Drivers

SAR, % SAR

Merchants 

Branches 

%

11.22% 12.33%

Take rate



SAR MM, %

✓ Attractive GMV and revenue 

growth driven by

‒ Increase in the number of users 

by 36.5% from c.1.76m in the First 

Half 2021 to c.2.4m in the First 

Half 2022

‒ Significant growth in the number 

of orders by 45.5% from c. 21.6m 

in the First Half 2021 to c. 31.5m 

in the First Half 2022

‒ Jahez negotiating higher take 

rates with the merchants, which 

on average increased from 11.2%

of GMV in the First Half 2021 to 

12.2% in the First Half 2022

‒ High growth in terms of marketing 

services

CommissionDelivery fees Others (Online payment fees, Ad placement among others)

62.4%

33.6%

4.0% 8.9%

H1 2021 H1 2022

31.6%

59.5%



✓ Delivery cost grew from SR330.8m 

to SR493.4m between the First Half 

2021 and First Half 2022 in line with 

the growth in number of orders 

✓ Staff cost stayed in similar level as a 

% of revenue in line with the growth 

of operation and the expansion in 

verticals

✓ Bank fees decreased as a % of 

revenue driven by negotiating new 

rates with the banks

✓ Other Costs increased as % of 

revenues due to Tawssil platform 

cost introduced in H2-202168.0%
63.5%

4.0%
3.8%

2.5%
3.5%

4.4%
2.9%

1.7%

3.3%

19.4% 23.0%

Delivery cost Staff costs Free meals Bank fees Gross Margin

392.20

Others (Consumed Items, Network and Platform services among others)

SAR MM, % 598.53



Selling & marketing expenses breakdown (as % of revenue) ✓ Marketing and selling expenses 

decreased as a % of revenue despite 

the increase in marketing spending 

primarily driven by lower user 

acquisition cost and management 

effective marketing strategies leading 

to higher returns for each SAR spent

✓ General and administrative expenses 

increased as a % of revenue due to 

the capacity cost related to Logi idle 

drivers and the growth in the number 

of HC 

6.3% 6.6%

1.2% 1.2%

2.1% 1.3%

H1 2021 H1 2022

47.0

Staff costsMarketing expense Customers promotions

SAR MM, %

General and administrative expenses breakdown (as % of revenue) 

0.9%

3.3%

0.3%

0.6%

0.2%

0.2%

1.0%

0.9%

H1 2021 H1 2022

SAR MM, %

12.0

D&AStaff costs Professional Fees Others

71.0

39.1



Guidance

2022E Mid-term

The following 

CAGRs are forecast 

between 2021A-

2023E:

• GOV/GMV: 40% –

50%

• Revenue 45% – 55%

• EBITDA: 55% – 65%
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