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Jahez

About This Report

We are proud to present our 2023 Sustainability Report.
As a transparent and robust account of Jahez Group’s
accomplishments and challenges across the value

chain, it evidences how digital innovationis enhancing
lifestyles and helping forge a more sustainable future

for all stakeholders.

Coveringthe calendar year from1January to
31December 2023, unless otherwise stated,

all financial and non-financial datarelate to the
Jahez Group (“the Group”). Thisincludes Jahez
International Company for Information System
Technology (“the Company”) and all the branches
and subsidiaries as set outin our (> consolidated
financial statements for the year ended
31December 2023. These entities span the
Kingdom of Saudi Arabia, Bahrain, Kuwait, Eqypt,
and Qatar.

The Reportisrootedin materiality analysis and
stakeholder engagement (see pages 40

and 46). It shows our contribution to the

Saudi Arabia Vision 2030 and the United Nations
Sustainable Development Goals (UN SDGs).

In addition to adhering to all applicable reporting
regulations and standards, including the (2’ Capital
Market Authority’s (CMA) Listed Companies
Guide and 2’ Saudi Exchange (Tadawul) ESG
Disclosure Guidelines, we also disclose voluntarily
against best practice frameworks, including Global
ReportingInitiative (7 (GRI) Standards 2021 and

the (» Sustainability Accounting Standards Board

(SASB)industry standards for E-Commerce,
Internet Media & Services, Professional &
Commercial Services, Real Estate, and Road
Transportation.

While the Groupis stillin the process of adopting
the International Financial Reporting Standards

< (IFRS) Sustainability Disclosure Standards’, our
approach to defining, assessing, and addressing
sustainability-relatedrisks and opportunities

was adopted mainly from the IFRS S1- General
Requirements for Disclosure of Sustainability-
related Financial Information. Our detailed
disclosures are shown onpages 60-61.

Severalrestatements of information from
previous reporting periods, primarily concerning
GHG emissions and employee numbers, were
made. We made these adjustments to maintain
consistencyin our accounting methodology. For
context, we share broaderinformation on,inter
alia, our operating environment, business model|,
and environment, social,and governance (ESG)
commitments.

T We are preparing to comply withIFRS S1and S2, which willbe disclosedin the next reporting period.

45

Feedback and Further
Information

This non-financialreport complements our
2023 Annual Report, which focuses primarily
on financial performance.

The (> relevant section of the Annual Report
includes a summary of our sustainability
progress.

OOC

)

We welcome all feedback on this Report
and our broader approach to the Jahez
sustainability team:

Sustainability@jahez.net [

Cautionary Statement

Thisreport contains statements that maybe
deemed “forward-looking” and expresses how
Jahez Groupintends to conductits activities.
Forward statements could be identified by

the use of forward-looking terminology such
as “plans,” “aims,” “assumes,” “continues,”
“believes,” or any variations of such words
that specificactions, events, or results “may,”
“could,” “should,” “might,” “will,” or “would” be
taken or be achieved. Jahez Group has made

everyeffort toensure thisreportis as accurate

rf
'

and truthful as possible. However, by their nature,
forward-looking statements are qualified to
inherent risks and uncertainties surrounding future
expectations that could cause actualresults to
differ materially from these projected orimplied
statements. Such statements are subject torisks
that are beyond the Group's ability to control

and, therefore, do not represent aguarantee

that eventsimpliedin these forward-looking
statements will occur.
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Jahez

L eadership
Statement

Our unwavering commitment
to ESG principles ensures
accountability and
transparency and serves

to boost top-line growth,
increasing consumer trust and
attractinginvestorinterest.

In our second Group Sustainability Report, we
share anupdate on progress against our strategic
ESG commitments, demonstrating sustainable
value creation for all stakeholdersin the last year.

Our various subsidiaries and ventures are unified
under a Group-wide commitment to driving
sustainability, customer experience, and a

culture of innovation and excellence. These are
fundamental to the Group’s sustainable growth
strateqy, which seeks to harness the rapidly
growingregional markets for on-demand delivery
platforms andlogistics services that support
digital lifestyles and the many benefits they bring
to society and the environment.

The Group's successin thelast yearis a testament

to the significantinvestments we are making
indigital transformation, including the talent

6|7

attraction to ensure we lead the wayin Al-powered
customized app content, integrated restaurant
deliveries, andretail andlogistics that support
“anytime, anywhere” consumer preferences. Our
latest expansion to the Group, a 35% stake in

Sol, adds to our expertise in end-to-end digital
experience,including delivery.

Sustainabilityis one of the core Group values.

Itis also the fourth pillar of our strategic model,
enabling us to achieve operational excellence in
alignment with economic viability, environmental
protection, and social responsibility. In 2023, we
further embedded sustainabilityinto our culture
and strategy with the ESGRoadmap (2023-2026)
and associated governance framework mapped to
the Saudi Vision 2030 sustainable development
priorities and the UN SDGs. With these landmark
developments, we are better positioned than ever

Female headcount
increased by

28..

torespond to ESGrisks and pivot to the market
opportunities presented by growingdecarbonized,
socially-oriented economies.

Ourroleinresponsible environmental stewardship
is evidentin establishing a detailed greenhouse

gas (GHG)inventory covering the full scope of
emissions. Most of our emissions are indirect,
reflecting the nature of our operations as a
technology company. Even so, we are committed to
reducing emissions and are developing a transition
plan encompassing operational and technology
solutions.

In 2023, we also focused on waste management
initiatives and developed formal policies,
measurement methodologies, and awareness
programs to integrate sustainable waste
management practices into our operations. An
Al-powered app now enables Jahez customers
toreturn their plastic bottles viareverse vending
machines, adding to other technologies that reduce
waste and water consumption.

We are dedicated to creating a positive andinclusive
workplace culture and to supporting the well-being
of our employees, customers, and communities.

For three yearsrunning, we have beenlistedas a

’ Great Place to Work® or aBest Place to Work®.

Q 7 Platinum
status
inthe Nitaqat

Saudization
é program

Last year,weincreased our female headcount

by 28% while maintaining platinum statusinthe
Nitagat Saudization program. We directed 97% of
the total procurement budget tolocal suppliers,
nearly a quarter of which are small or medium-
sized enterprises.In 2023, 80% of suppliers were
screened for ESGrisk.

Our unwavering commitment to ESG principles
ensures accountability and transparency, boosts
top-line growth, increases consumer trust, and
attractsinvestorinterest. The Groupis steadfast
in developing ESG metrics to support medium-and
long-term growth objectives.

As we diversify beyond food delivery, we will meet
an even wider range of consumer needs, such

as grocerydelivery, pharmaceuticals, and other
on-demand delivery services that are enhancing
lifestyles and helping forge a more sustainable
future for all.

Mr. Ghassab Bin SalmanBin
Ghassab Bin Mandeel
CEO
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2023 Highlights

SUSTAINABLE

GROWTH

Revenue

sar 1.78 on

1.60

2023

2022

+24..

increasein the R&D spending

NEW ESGRoadmap
established

8|2

GHGinventories
established usingarobust
methodology

GHGScope1,2, and3

emissions reported

Climate strategy

governance framework initiated

1,290

of material recycled

Al-poweredinnovations
launched for customers

Zero complaints
relating to customer privacy/
data security

Great
PI;

Certified as a 8 “Great Place to
Work®” for 2021 and 2022 and the
) “Best Place to Work”in 2023

~ 2 8°/o increase

of womenin the workforce

Platinum status
Nitagat Saudization program

; 7°/o of the total

procurement budget spent
onlocal suppliers

26.7’/0 increase

inthe totalremuneration paid

16.7..

female Board membership

NEW ESG
governance

framework established

NEW Whistleblowing
Policy
established

394 ...

identifiedin a comprehensive
Enterprise Risk Management
assessment

~80,

of suppliers screened for ESG
risks
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Jahez

Jahez Group at a Glance

From app-based dining
and fashion to sports and
entertainment, we are
one of the Middle East’s
leadinginnovators. With
eight lifestyle brands

and counting, we are
transforming from a high-
tech delivery business to
a pioneer of 21st-century
digitalliving.

12 113

Revenue

SAR1 .78 bn

2023 | [

2022 | 1.60

Orders

84.8 .o

2023 | [

2022 | 69.0

Learnmore about our
storyand culture on
our website

See ourjourneyso far
andlearnmore about our
financial performanceinour

AnnualReport

Overview

Boosted by several new acquisitions and corporate venture capital investments, we entered
2024 poised to take over as atop playerin every market across all existing verticals, including

Q-commerce, logistics, cloudkitchens, and more.

Innovation and sustainability, the themes of thisreport, are embedded within our

Group missionandvalues:

Our Vision

Become the leadingbrand
in Saudi Arabia to offer an

ecosystem of on-demand
services that enhance ()

customer lifestyle and
empower businesses

to ensure our partners always get
their products and payments on time,
every time.

Innovation
to nurture an entrepreneurial spiritin
the organizationwith aresults-oriented

mindset.

to commit to exceeding partner
expectations by pursuing their

happiness and achieving their ambitions.

Our Mission

To exceed our
stakeholder expectations
by providinga seamless
user-centric experience
enabled by continuous
technologyinnovation.

Our Values

to treat our employees, customers, and
partners with courtesy, consideration,
anddignity.

 Sustainability

to createlong-term partner value

by takinginto consideration social,
economic, and environmental aspects.

 Excellence
to exceed what we achieved yesterday,
and to deliver aworld-class user

experience across our various services.

J
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Jahez

Our Business Mode|
that Drives Stakeholder Value

Since the Group was foundedin 2016, our business model has

been creating financial and non-financial value for all stakeholder
groups. Today, the innovation of eight fully or partially owned
subsidiaries, including on-demand services, Q-commerce, cloud
kitcheninfrastructure, dark store facilities, last-mile delivery, and
other businesses, drives positive impact andimproves the fabric of
society. All the group's businesses are interconnected and mutually
supportive, creating powerful synergies that benefit the Group and
its stakeholders.

Overview

Learn more about the Group
inour Annual Report

Market drivers )

Consumer Food-service Market Growth

The consumer food-service market in Saudi Arabia, which stands at
SAR100billion, is projected to record a CAGR of 9% from 2023 to 2030
with the Kingdom becoming a major market for fast food.

/C The strengths that set Jahez apart

> Astrongfinancial position

Jahez Groupis a market leaderin the sectorsit playsin followinga USD 2.4
billionlistingin 2022. The Group follows a soundinvestment strategy that
serves to significantly boost its value proposition.

> Anexpandingnetwork

Jahez app boasts a coverage spanning over 100 cities and 95% of the
Kingdom’s population, in addition to a growing presence in Bahrain and
Kuwait. Our other businesses are also increasing their geographical
footprint at present, with Blunow reaching over 70 countries. Our vast
pool of delivery partners, both full-time and freelance, serves to boost our
reach further.

2 Unparalleled stakeholder experience

We offer unmatched food delivery and online shopping experiences to
millions of customers and provide excellent, 24,/7 customer service to
end-users, merchants and delivery partners alike. State-of-the-art user
interfaces and high-end technological solutions throughout the value
chain enable smooth, efficient services across verticals, while a pioneering
spirit that drives technological advancement keeps us ahead of the curve.

> Enviablebrandidentity

Risingbrand awareness corresponding to arapidly expanding customer
base across verticals helps us retain our competitive edge in the markets
we operatein. This high level of brand affinity also leads to lower acquisition
costs forallthree successful partnersinthelongterm.

> Asolidlogisticalfoundation

Jahezboasts over 60,000 drivers on freelance and fulll-time basis,
together with a fleet of vehicles for the Group'slogistics business.

-

N

YoungDemographics

Nearly 70% of the Kingdom'’s populationis under 30 years of age.
Increased smartphone penetration and exposure to Western food
trends are driving the growth of the food-service market.

COVID-19 Aftermath

Thoughit'sbeen four years since the arrival of the pandemic, the explosive growth of
delivery culture that came with the prolongedlockdownis now deeply entrenchedin
urban society, resultingin a sustained growth of the online food aggregator market.

L/

/C Our business activities

Jahez PIK

Online platform withatwo-
hour delivery promise

Online end-to-endfood
deliveryplatform

Blu

Online store for sports-
related products and services

GROWTH,
ACCELERATED.
AL c i lypei

End-to-end commercial kitchen
spaces, dark store facilities

Legl

Last-mile delivery services

RED €OLOR

The Group'sinvestmentarm

J marn SOl

Supply chainmanagement for
HORECA sector

Offerstechnological solutions
tomerchants

( Ourimpact through shared value creation

» Customers

Order delivery fees per delivery, based on the distance between
customer and merchant locations, serve asrevenue streams
from end-usersin exchange for convenience, quick delivery, and
unmatched customer experience across platforms.

> Shareholders
Earnings per share as at December 2023 stood at SAR0.61.

> Merchants

The Group derives value from merchants andrestaurantsin the
form of commissions charged per order placed, ePayment fees, ad
placements and other revenue streams, while they gainaccess to
millions of customers and benefit from competitive commission
rates, weekly payment cycle, analytics support, a unique delivery
model, quick onboardingandincreased brand awareness.

9 DeliveryPartners

Our platforms deriveimmense value from areadily available pool of over
60,000 delivery partners, whoin turnreceive earnings through pay per trip
and experience a seamless onboarding process and are also rewarded with
flexible work hours, incentive programs, and additional revenue-earning
options. Other benefitsinclude live income-tracking andinstant settlements.
Delivery partners may use any of our 22 cash collection centers.

> Employees

Our hard-workingemployees are the cornerstone of our business.
We offer competitive salaries, a stock-option plan, flexible hours
andremote-work options, and carry out diverse employee
engagement initiatives throughout the financial year. Workers
have regular access to training opportunities almed at career
development. Wellness programs, team-building activities, and
otherinitiatives aimed at promoting a work-life balance and
fostering a positive work culture are high priorities for Jahez. Jahez
was the proud winner of “Best Place to Work” certificates from
Great Place to Workin 2021and 2022 respectively.

> Community

Inline with our corporate values, serving the best interest of the societywe
operateinis of absolute high priority. We play a central role in helping the
Kingdomdrive its ambitious Vision 2030 agenda forward, with anincreased
focus onand commitment to sustainable growth. With thisin mind, we

have developed a three-year Environmental, Social, and Governance (ESG)
Roadmap for 2023-2026 aligning business operations and future aspirations
with economic viability, environmental protection, and social responsibility,
helped by timely and well-planned CSR projects. A thorough and robust
greenhouse gas (GHG) emission reduction transition plan for the duration of
the ESGRoadmap has also been formulated.

Growthdrivers )

benefiting all partners.

1415

As the Group’s customer base grows and engagementincreases, the order volume rises, attracting favored
brands from restaurants and merchants. Higher order volumes and merchant numbers translate to better
opportunities for loyal delivery partners, enabling more efficient logistical services withimproved performance.
Thisinturnleads to enhanced customer experience as choices widen and delivery efficienciesincrease,

BRAND .
AFFINITY . ’

The Group's network grows as value provided to merchants, customers and delivery partners
increases over time. The Group benefits fromincreased brand awareness and brand affinity, which
canlead tolower acquisition costs for all three success partnersin the long term.

Sustainability Report 2023
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An Ambitious Growth

Strategy

We have a comprehensive long-term strategy to implement
our vision of becoming an all-encompassinglifestyle

solutions company.

This strategyis based
onthreekeypriorities:

strengthening our
geographical presence

launching new services

streamlining operations
to enable aworld-class
customer experience

Our DRIVE strategic model consists of five pillars.
Indelivering across these pillars, we seek to
harness the power of integration between our
foodandnon-food segments, creating a cohesive
ecosystem that enhances operational efficiency
and customer experience.

The first three pillars, from top to the right, focus
on how we execute our strategy for horizontal
and vertical growth and, crucially, for the coming
transformationinto an all-encompassinglifestyle
solutions company that will see the business
evolverapidly fromits current core identity of an
online delivery business to a tech trailblazer with
grand ambitions of leading the Kingdom'’s drive
towards fully fledged 21st century digitalliving.

16 |17

Driving sustainable
growth

Enablingaculture Developing
of organizational operationsand
excellence strategicalliances

Refining
customer
experience

Vitalizing
sustainability

Improvingandimplementing marketing and business
development operations

Frombottom to left, the two other pillars
concentrate on organizational aspects of the
business that are fundamental to our corporate
ethos, which keep the Group on top of a growing
industry andits ever-evolving relationship with
diverse stakeholders.

Multiple initiatives are planned under each pillar,
including continuous efforts to optimize logistics
and ongoing training. Allinitiatives are focused on
improving customer services and creating distinct
and clear differentiation for the Group.

Immediate priorities

In 2024, we aim to harness the power of
integration between our food and non-food
segments, creating a cohesive ecosystem that
enhances operational efficiency and customer
experience. This strategic objectiveis focused
onleveraging cross-segment synergies to unlock
new value propositions, drive innovation, and
foster sustainable growth across all areas of its
business.

Long-term goals

Our long-term goals involve increasing market
share and enhancing the depth of services
offered. To this end, the group has adopted a

Overview

The Groupis also determined to deepenits market
penetration, reinforcingits presence and expanding
its footprint within existingmarkets. This goal
involves increasingmarket share, launchingnew
services, and streamlining operations to enable
aworld-class customer experience. We willreach
these goalsinternally by refining our operations and
externally bybringingin new partners that can add
significant value to the network.

precise long-term strategy, with comprehensive
initiatives within the framework of each
objective.

We will achieve our targets through eight priorities, each of whichhas aclear actionplan:

1 Strengthen operationsin existing
geographies by winning market share and
onboarding new customers and partners

Strengthen the presence of every subsidiary
across the Kingdom

N)

l Differentiate services and offerings
& throughcontinuousinnovation

Drive operational excellence and customer
experience through continuous training,
processes, and technologyinvestment

Expandthe businessinto supporting
verticals and entering new geographies for
future growth

(™)

‘ Launch every available service in new cities
bothin the Kingdom and the GCCregion

Expand the Group’s regional footprint by
leveraging competitive value proposition

(|

to adigitallifestyle by creatinginnovative,
high-tech food delivery, online shopping,
cloudkitchen, andlast-mile delivery solutions

i Spearhead aKingdom-wide transformation

Sustainability Report 2023
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Eight Subsidiaries:

One Goal

The Jahez Group holding
comprise eight wholly or
partially owned subsidiaries'
in three key segments:
delivery platforms, logistics

services, and other activities.

Diverse subsidiaries

Our customersinclude retail merchants, delivery
companies, and general consumers across three
segments. Other activities support the Group’s
food, e-commerce, and logistics interests.

> Deliveryplatforms

include activity that sees the delivery
of food and other goods via electronic
platformsinside the Kingdom. The
platformsin operationinside Saudi
Arabia are Jahez, Pink, and Blu.
Outside the Kingdom, the Jahez
platformis availablein

Bahrain and Kuwait.

a»
-
-

dataabouteach
company’s legal

ownership stakein

> Logistics services

Thesediversebrands are
unifiedbyone goal:

» tofast-track organizational
¢ excellence through
technology andinnovation

Theyinclude acquisitions, mergers, venture capital
investments, and other business verticals that
align with ourinnovation philosophy.

» Other activities

whichinclude the logistics whichinclude
support operations and
directing goods transporting
vehicles. The "Logi" business and Sol.
comes under this segment.

businesses such as
Co,Marn,Red Color,

Seedetailed See our geographical footprint onpage 25 of thisreport ()

structureand 1 Subsidiaries are entities controlled by the Group. The Group controlis
anentitywhenitis exposedto, orhasrights to, variable returns fromits
involvement with the entity and can affect those returns throughits power

our AnnualReport over the entity.

JointPreparation
CompanyforMeals

PIK Option Trading

Company

Supportive Solutions
CompanyforLogistic

Services

The Red Color Company
(Red Color)

JahezInternational

Company

Jahezinternational
Companyfor Wholesales
andRetail Trading

BluStore
Company

MarnBusiness
Information Technology

Company

JahezforInformation
Technology

Jahezinternational
Companyforinformation
Systems Technology

Solfor TradingLLC

.

G,
Y

:

100%

100%

100%

100%

100%

100%

000000

100%

100%

100%

4

35%

Limited liability

Limited liability

Limited liability

Limitedliability

Limited liability

Limited liability

T

Overview
Country of Country of
operation incorporation

company

Asingle
shareholder
limited liability
company

Asingle
shareholder
limited liability
company

Asingle
shareholder
limited liability
company

}7
company ,

Asingle
shareholder
limited liability
company

Asingle
shareholder
limited liability
company

company

W ———
company , () &

company

company
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Delivery
platforms

The online food delivery market has grown
inrecent years, accelerated by cultural
lifestyle shifts during and after the COVID-19
pandemic. The Middle East and North Africa
(MENA)region's market is expected to grow
another 20.5% by 2030. Our experience
echoes this, with order volumes across Jahez,
PIK, and Blu platforms growing to 84.8 million
(2022: 69 million) during 2023 alone. These
platforms cater to millions of customersin
Saudi Arabia and other countries, focusing
onfooddelivery and other goodsvia
sophisticated digital platforms that connect
end-users with merchant partnersviaa
growing network of delivery partners.

20| 2

Jahez:Online fooddelivery

The (»?Jahezplatformis the cornerstone of
the Group's revenue (85%). As aone-stop
solution for food ordering and delivery, it links
the Group’s key stakeholders: merchants,
customers, and delivery partners.In 2023,
the number of active customersincreased

to 3.5 million (a 25% increase) as smartphone
penetration and delivery culture continued to
grow post-pandemic.

3.5 million active customersin 2023
100+ cities covered
60+ thousand delivery partners

13.9 thousand merchant partners

JahezKuwait

Startingin 2023, Jahez’'s commercial expansion
in Kuwait was comprehensive, achieving nearly
@0% coverage of the population. Jahez
introduced a 24/7 service and the possibility to
order through both digital and of fline channels.

JahezBahrain

With more than 4,400 drivers, Jahez Bahrain
serves allKingdomregions. The Prime option
allows customers to subscribe to a free delivery
service for aminimalmonthly fee.

PIK: Q-commerce

PIKis a Q-commerce platform that connects
customers to merchants within a100-kilometre
radiusin cities and suburbs. Products sold on
PIK include clothing, cosmetics, footwear, and
electronics, representing some of the best-
known local andinternational brands.

The PIK platform covers the entirety of the
digital shopping process, from order selection
and offering to payment options and last-

mile delivery. It of fers a searchable and
filterable assortment of product and merchant
categories, e-payment services, live order
tracking, direct customer support, aReturns
Policy, and other features. Deliveries are made
within two to three hours.

Merchants also benefit from the app’s high-
tech features, which allow them to observe
andidentify customer trends and behavior
patterns. They may also utilize the marketing
opportunities provided by the app andincrease
brand awareness.In 2023, aredesigned PIK app
was launched with multiple innovative features
toimprove customer experience. PIK plans

to engage merchants’ stores to serve their
customers better. It is also amid an evolution
that will see the business add dark stores toits
offerings, available via Co and other fulfillment
centers.

Learnmore about PIKin our Annual Report j©)

Overview

BluStore:Sports-related e-commerce

Ajoint venture with Al-Hilal Club, Blu was the
firstinteractive app of its kindin the region
and now delivers to more than 70 countries
worldwide. Specializingin sports-related
products and services (including tickets

to sporting events) and catering mainly

to the younger generation, Blu follows
aunique business model thatis ahybrid

of on-demand and e-commerce models.
Business was booming forBluin 2023,
registeringover one millionusersinamatter
of just 13 to 14 months.

Shippingto

7o+ countries

Learnmore about Bluin our Annual Report o
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Overview

Other activities

Logistics services

Logisticsisin high demandin Saudi Arabia,
presentingan excellent opportunity as
astandalone business due to the severe
shortage of last-mile delivery agentsin the
Kingdom. The need for drivers alone is expected
to surpass 100,000 over the next two years,
creating significant potential for the Group.

22

Logi:E-commerce and postallogistics

Logiis a centralized platform that supports
the Group with allits logistical and
operational needs, synergizing the Group’s
operations. The subsidiary bridges the gap
between customers and merchants.

Ontrack to be the market leaderinurban
last-mile delivery, Logiprovides anearly
14,000-strong fleet of Saudifreelancers and
non-Saudipermanent delivery partners at
competitive rates to Jahez Group companies
and thento the broader e-commerce and
postallogistics sectors.

Logi’s services are available 24/7,and its
unique sellingpoints are short delivery times,
multiple pickups, and delivery tracking. An
exciting project currently underwayis the
ongoing commercialization of Logi’s existing
fleet as part of afundamental growth
strateqy.

Learnmore about Logiinour Annual Report

23

Sol:Hospitality supply chains

Solis the newest addition to the Group's
growing portfolio. Partially acquiredin
2023, itis acomprehensive B2B food and
beverage supplier that functions as aone-
stop shop for the hospitality sector. It
focuses on supply chain management for
hotels, restaurants, and cafes, emphasizing
backend functions such as kitchenlogistics,
procurement, etc.

Solalso managesinternal training,
operations, and supplier dealings to ensure
optimal margins, and runsits distribution
center andwarehouse. The company

works with suppliers across various
categories: dry, frozen, chilled, fresh foods,
snacks, and beverages. Solhandles the
entire procurement-to-delivery process
internally, offering technological solutions
such as personalized dashboards for each
restaurant to monitor usage and place orders
conveniently. The company fills an existing
gapinthe market by providing customized
services and support to smaller businesses.

Learnmore about Solin our Annual Report

GROWTH,
ACCELERATED.
A c i Jlypei

Co:cloudkitchens and shelving solutions

Cloudkitchens operate shared commercial
kitchens where restaurant brands prepare
food for delivery through online booking
platforms. Businessesin this segment
partner with online delivery platforms and
have mobilized sizable investments across
theregion, supported by growing demand
for online food delivery amid the COVID-19-
induced lockdown.

Since 2020, we have owned a 60% stakein Co
and eventually acquired the remaining40%

in 2024. Co provides end-to-end commercial
kitchens forrestaurants that deliver foodvia
digital platforms. It also of fers cloud shelving
or dark store facilities, mainly focused on
chocolates and cold beverages sold through
our comprehensive e-commerce platforms.

11cloud

kitchens

14 cloud

Learnmore about Coinour Annual Report

shelving units

The company provides customers with fully
equipped cooking and meal preparation
facilities, saving themrent, utilities, and
valuable time andresources.

During the reporting period, the company
saw a 62.5% increasein cloudkitchen growth
anda 66.7% increasein cloud shelving.

This growth segmentrepresents an avenue
of significant expansion for Jahez Group and
ourrestaurant partners. It enables smaller
restaurants with only a fewbranches or
which lack the resources to expand to have
an opportunity to scale and compete with
larger businesses. This, in turn, supports
sustainable economic developmentin our
operatingregions.

200"' brands

in 6 cities
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Marn: Businessinformationtechnology

In 2023, we completed the acquisition of
«~>MarnBusiness Information Technology,
aleadingbusiness digital solutions provider
offeringmultiple modern technical services
that support merchantsin their growth.

In addition toimproving services to various

stakeholders, Marn helps merchants build their

unique ecosystems by creating tailor-made
digital solutions. These solutions seamlessly
interact with each other and collaborate with
diverse service providers and partners, all
working towards reaching clients’ targets.

Learnmore about Marnin our Annual Report O

RED COLOR

Red Color: Technologyinvestments

The Group’sinvestment arm, Red Color,
was establishedin 2021to deliver the
bestvalue to all stakeholders. It targets
technology opportunities andindustries
that already employ the Group’s existing
assets of customers, merchants, and
delivery partnersin order toleverage

its position. These industries include
automated marketing, supply chain, fintech
solutions, direct-to-consumer, and lifestyle
improvement services.

Red Color seeks toboost the Group's
returns throughinvestments that
contribute to growth, primarily by acquiring
new customers, providing entry into

new markets, andincreasing community
engagement. Red focuses onKSA, followed
by the Gulf Corporation of Countries and
the MENA region.

During the reporting period, Red Color’s
$18.8 million portfolio comprised Hala, Nana,
Bonat, Redbox, Barq, Omniful, CloudShelf,
Parcel Delivery, and Soum.

$1 8.8 million

investment portfolio

Learnmore about Red Color ¢
andits portfolio inour Annual Report

A Growing
Regional
Footprint

The Jahez Group of eight

companies spans Saudi Arabia,
Bahrain, Kuwait, Egypt, and Qatar.

Learn more about ourregional 0O
presenceinthe Annual Report

96 -

of revenuein 2023
came from Saudi
Arabia operations

SaudiArabia

Jahez PIK REDGOLOR BIU

CO=x:  Logl Jmarn

Egypt
Kuwait
Bahrein
Qatar

Jahez

Overview

Keygrowth
marketsin 2023

Bahrain

The Bahraini customer food-service
marketis expected to experience
significant growth. The market size is
estimated to be around USD 0.95 billion
in 2024 andis projected toreach USD
1.64 billion by 2029.

The Kingdom of Bahrain offers a
dynamic business environment with
numerous opportunities for growth
andinvestment. As a significant player
in the highly competitive online food
delivery sector, we are well-positioned
to deliver substantial value to Bahrain's
economy and stakeholders.In 2023,
we saw aremarkable customer growth
rate of 156%, with parallelincreases

in partnerships with merchants and
delivery enterprises.

Kuwait

The Kuwaiti food-service market is
experiencingrobust growth, projected
atover 8%in 2024. Thisis fueled by
therising demand for quick-service
restaurants, a significant customer
segment for us. With the market
estimated at USD 3.26 billionin 2024
and expected to approach USD 5 billion
by 2029, we are well-positioned to
capitalize onit for sustained success

in Kuwait.

In 2023, our commercial expansion

in Kuwait reached nearly 0% coverage
of the population. Recognizing the
importance of round-the-clock
availability, our Jahez platform
introduced a 24/7 service model. This
move catered to customers'diverse
needs, and the convenience of non-stop
service became our crucial selling point.
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Jahez

Overview

Digitalizing Lifestyle

Our success is rooted in developinginnovative solutions that Launching the Jahez C/‘L

enhance customer experience. From customized app content Explore feature
andintegratedrestaurant deliveries to advanced data More significantly the Explore
. page doubles as a marketing
science and cloud infrastructure - we are leading the regionin During 2023, Jahez rolled out e I e e
. casnback codes Cross-poste
“anytime, anywhere” retail andlogistics. more transformative features on our social media platforms,
X . . appealingtonew users. It also
on |tS a pp/ ta k| ng data analgt|cs serves as a third-party marketing
d Al t the - t Ie el channelforrr]nerchlantfs,whocan
an (@) X Vel. register with our platform to
Data a nd AI reach new customers.
We have set objectives to transform datainto Inline with our strategic objective of operational
astrategic asset that drives the Group'’s growth excellence and other objectives, such as
and enhances competitiveness: increased customer loyalty, our technology
division developed several new features, tools,
e Democratizingdata, ensuringits accessibility and products, focusing on merchant partners.
throughout the organization, enabling more AnExplore tab was added, of fering
informed decision-making processes. We continue toinvestindataand Al a Pe_rsona!ized user experience
infrastructure across our subsidiaries. Our new F’de'Splf‘cH'”iFESta:ra”t arlljd medal
. . . INnTformation to customers base
. Enh.anc.mg datalltgracg among employees, data science platform enaplgs our peop!g to on their behavioral data and user ForBly, the Explgre page
equipping them with the skills necessary to make evidence-based decisions and facilitates profiles. The data-backed feature showcases a variety of
understand, analyze, and effectively utilize data. aculture of collaboration. To managerisks is an effective tool for customers attractive, personalized
associated with Alusage, we implement robust seekinginsightsinto trending advertisements
« Usingadvanced Al-driven analytics toinform data protection measures and regular audits and restaurants and cafes, enabling gi?:;;'rftﬁg\g;e
and shape strategic decisions. adhere toindustry standards and national laws. them to stayabreast of current '

trends inthe culinary landscape time, PIK leveraged the
Explore feature’sreach

to prominently display

recommendations.
back-to-school offers
to drive new conversions
p > ML & Gen Al utilization

while exploring more personalized

» Operational excellence > Personalized experience tothe PIK app.

e Optimized administrative ¢ Launcheda . ' ¢ Developedinternal In addition to Explore, @]
panel for customer recommendation engine restaurant and menu .
support teams. providing unique offering classification based on their Jahezintroducedanew

« Launched amore per consumer behavior. content. PartnerInsights product _—
customizable partner * Rolled out PartnerInsights * Implemented fraud to assist merchants isea s':atex_%g;e_
portal allowing Jahez an analytical product detection to enhance anddelivery partners art data governance

artners tobetter oversee serving Jahez partnersin security andintegrit . . ;
P . 'ng. P . ya grty inmakingimpactful and security system
and execute operations. makingimpactful business across allinteractions. e G ELATE
decisions. business decisions. accurate, consistent,

andusedresponsibly.

Learnmore about our digital transformationin the Annual Report O

2 6 27 pability Report 2023



https://jahez2023.annualreport.plus/management_discussion_and_analysis/organizational_performance/fasttracking_organizational_excellence_through_technology_and_innovation.html

Jahez

Overview
Integrated approach
) ) ) ) Research and partnerships
Our organizational excellence strategy embeds integrating
. . fen s We have initiated a strategicinitiative to We are working very closely with the Ministry
our englneerlng and advanced data Capabllltles across adopt a cloud-agnostic approach'in our of Transport and Logistic Services and the
H i infrastructure. This means designing and Ministry of Communications and Information
our pI'OClUCt Offerlngs’ mfrastructure, personnel’ and operating applications and services that are Technology of KSA to launch these technologies
financialresources. not dependent on a single cloud provider, onasmaller scale.
supporting our business continuity, flexibility,
and cost-effectiveness. Our teamis diligently Demonstrating our serious commitment
working onimplementing this cloud-agnostic tobecominganinnovationleaderinour
The Group’s Technology Divisionis structured to developing theinfrastructure needed to support approach, ensuring a smooth transition and sector,in 2023, we invested SAR 41.9 million
empower all verticals to achieve their targets and further expansion, which signified our approach to minimal disruption to our operations. in R&D, representing a 24% increase over the
ensure synergy. This allows the Group to meetits technology as adriving force of growth. previous year.
overarching strategic objectives as the business We are currently experimenting with robotic
expands and grows. Comprehensive data governance frameworks and drone technologies. Having partnered
arerequired toupholddataintegrityandensure with King Abdullah University of Science and
During the reporting period, our technology regulatory compliance. Technology, we have created a conducive
divisioninvested heavilyin supporting the Group’s environment for R&D teams to practice and
growth agenda and anticipating any future develop proof of concepts for utilizing drones Learnmore onour technological 0

Learnmore ondataprivacyandsecurity onpage73 initiatives toreduce carbon footprint onpage 62

androboticsin controlled environments.

verticals we may explore. We concentrated on

Brand Sociallmpact

As the dominant lifestyle services providerin
KSA and the widerregion, Jahezis focused on
delivering exceptional service and positively
impacting the lives of our customers andlocal
communities. To this end, we launched several
social media campaigns and sustainability
initiativesin 2023, bolstering opportunities in
all the cities of presence.

R&D spend

SAR 41 o9 million

2023 _

' Beingcloud=a ¢ ibuting 2022 33.8

workloads
downtime.
best feature

Learnmore about our o
customer experience onpage 72

Learnmore about our 0
responsible marketingonpage 84
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Jahez

From Startup to Success
Story: Our Journey

The core of the ESGjourneyin Jahez
is to build it steadily from within to create

astrong ESG foundation, culture, and team 1 O million
awareness so that everyonein the Group
willbe part of thisjourneuy.

orders delivered
through Jahez

Jahez

Alamat
International
Limited

Company
transfers Jahez
platform to the
Company

Sponsorship
agreement signed
with AlHilal Club

2017
Jahezplatform
expandedto
Operations
expanded
to Jeddah,
Dammam and
other areas
outside of Riyadh
Company established
2016 as alimited liability
company
Operations .
launchedinRiyadh
under Alamat
International
Limited Company 1 million orders delivered

through Jahez

orders delivered
through Jahez

30 3

>42 o

orders delivered through

Jahezplatform

PIK softlaunchin Q1to
expand businessreach

beyond fooddelivery

Wole]

Logiestablishedasa

fully-owned subsidiary to
be Group’slogistics arm

RED €OLOR

Red Color established as
a fully-owned subsidiary

tobeinvestmentarm

GROWTH,
ACCELERATED.
a2 c gy

Coopens first cloud
kitchenlocation

60% of Cois acquired to

investin cloud kitchens!

PIK

PIK established as fully-
owned subsidiary as Group'’s

Q-commerce platform

T Acquired the remaining40%in 2024.

2022

J marn

Completion of Marn
Business Information
Technology Company
acquisition

Investmentsin
multiple companies
that complement the
value creation model
of the Group including
a35% controlling
stakein Sol

IPO

andentry
into parallel
market Nomu

JahezInternational
CompanyW.L.L.
establishedin Bahrain

>150 nities

orders delivered through

Jahezplatform

Overview

"BestIPOinNomu
parallel marketin
2022" at the Saudi
Exchange Awards

JahezInternational
Company for
Wholesale and Retail
Trading establishedin
Kuwait

2023

Blu

The establishment of Blu
Store company, ajoint
venture with Al Hilal Club
Investment Company
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Jahez

ESG Roadmap

Under our corporate values, prioritizing the best
interests of society and playing a pivotalrolein
supporting the ambitious Saudi Vision 2030 agenda
are of the utmostimportance. To achieve this, we
have created a three-year Environmental, Social, and
Governance (ESG) Roadmap for 2023-2026, aligning
our business operations and future goals with
economic viability, environmental protection, and
social responsibility. Our leadership approved this
roadmapin 2023.

Areas of focus

Prioritizing governance and
policies from 2023 t0 2026

We focus onmanagement and policies as they
are essential for comprehensive and efficient
corporate sustainability.

The ESGRoadmapisintegratedinto daily activities
to promote long-term success and positive
impact. Itis aligned with SaudiVision 2030 and

the UN SDGs, stakeholderinterests, andlong-
term growth objectives. It is designed to deliver
the fastest possible progress while laying a solid
foundation for all future programs.

Building greenhouse gas (GHG)
emissionsinventories

During the review period, our sustainability
team started gatheringcomprehensive
data on GHG emissions, as they

are the main environmental concern

for the Jahez Group. These inventories
were calculated using the GHG Protocol
Corporate Accounting Reporting Standard
and the GHG Protocol Corporate Value
Chain Accounting Reporting Standard.

We have establishedinitial
baselines

Thesereduce emissionsin the future
significantly. According to the ESG Roadmap,
our focusin 2024 is to achieve data

maturity by the end of the year. This will

help usin our ambitious reduction transition
plan by providing more precise emissions
inventories that enable greater environmental
transparency for all stakeholders.

000000
Vitalizing Sustainability

Concentrating on our social
and environmentalimpact

The Group alignsits activities

with the UN SDGs.

Sustainability Report 2023




Jahez

Aligning with the UN SDGs

Alsoknown as the ¢’ Global Goals, these are 17 goals to five SDGs and 11 SDG targets, we believe that
and 169 targets adoptedbythe UNin 2017 to end aligning our social and environmentalimpacts
poverty, protect the planet, and ensure peace and withthe UN SDGsis essential to buildingamore
prosperity for all. Havingmapped our approach sustainable and successful business.

UNSDGs Relevant SDG targets

GENDER 5.1
EQUALITY

End all forms of discrimination against allwomen and girls everywhere.

; Jahez Group material topics Relevant sustainability report sections

¢ Local Communities e Caringfor OurPeople
e Caringfor Communities

UNSDGs Relevant SDG targets

T >
/\/ Achieve higher levels of economic productivity through diversification, technological upgrading, and

innovation, including a focus on high value-added and labor-intensive sectors.

8.3

Promote development-oriented policies that support productive activities, decent job creation,
entrepreneurship, creativity, and innovation, while encouraging the formalization and growth of micro-,
small-, and medium-sized enterprises through access to financial services.

8.5

By 2030, achieve fulland productive employment and decent work for all women and men, including
for young people and persons with disabilities, and equal pay for work of equal value.

8.7

Take immediate and effective measures to eradicate forcedlabor,end modern slavery and human
trafficking, and secure the prohibition and elimination of the worst forms of child labor, including
recruitment and use of child soldiers, and by 2025, end child laborin allits forms.

Jahez Group material topics Relevant sustainability report sections
¢ OccupationalHealth and Safety ¢ Eight Subsidiaries: One Goal

e Training ¢ AnAmbitious Growth Strategy

¢ Local Communities ¢ AGrowingRegional Footprint

¢ EconomicPerformance » DigitalizingLifestyle

¢ CommitmenttoHumanRights
e Caringfor OurPeople

36|37

UNSDGs

Vitalizing Sustainability

Relevant SDG targets

1 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

@)

12.2
By 2030, achieve the sustainable management and efficient use of naturalresources.

12,5
By 2030, substantially reduce waste generation through prevention, reduction, recycling, and reuse.

12.8

By 2030, ensure that people everywhere have the relevantinformation and awareness for sustainable
development andlifestylesin harmony with nature.

Jahez Group material topics Relevant sustainability report sections
* Water * WaterUse
* Waste * \Waste Management
UNSDGs Relevant SDG targets
13.2

1 CLIMATE
AGTION

L3 2

UNSDGs

Integrate climate change measures into national policies, strategies, and planning.

Jahez Group material topics Relevant sustainability report sections

e Energy ¢ Respondingto Climate Change
¢ Emissions

Relevant SDG targets

17 PARTNERSHIPS
FORTHE GOALS

&

1714
Enhance policy coherence for sustainable development.
1717

Encourage and promote effective public, public-private, and civil society partnerships, building
on the experience and resourcing strategies of partnerships.

Jahez Group material topics Relevant sustainability report sections

¢ EconomicPerformance * Governance Policies
¢ Anti-corruption
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Aligning with the Saudi
Vision 2030

Saudi Vision 2030 Pillars

SaudiVision 2030 Objectives

¢’ AVibrant Society

Saudi Vision 2030 Pillars

Offer afulfillingandhealthylife

* Ensure environmental sustainability

v Reduce alltypes of pollution

Jahez Group material topics

Improve livabilityin Saudi Cities

v Improve the quality of services
providedin Saudicities

¢ Emissions
¢ Water
¢ Waste

Relevant sustainability report sections

Customer Privacy
Customer Health and Safety
EconomicPerformance

¢ Eight Subsidiaries: One Goal
¢ Respondingto Climate Change
¢ WaterUse

Saudi Vision 2030 Objectives

Waste Management
Customer Satisfaction

¢~ An Ambitious Nation

38|39

Enhance government effectiveness

¢ Protectvitalresources of the nation

v Ensure sustainable use of water
resources

Jahez Group material topics

Enable socialresponsibility

Enable social contribution
of businesses

v Enhance businesses’ focus
on the sustainability of the economy
v Enhancebusinesses’ focus on their
socialresponsibilities

e Water
* OccupationalHealthand Safety
¢ LocalCommunities

Relevant sustainability report sections

EconomicPerformance
Anti-corruption

¢ Eight Subsidiaries: One Goal

¢ AnAmbitious Growth Strategy
¢ WaterUse

Caring for Our People

Caring for Communities
Customer Satisfaction
Responsible Procurement
Governance Policies

SaudiArabia’s ¢’ Vision 2030is a transformative and
ambitious blueprint that aims to unlock the potential

of the Saudipeople and create a diversified, innovative,
and world-leading nation. Jahez Group follows these
guidelines to ensure everyone enjoys a high quality of life,
ahealthylifestyle, and an attractivelivingenvironment.
We are committed to promoting and revitalizing social

development by creatingan environment that supports

Saudi Vision 2030 Pillars

7> AThrivingEconomy

Saudi Vision 2030 Pillars

7 Greenlnitiative

SaudiVision 2030 Objectives

Vitalizing Sustainability

economic growth andjob creation for all Saudis. We do
this by leveraging our unique location and potential,
attracting top talent, developing high-end technologies,
andincreasingourinvestment. Byresponsibly enabling
these efforts, we canwork together to achieve national
development goals and fulfillresponsibilities to our
country, society, families, and ourselves.

Grow anddiversify the economy

¢ Grownon-oilexports

v Develop promisinglocal companies
into regional & globalleaders

¢ Unlock the potential of non-oil sectors

v Develop the digitaleconomy
v Enable the development of theretail
sector

¢ PositionKSA as agloballogistics hub

v |Improvelocal, regional & international
connectivity of trade & transport
networks

Jahez Group material topics

Increase employment

¢ Develophuman capitalinline withlabor
marketneeds

v Buildalifelonglearningjourney

¢ Ensureequalaccesstojob
opportunities

v Increase women'’s participation
inthelabor market

¢ Enablejob creationtosmall-and
medium-sized enterprises (SMEs) and
micro-enterprises

v Nurture and support the innovation &
entrepreneurship culture

¢ EconomicPerformance

Relevant sustainability report sections

e Training

¢ Eight Subsidiaries: One Goal
¢ AnAmbitious Growth Strategy
* AGrowingRegional Footprint

SaudiVision 2030 Objectives

* DigitalizingLifestyle
e CaringforOurPeople

¢ Reduce CarbonEmissions
by 278 milliontonnes peryear
¢ Plant10billiontrees

Jahez Group material topics

¢ Protect30% of SaudiArabia’slandand
seaby2030

¢ Emissions
o Water

Relevant sustainability report sections

e Waste

¢ Respondingto Climate Change
* WaterUse

¢ \Waste Management
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Jahez

Vitalizing Sustainability

Stakeholder Engagement

External
OUI_ bUS|neSS mOdel |S deS|gned tO Create shared Value Stakeholder Group Stakeholder Communication Approach
for all stakeholders, and their insights play a crucial O Vomtoct

role in shaping our ESG roadmap. By actively engaging e e
with our stakeholders, we aim to build trust, formlong- f Emails
term partnerships, and contribute positively to society.

We conduct formal consultations annually to determine and Suppliers Key Sustainability Related Expectations

I'eVieW our matenal tOpICS, and we a|SO engage th I'OUQhOUt Suppliers expect us to adhere to fair trade practices, treat them as valued
partners, and honor contractual agreements. They expect us to uphold

the Hear to meet the needs and address ang concerns responsible sourcing by promoting ethicallabor practices, respectinglabor rights,
and minimizing environmentalimpacts throughout the supply chain. Suppliers also

Of relevant groups expect us to provide timely payments and maintain strong financial stability.

Jahez Group’s Stakeholder Engagement

External CENE]

Stakeholder Group Stakeholder Communication Approach

0 O

Customers

Stakeholder Group Stakeholder Communication Approach

Annual / sustainabilityreports

Audit and compliancereport

Meetings

Pressreleases

Phone calls

Disclosures oninvestor relations web page

Social-media channels
Marketing campaigns

Events

Annualreports

Digital applications

Call center and customer care
Website

Emails

Governmental
agencies Key Sustainability Related Expectations

Government entities expect us to comply with applicable laws and reqgulations
and contribute positively to the economy andlocal communities. They expect
transparent and accountable disclosure of both our financial and non-financial
performance and that we exhibit ethical conduct.

Key Sustainability Related Expectations

Customers expect us to demonstrate responsible business practices, fair
pricing, and high-quality services. They also expect us to prioritize data privacy
and security, preserve their personalinformation, and sustain an exceptional
experience with us through the offering of discounts, free delivery, and bundles.

40 41 Sustainability Report 2023
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Vitalizing Sustainability

Stakeholder Engagement

CENEL External

Stakeholder Group Stakeholder Communication Approach Stakeholder Group Stakeholder Communication Approach

Events and campaigns Annual / sustainabilityreports

—
Donations Investor conferences
Sponsorships Quarterlyreports
Socialmedia Emails
\ / Website Meetings
Advertising Roadshows
Annual / sustainability reports Investors Phone calls

. InA ush notifications Disclosures oninvestor relations web page
Community PPP Pag

Key Sustainability Related Expectations Key Sustainability Related Expectations

The community expects us to contribute to responsible corporate citizenship Investors expect us to disclose relevant financial and non-financial performance
through creating employment opportunities, empowering youth, and conducting and align it with sustainability frameworks and enablers. They value theimpact
social initiatives thatimpact the socioeconomic status of the local community. sustainability has on the return of investment and how we demonstrate ethical
They expect transparent and open communication, where their feedbackis heard practices and value to our stakeholders.

and their expectations are met.

CENEL

Stakeholder Group Stakeholder Communication Approach

Annual / sustainability reports
Emails

Phone calls

Campaigns

Contracts

Meetings
Partners /

Non-Governmental
Organizations
(NGOs) Key Sustainability Related Expectations

Partners /NGOs expect us to engage in an open dialogue, form purposeful
collaborations, address social and environmental concerns, and share similar
values. They also expect us to have sustainedlong-term engagements and
supported their initiatives and campaigns, whether through marketing campaigns
and/or sponsorships.

Sustainability Report 2023




J@hez XXX X)
Vitalizing Sustainability

Stakeholder Engagement

ability Report 2023




Jahez

Material Topics

Our ESG Roadmap is rooted in systematically analyzing
theissues that matter most to our stakeholders and
our organization.

Based onthe GRIStandards 2021andintegrating We analyzed the rated and selected material topics.
elements of the IFRS Sustainability Disclosure Thirty-three material topics were assessed, and more
Standards approach, the materiality assessment than 40 corresponding sustainability-relatedrisks

is essential for identifying and prioritizing our wereidentified. Therisks were assessedfor likelihood
Group’s most significant sustainabilityissues and severity using our enterprise risk management

and evaluating their potentialimpacts onour (ERM) framework, the Committee of Sponsoring
business. While we are still preparing a full- Organizations (COSO)risk ratingmethodology,

scale financial materiality assessment, we have and thelatestISSB and GRIquidelines. The TTmost
identified crucial sustainability-relatedrisks important topics forinternal and external stakeholders
for each material topic. were considered material for the Group from thisllist.

46 | 47

Vitalizing Sustainability

Jahez Group materiality matrix

Material topic Significance forinternal Significance for external Impact (COSO
stakeholders stakeholders framework)
Energy 10
Emissions 10
Water 10
Waste 8
e= @@
OccupationalHealth 12
and Safety
Training Q9
Local Communities 9
Customer Privacy 8
CustomerHealthand 8
Safety
Economic 8
Performance
Anti-corruption 8

1 Material topic for Soland Co only.
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Material Topics

Sustainability-Related Risks per Material Topics

Vitalizing Sustainability

Material topics Whyisitimportant? Whatrisks arerelated? How could they What could What do we do to mitigate What groups of stakeholders What are ourrelevant
impact the Group? be thedirect therisks? are affected? policies?
financial effects?

Energy SaudiArabia’s National Energy Increased energyusage Given the Group’s Riseincosts of fossil Jahezhasembarkedonan e Shareholders Jahez Groupis currently
Efficiency Programme (NEEP) ) core operationsin fuels and electric ESGmanagement framework, ¢ Customers workingondevelopingaset
was launchedin 2008 to promote Increased carbonfootprint  jajiyeryservices, energy which seeks to define  Suppliers of consumption policies.
the country’s more efficient use of oil andemissions aheavyreliance on policies that include energy » Employees
and gas. Considering this program'’s Increased purchase cost fossilfuels can cause conservation, monitoring e Society
objectives, the Group must pay of fossil fuel issuesinthe event ESG performance, and ¢ NGOs
special attention torisks associated of fuel price changes takingnecessaryaction to
withincreased energy usage, carbon or new regulations optimize electricity and fossil
emissions, andrising fossil fuel costs. onemissions. This fuelusage.

gaﬂlsﬁsgg’ggtﬁied The Group deliveries

vehicle fleets. which are scheduled considering
contribute to’carbon the most fuel-efficient route
emissions, as well as and_speed. Energg—efﬁcient
the energy-intensive gqmpment was installed
cooling, lighting, in ofﬁges.There arealso

and administrative behavioral changes and
operations in office investmentsinrenewable
environments. energyunder consideration.

Water' The Water Act of Saudi Vision 2030 Perceived and potential Given the nature The usage of water Water conservation e Shareholders Jahez Groupis currently
requires all private and governmental contribution to water of CoKitchen's isrelativelylow,with  isconsideredanimportant e Customers working ondevelopingaset
bodies to consider water-use scarcitybecause operations, which alow financialimpact topic,andwater conservation ¢ Suppliers of consumption policies.
rationalization and “Water Feasibility” of excessive usage are predominantly equipment and water- ¢ Employees
standards when studying project of groundwater service-oriented and saving mechanisms have ¢ Society
economic feasibility. Societyin all the inoperations office-based, water beenincorporatedinto ¢ NGOs

Group'sregions of presence also has

agrowing concern about water usage.

The topicis material for Co
due to therisks associated with
its perceived contribution to water

scarcity and potentialbrand reputation

damage despiteits low-impact water

usage, primarily for kitchen operations.

T Material topic for Soland Co only.
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Brandreputationriskif seen
tobeinsensitive towater
conservation

usageis concentrated
primarilyin kitchen
operations. Potential
risksincluderising
water costs due to
increased demand or
local water scarcity,
which could disrupt
operations andlead
to higher operational
expenses.

the design of kitchens. Staff
are encouraged to conserve
waterin offices.
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Material Topics

Material topics

Whyisitimportant?

Whatrisks arerelated?

How could they
impact the Group?

What could
be thedirect
financial effects?

What do we do to mitigate
therisks?

What groups of stakeholders
are affected?

Vitalizing Sustainability

What are ourrelevant
policies?

Emissions SaudiArabiahas announced Increased emissions from Given the nature Fines for non- JahezhasembarkedonanESG ¢ Shareholders Jahez Groupis currently
the Greenhouse Gas Creditingand the use of fossil fuels of the Group’s compliance with management frameworkthat ¢ Customers working ondevelopingaset
OffsettingMechanism (GCOM). inoperations operations, which emissionsregulation  seeksto define policies that ¢ Employees of climate-related policies.
It enables companies to adheretoaset . are mainly delivery " include energy conservation, ¢ Localcommunities
number of carbon credits representing ~ Increasedcarbonfootprint  goryice_oriented Additional costs mentoringESG performance, * Society
their permitted emissions. If acompany ~ 2nd other vehicular or office-based, of buying carbon and taking the necessary » Government agencies
produces more emissions than emissions transportation credits action to optimize electricity
its allocation, it must buy additional Reputational damage and office usage Reputational and fossil fuelusage through
credits from other companies that if perceived as not acting significantlyimpact damagetothevalue energy-efficient vehicles,
produce fewer emissions. onclimate change carbonandother of thebrand equipment, processes,

. . emissions. behavioral changes, and

KSA also regulates Air Pollution and Interruption of business investments in renewable
emissions, such as VOCs'. It requires operations because Brandreputation energy
environmentalimpact assessments of natural disasters impacts mayexist ’
for projects with significant emissions induced by climate change forJahezifitisnot
or other environmentalimpacts. (physicalrisk) seen as taking steps

o toreduceits carbon
The topicisimportant to the Group Business and financial risks and energy footprint
due to therisks associated with of making]nvestments and ’
significant GHG and other emissions moving to alow-carbon
fromits constituent business business model (transitional
operations. If the groupis not seen risk)
as actingonclimate change, this could
impact financial performance andbrand
reputation.

Waste SaudiArabiaWaste Management Law Environmental pollution Reputational Reputational JahezhasembarkedonanESG ¢ Shareholders Jahez Groupis currently
regulates the transport, segregation, . impacts of being damage andfines management frameworkthat ¢ Customers workingon developingaset
storage,import, export, safe disposal Dumplng of wgste seen as a contributor seeks toidentify material ¢ Employees of waste management
of waste, and all other related bylicensed third-party to environmental topics and define policiesthat ¢ Localcommunities policies.
activities. contractors pollution. includeresponsible waste e Society

- . Lack of waste segregation management, especially e Governmentagencies
Goo tothe risks of environmentsl | leadingtounsorted waste concerninge-waste. * NGOs
pollution, improper waste disposal (especially e-waste) sent
by waste disposal contractors, and tolandfil
reputational damage from contributing
tolandfills, especially with hazardous
waste.

Occupational Legislation on occupational safety Injuries and fatalities Lossandinjury Direct financial JahezhasembarkedonanESG ¢ Employees —

Healthand and healthin KSAis mainly contained to staff and contractor to staff and workers. impacts arisingfrom  management framework, ¢ Shareholders

Safety inthe Labor Code, Social Security personnel . loss of productivity which seeks toidentify e Customers
legislation, and the National Policy L Reputationloss for the Group, loss material topics and define e Society
on Occupational Safety and Health. Brandreputationrisk forthe Group. .

The topicisimportant for the Group
due to therisks of injury, fatalities,
andreputational damage fromnot
providing a safe work environment,
whichimpacts both staff well-being
and corporateimage.

T VOC - Volative Organic Compounds.
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if seenas not proving
tobe asafe andsecure
work environment

Potentiallegal
andreqgulatory
ramifications
andpressure
from customers,
employees, and
society.

of brandreputation,
loss of life/injuries
to staff

policies that enhance
Employee H&S and well-being
inthe workplace.

Government agencies
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Material Topics

Material topics

Whyisitimportant?

Whatrisks arerelated?

How could they
impact the Group?

What could
be thedirect
financial effects?

What do we do to mitigate
therisks?

What groups of stakeholders
are affected?

Vitalizing Sustainability

What are ourrelevant
policies?

Training Without adequate employee training, Risk of not meeting quality Lower productivity Potential direct Training needs are identified ¢ Employees Code of Conduct
the Groupis subject to therisks and customer expectations Cust financialimpact atthebeginningof everyyear ¢ Shareholders HR Handbook
of not meeting quality and customer because of reduced training d.us <13:m1<:er i inthe event by divisions. » Customers andboo
expectations, leading to lower andinvestmentin staff skills ISsatisraction of quality drop, . . - Whistleblowing Policy
g ; ; ; Thereis continuous training
productivity, customer dissatisfaction, upgrade Lower staff morale rework, andloss for dri d office staff
and staff moraleissues, ultimately N of customers tor r'Ve:jS an do ;ets xa il
affecting talent retention. Talent attrition due tonot meeting Oupgrade andmaintain ski
: levels and ensure proper
expectations - .
customer relationship
management at alllevels.
Local Accordingto the Companies Act Risk of not meeting As the Group The Group's Jahezparticipates and * Shareholders SocialResponsibility
Communities 2013, large companiesin Saudi Arabia the expectations of local operates operations contributes through e Employees Policy Charter (Terms
must spend 2% of their net profits communities and not inaservices-based significantly affect sponsorshipsto severalsocial ¢ Localcommunities of Reference) of the Audit
on Corporate Social Responsibility achievingasocial license industryin developed surrounding initiatives. e Society andRisk.

(CSR) activities. The Saudigovernment
also enacted a corporate governance
code toalignwithinternational
standards, including CSR principles.

Overall, society expectslarge
corporations toinvestin CSRand
community projects. Due to therisks
of not meetingthese expectations,
which couldlead to challenges

in obtaining a sociallicense to operate,
this topicis considered material
forthe Group.

to operate

townships, local
communities
areimpacted
by the work

of the Group.

communities,
leadingtodirect
financialimpacts.

Theseinclude costs

for addressing
environmental
or socialissues,
such as pollution

control, community

programs, or
legalliabilities.
Additionally, CSR
activities like local
infrastructure

or education
projects may
resultinimmediate
expenses, while
neglecting them
couldleadto
financial penalties
orreputational
damage.

Customer
Privacy

52 53

SaudiArabia’s Personal Data
ProtectionLaw (SDPL)regulates data
protection and establishes strict data-
protection and privacy standards.
Thisis a critical material topic for the
Group due to therisks of reputational
damage, legal claims, and potential
businessimpacts arising from the
compromise of customerintellectual
propertyand confidential information.

Customerinformationand
intellectual property leakage

Reputational
loss, claims, and
compensation.

Potentialloss of
businessbecause
of loss of customer
intellectual property
and confidential
information.

Reputational
loss, claims, and
compensation

Potentialloss
of business

Records, files,and data
maintained digitally are stored
securely, withanIT Policy
inplace for backups and
information security.

e Customers
e Shareholders
e Employees

Jahez Group Privacy Policy

Stakeholder Protection
Policy

Risk Policy
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Material Topics

Vitalizing Sustainability

Material topics Whyisitimportant? Whatrisks arerelated? How could they What could What do we do to mitigate What groups of stakeholders What are ourrelevant
impact the Group? be thedirect therisks? are affected? policies?
financial effects?
CustomerHealth The SaudiStandards, Metrology, Potential contamination Loss of reputation, Loss of reputation, Regularinspections e Customers Jahez Group Product and
and Safety and Quality Organization (SASO) or poor handling of food claims, and claims, and of delivery vehicles e Shareholders Delivery Time Policy
enforces SaudiArabia’s product duringdelivery compensation compensation Stri thuai tocol ¢ Employees
qualityregulations through the Saudi N ) ) . ringent hygiene protocols ¢ Localcommunities
Product Safety Program (SALEEM). egg’qve media Decreaseinrevenue  fordeliveryitemshandling
SALEEM's Technical Regulations publicity Customerconcerns  Real-time tracking
(TRs)are based onaproduct’s nature, Reputational damage andpossibleloss of deliveries to ensure timely
safety, performance, application, and of business and safe arrival
environmental and consumer risks. Customer concerns
and possibleloss Comprehensive training
Risks of potential food contamination of business programs for delivery
and poor handling during the storage, personnel on safe drivingand
transportation, and distribution foodhandling practices
phase couldleadtoreputational
damage, claims, andloss of business
forthe Group.
Economic The topicdirectlyimpacts shareholder  Risk of not meeting Inability to operate, Risk of not Continuous monitoring e Shareholders Risk Policy
Performance returns and operationalresilience, shareholderreturn delays, andloss meetingeconomic of macro and political ¢ Employees
especiallyregarding political, expectations duetopolitical of business performance and environment by Senior e Suppliers
macroeconomic, and climate change- or macroeconomic factors ROl expectations Management ¢ Localcommunities
relatedrisks. . . .He.alth andsafety s - ) ¢ Governmentagencies
Interruption of business incidents Riseininsurance Examining and pursuing
operations because ) ) costsandemployee  responsibleinvestment
of natural disasters Risk of not meeting compensation opportunities that canhave
induced by climate change stakeholc_jer apositive andlong-lasting
(physicalrisk) expectations Los_ses from impact on stakeholders,
. - to recommence _busmess_ society, and the environment
Business and financialrisks operations quickly interruptions and
of makinginvestments (in case of natural delays Minimizingimpacts of low
and movingto alow- disasters) likelihood climate-change
carbon business model . weather patterns
(transitional risk) Brandreputation
risk if the Group Insurance coverage to protect
doesn’t appear physical assets and personnel
tobe wellprepared .
torecommence Fireand pther emergency
operations quickly evacuationplans
Assessment of ESG
(I;?]\;ﬁirer:tt;rennst and investments fo_r both ﬁngncial
sub-optimal usage and non-financial feasibility
of fundsif such funds
aredeployedinlow-
carbon technologies
that donot yield
lower operating costs
orincreasedsales
Anti-corruption Even negligiblerisks of internaland Incidents of internaland Reputational risk Losses Internal audit and financial * Shareholders Corporate Governance
external corruption and briberymay external corruptionand to the Group. duetopossible control processes. e Customers Manual
affect brandreputation, leading briberyin transactions and Risk of I legallawsuits and Reaul . e Employees Code of Cond
toreputationaldamage andthe failure  operations isk of not meeting reputationaldamage ~egularreview * Local communities odeof Conduct
societal expectations of the governance model .
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tomeet societal expectations.

of beingaresponsible
corporate citizen.

to ensure transparency and
fairness.

Government agencies

Whistleblowing Policy
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Environmental
Progress Dashboard

Strategic priority Progress

Responding to climate GHGinventories established using

change arobust methodology
’ Scope,2,and 3 GHG footprintsreported,

with detailed breakdowns

Climate strategy governance framework
‘ initiated in alignment with the broader ESG

Roadmap

Water
conservation

Several water-savinginitiatives arein place
across our subsidiaries

Waste

management e 1,290 kilograms (kg) of material recycled

¢ Internalawareness campaigns conducted

* \Waste measurement and monitoring
systemsin progress to track more
detailed waste metrics andidentify areas
forimprovement

Environmental Impact

Responding to Climate

Change

As atechnology and service sector business, ourindirect
emissions constitute most of our emissions contribution.
However, we recognize our responsibility to reduce
emissions associated with our offices and transport
while engaging customers to play their part through our

digital platformes.

Approach

We follow the Tadawul ESG Disclosure Guidelines,
which helped us define policies and actions that
optimize electricity and fossil fuelusage. As part
of our ESG management framework, we focus

on vehicle fuel efficiency and energy efficiency
across our sites and engage employeesin adopting
climate-smart practices.

Taking climate actionis a priority for Jahez Group
fromboth arisk and an opportunity perspective.
As abusiness exposed to fuel price volatility risk
through many of our subsidiary delivery models,
we must explore opportunities supportingamore
secure and price-stable vehicle fuel supply.
Thisis exacerbatedin our operatingregion

as the government reduces subsidies on diesel,
signaling possible lower gasoline subsidies

inthe future. The fuel price/securityriskis such
that we are actively optimizing deliveryroutes
for fuel efficiency while also considering policies
on vehicle type to reduce emissions per journey
(e.g., replacing cars with motorcycles).

Understanding and reducing our GHG emissions

is the first stepin addressing climate change.

In 2023, our sustainability team began
acomprehensive data-gathering exercise

to establish detailedinventories of GHG emissions.
Jahez maintains and manages GHG emissions
inventories through a carbon accountingplatform
madein Saudi Arabia.

Currently, we are developing areduction transition
plan encompassing operational efficiency, policies,
technology adoption, and carbon of fsetting. Our
next stepis to create arobust climate-related
strategyand associated management system,
informedbyinternationalleading frameworks and
standards, by 2026.

In 2024, the Group plans to conduct climate
strategy sessions toidentify critical climate-
relatedrisks and opportunities and develop climate
change policies, risk mitigation measures, tools,
and strategies for managing GHG emissions.
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Responding To Climate Change

Climate Governance

Our climate governance systemis currently

under development. Afteritis fully developed,

the JahezInternational Board of Directors will
oversee the Group’s climate-related strategy and
initiatives. The CEO and senior management team
will execute the climate-related management
strategy andintegrate climate considerationsinto
business operations.

Climate Risk Management

We aim to deliver climateliteracy
training for our senior leadership

and new internal ESG Committee.
The training will cover themes, terms,

concepts, and climate-related tools.

In 2023, we commissioned a third-party expert-led Climate Risk Assessment for the Group. It followed
arigorous methodology to assess regional physical and chronic climate risks within the global climate
pathways defined by the Intergovernmental Panel on Climate Change (IPCC).

Physical and chronic climate risks

Saudi Arabia has significant climate vulnerability,
with 38% of the country comprising deserts and
76% of totalland considered non-arable. KSA has
norivers or natural lakes andrelies on aquifers

for several uses, mainly agriculture and desalinated
seawater for the rest of its freshwater needs.
SaudiArabia’s fresh water supplyis primarily
powered by hydrocarbon energy sources,

making access to potable water affordable to all
inhabitants. Today, SaudiArabiais the world’s
largest producer and consumer of desalinated
seawater, representing 22% of global desalinated
water production.

Temperaturesin Saudi Arabiaregularly exceed
40°C and frequently exceed 45°Cinsome
regions. Flash floods are a seasonal physicalrisk
inthe highland and westernregions, where heavy
rain often causes fast-moving floodsin wadis.
Sandstorms are a natural occurrence in Saudi
Arabia. They can obstruct visibility and cause
respiratoryissuesindirectly exposed people.

60 | o1

Climate changes are expected to affect other
environmental factors, such asrising sealevels and
terrestrial ecosystems. Adverse changes to these
factors mayincur economicloss and add stressors
to agriculture within the country. Increased
temperatures may affect mobility during peak
temperature hours and work outdoors, potentially
affecting several sectors of the economuy.

wer 1 O%

of non-arable land,
Saudi Arabia has significant
climate vulnerability

Jahez Group Exposure

The effects of physical and chronic climate
risks on Jahez operations are potentially
numerous. Therisk of extreme heat and
the frequency of extreme heat events
possibly affect delivery operations

during the hottest days of the year. This

is especially true with third-party delivery
drivers’increased use of motorcycles.

The effect of coastal high relative humidity
during the summer also poses a significant
risk to delivery operations for third-party
deliverydrivers using motorcycles.

/

Flash floods pose arisk

of disrupting Jahez operations
inrelevantregions. Sandstorms
arelikely to affect operations
due tolow visibility and therisk
of trafficaccidents. The effect
of sandstorms onhuman
health, especially on people
working outdoors, remains
prevalent, particularly for those
who experiencerespiratory
problems.

Environmental Impact

Opportunities to mitigate and adapt
to climaterisks

Understanding the physical and chronic risks

that may affect Jahezis crucial to identifying
opportunities to mitigate or adapt to saidrisks.

To avoid the worst of climate change, the global
community must reduce emissions over the coming
decades. Jahez has taken the first steps towards
concrete climate action by adopting a proactive
approach toward climate action and creating
acomprehensive sustainability roadmap.

Adaptationis an essential topic that mayreduce
the adverse effects of climaterisks on Jahez’s
daily operations. Adaptation can take several
forms, including adopting new technologies,
automation, hazard detection, and other solutions.
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Responding To Climate Change

GHGEmissions

Assessment

In 2023, we established accurate emissions
inventories, enabling broader environmental metric
transparency for Jahez Group stakeholders. After
thoroughly analyzing the organization’s business
activities, the inventory represents emissions from
all Jahez companies covering arange of operational
activities deemed material. The standards employed
in calculating GHG emissionsinventories were:
e GHGProtocol Corporate AccountingReporting
Standard
¢ GHGProtocol Corporate Value Chain Accounting
Reporting Standard

Inline with the standards employed,

we considered the operational control

parameters for:

e JahezDelivery(SaudiArabia, Bahrain
and Kuwait)

e Logi

However, the financial control parameters were
considered for:

¢ Co(at 60% financial control)

¢ Marn (at 100% financial control)

This was decided due to Co and Marn’sindependent operational control from the Jahez Group management
team, while Jahez and Logi operations are under the Jahez Group’s direct control.

Activities covered are as follows:

Performance

In 2023, total GHG emissions were 50,420.32
metric tons of CO, equivalent (tCO,e). Due to the
expanded scope of the newinventory, thereis no
comparator to the previous year, and thisis our
new baseline. The inventories show that most

of Jahez Group’s emissions are indirect, which

is consistent with the nature of its operations.

Environmental Impact

The highest contributing activities to the
inventories are the operational emissions from
delivery services by third-party drivers with
38,397.71metric tons of CO, equivalent. Thisis
consistent with the nature of Jahez's operations,
asitis one of the largest delivery aggregators

intheregion.

Activity Scope/Category Description

Tailpipe emissions from Logi-owned 1 Direct emissions from tailpipe emissions produced
cars by Logi-owned cars for group delivery activities
Emissions from grid electricity 2 Indirect emissions produced from the electricity

consumed across all group companies

Emissions from third-party deliverycars 3, category?@

Indirect emissions from the tailpipe emissions of third-
partydeliverydrivers for group activities

Emissions from data-center hosting 3,category 8 Indirect emissions produced from the data-centers
services hosting services

Emissions frombusiness travel 3, category 6 Indirect emissions produced from business travel
Emissions from employee commute 3, category?7 Indirect emissions produced from employees

commuting to work

62 | 63

Scopel tCO,e
All Logi-owned vehicle emissions 959943
Scope 2 tCO,e
KSA JahezKSA 23242
Bahrain JahezBahrain 64.40
Kuwait JahezKuwait 2994
KSA CoKitchens 888.82
KSA Logi 939.87
KSA Marn 2596
Scope 3 tCO,e
All Jahez third-party vehicle emissions 38,397.71
KSA Employee commute 226.70
KSA Business travel 14.77
KSA Data-center server hosting 0.294
Total 50,420.32
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EnvironmentalImpact

Responding To Climate Change

Water Conservation

The second highest contributor to emissions

inventories were delivery activities byLogi Breakdown of the GHG emissions While Jahez Group does not operate in a water-intensive
Epe.ratlons{ WhIC|'.l serve bo’Fh Jahez deliveryand by scope, % i i 'I: .

ogilast-mile logistics services, at 9,599.43tCO,e. sector, we operate in aregion of growing water stress
Lastly, emissions from grid electricity and fU”g SUppOrt pOIiCieS and programs to conserve
consumptionwere the thirdhighest contributor water, including the Water Act of the Saudi Vision 2030.

to GHG emissions inventories, at 2,181.41tCO.e
across all Jahez Group companies.

We are therefore taking steps to monitor and reduce water
consumption across our subsidiaries.

Approach

28.25 gCO,e

19.04 @ Scopel

per1SARofrevenue o 433 Scope 2 As conveyedin the ¢’ SaudiNational Water Strategy, ~ Cois the only subsidiary that uses water
was the GHG emissionsintensityin 2023 ) cope water is central to economic and social development; ~ operationally onits premises. All other
76.63 @ Scope3 it is vital to basic human needs, managing the subsidiaries consume water in their office

environment, and sustaining economic growth. air-conditioning and sanitation systems.
However, with limited reserves of non-renewable
groundwater, KSA - and many of its neighbors - Across our subsidiaries, we seek toimplement
is facing severe challenges to water availability. water conservation measures and engagement,
Unsustainable consumption exacerbated by climate fromkitchens to offices.

change-related droughts puts tremendous pressure
onindividuals and organizations to conserve water.

Energy consumption

The Water Act of the Saudi Vision 2030 requires all

private and governmental bodies to consider water
use rationalization and “water feasibility” standards. The water we useis
We welcome this as we develop formal policies and

measurement methodologies as part of our ESG

Roadmap evolution. 1 O OO/o

desalinated seawater

Under our ESG management framework,
we focus on vehicle fuel efficiency, renewable

energyinvesting, site efficiencies, and engaging
employeesin climate-smart practices. We

are currently developing energy consumption -
policies under our ESGroadmap for 2023-2026.
In 2023, the total electricity consumption

for the Group was 4,878.75 megawatt hours
(MWh), whichis more than 2.2 times higher than
the previous year. Thisis due to the increase
inthe number of operations. We use grid

electricity, of which Saudi Arabia generates

approximately 2% from renewables.
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Jahez

Environmental Impact

Waste Management

\We take aresponsible approach to environmental stewardship, Innovationin Action
adopting eco-efficient practices as per the Saudi Green
Initiative. Focusing on single-use plastics in our e-commerce
and logistics segments, we are finding ways to avoid waste and Reducingplastic waste withawaste
help drive a circular economu. management system

As part of our corporate )
Approach social responsibility |
endeavors, in 2023

The mainwaste types generated are paper, we IaU nCh ed an in |t|atlve

plastic, and cardboard. Adopting the “three Rs”

approach of reduce, reuse, and recycle, we seek d esig ned toreduce p|a stic

to avoid waste creation at source through

optimized planning and operational excellence wa Ste-

initiatives. We are developing formal policies and

measurement methodologies as part of our ESG As afirst of its kindin KSA, Jahez app-based

Roadmap evolution. customers receive a discount when they deposit
plastic containersin Al-powered reverse-vending

In 2023, we recycled 1,290 kg of waste at our Saudi machines.

facilities. Having completed an audit of our waste

management practicesin 2023, we are formalizing Intotal, 802 containers were collected - not only

waste measurement and monitoring systems to avoiding plastic waste and pollution but also saving

track more detailed waste metrics andidentify 12 kg of carbon and 56 gallons of water!

areas forimprovement and targeted waste
reduction strategies.

Through regular communication and training with
employees and cleaning contractors, we raise
internal awareness of theimportance of waste
management and sustainable practices. This
includes promotingrecyclinginitiativesin the head
office, reducing single-use items, conducting
awareness campaigns, and developing initiatives
with our partners for reverse-vending machines.

802 ...ainers

were collectedin Al-powered
reverse vending machines
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Jahez

Social Progress Commitment
Dashboar to Human Rights

Across the Jahez Group, we are unified

Strategicpriority Progress in our unwavering commitment to
uphold all essential international

human andlaborrights.

Customer ) ’

. Al-powered “Explore” feature launched
expeﬂence for Jahez, Blu, and PIK customers We take a zero-tolerance stance to any actual
or suspecteduse of childlabor,modern

slavery, forced labor, or human trafficking.
This commitment, made clearin our Group

Customizable portal optimized
for customer merchant partners

3 ctomplain.’fcs relating to customer privacy/ Code of Conduct, aligns with decisionNo (662)
atd ??CU” Y of the Saudi Arabia Council of Ministers regarding
1.6 million customer surveyresponses humanrights. It extends from our employees

received to our contractor partnerships andbroader

businessrelationships.

Our Code of Conduct, which sets the standards
for behavior and ethics within Jahez, explicitly
forbids discrimination, harassment, bullying, and
otherinappropriate conduct. Trust andrespect
26.7%increasein the total are two core values for upholding ethical business
remuneration paid conduct, compliance with regulations, and

Best Place to Work® for 2023-2024 responsible behavior (see page 92).

~28% increase in womenin the workforce

Platinum status, Nitaqat Saudization The Group Legal department oversees human
program rights matters, including developingrelevant
Zero TRIR and LTIR policies and processes such as our Whistleblowing
Policy and Grievance process, which outlines how
employees, contract workers, or stakeholders
canreport concerns without fear of retaliation

or retribution.

Caring
for our people

190 new hires

Caring
for society

@7% of procurement spent with local
businesses

~80% of suppliers screened for ESGrisks
22% of suppliers SMEs

‘ I ‘ 35% stakeinvestmentin Sol, adding end-

to-enddigital procurement




Jahez

Customer Experience

We are proud to deliver an exceptional customer experience group-wide. Our data-
first approach to driving customer loyalty reflects our dedication to digitalization

for operational excellence.

Personalized, Data-First Service

Our user-friendly mobile app and website
interface allow customers to navigate menus
effortlessly, search for specific cuisines

or restaurants, and customize orders to their
preferences. We offer multiple secure payment
options, including cash on delivery and online
payment methods, providing customers with
flexibility and convenience.

Daily analysis of comprehensive feedback
reports helps us toidentify prevalentissues
andimplement effective solutions. Continuous
evaluation of customer satisfaction feedback
and competitor analysis drives ongoing
improvement initiatives across all apps and media
channels, enablingus to address market gaps.

Responding to Feedback

Our top corporate priorities are ensuring customer
satisfaction and promptly responding to feedback.
To continuously enhance the customer experience,
we collect feedback from customers and

partners. Customers can provide ratings and
reviews for restaurants and delivery services

and quickly contact our Customer Support team
through the app, social media, email, or phone. Our
processes ensure that anyissues are promptly and
efficiently addressed.

Our annual satisfaction survey collects extensive
feedback, with over 1.6 millionresponses received
in 2023.In marketing, a detailed customer
experience reportis compiled after each campaign,
including measurements of interactions and key

72‘73

2023 was notable for the increasing use of artificial
intelligence (Al) in our marketinginitiatives.
Customer segmentations and multi-cuisine
classifications based on anin-house Al algorithm
significantly enhanced the customer experience
duringthe year.

/

Byimplementing data-first principles
in our customer service, we contribute
meaningfully to society. We always
recognize the responsibility

to safeqguard customerinformation

and data accompanying this approach.

performance indicators (KPIs). All feedback, both
positive and negative, is objectively evaluated
to offerrecommendations forimprovement.

When a complaintis received, our customer
support team carefully assesses and verifies
theincident, working swiftly toresolveit.

If the customer’s requestis disputed orrejected,
the customerisinformed and appropriately
compensated.

In 2023, we successfully addressed andresolved
over 2 million customerissues. Additionally,

we improved our KPl to reduce the turnaround time
inresolvingissuesrelated to our delivery agents
andrestaurants.

Social Impact

Customer DataPrivacy and Security

We understand the importance of safequarding customers’ dataand
are committed toimplementing robust measures to protect their privacy and
security throughout our business practices.

-

Data protection

We comply with all applicable data protection
laws and regulations. At Jahez Group, we collect
andretain only the necessary customer
information required to fulfill our business
obligations. Datais collected, processed, and
stored securely and lawfully.

Currently, we are working with a vendor
toimplement changes as per the Saudi Arabia
Personal Data Protection Lawregulations, which
became fully enforceable on14 September
2024.We aim to enhance our data protection
policies and fully comply with the new legal
requirements.

We maintain strict confidentiality regarding
stakeholderinformation during and after
businessinteractions. Access to sensitive data
is limited to authorized personnel and conducted
forlegitimate purposes.

Information security

We employ comprehensive information security
measures to protect stakeholders’ data from
unauthorized access, loss, misuse, alteration,

or breaches. Thisincludes utilizing secure
networks, firewalls, and access controls.

We obtain stakeholder consent to collect,
use, and share their personalinformation.
We also provide stakeholders with access

to theirinformation and the ability to update
or correctit.

We hold our third-party partners and
service providers to the same high privacy
and security standards. We carefully
select vendors committed to protecting
stakeholders’informationand ensure
appropriate data-processing agreements
areinplace.

Weimmediately address any databreaches,
conduct thoroughinvestigations, and
implement measures to prevent similar
incidents.In 2023, onereported personal
databreachwas rapidly and robustly
addressed, withlessons shared across

the Group.
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Social Impact

Caring for OUF PeOple Workforce Profile

As abusiness rootedininnovation, we depend on exceptional local talent. In 2023,100% of our positions were occupied by full-time employees. Flexible
We are committed to being an employer of choice, investingin growth and work arrangements, including remote working, are available.

excellence, and ensuring all employees are empowered, motivated, and

recognized for their contributions.

Best Place to Work

We are proud to have beenlisted as aBest
Place to Work® and Great Place to Work®
forthree years. The 2023 survey showed 80% Leadership 85% 974
employee satisfaction, with particularly strong
scoresin teamwork, workplace, and corporate

Total full-time employees (excluding Full-time employee structure per
drivers andinterns) age andgenderin2023

HR Practices )
social responsibility. The employee survey ract 80% 784 238 195
was conducted online, and we received a 62% c " o
response rate, surpassing the minimum required ompensation 68% 186
Benefits 77%
GreatPlace to Work®in 2021 Teamwork-Relationship 86% 577
and 2022
Employee Engagement 77%%
Best Place to Work®in 2023 ° 508 42
137 1 0
Workplace 87% 736 I 10 3
Corporate Social 85% 2022 2023 18-25 26-45  46-55 55+

Responsibility years years years years

800/0 ® Men ® Men

Women Women

employee satisfactionrate
Learnmore about our /@
GreatPlace to Work certificationhere

Ongoing employee engagement is vital to our
collaboration, innovation, and inclusivity culture.
Our employee engagement initiatives are diverse
andinclude opportunities for career development,
wellness programs, and team-building activities,
amongother initiatives that promote work-life
balance and foster a positive work culture.

18

trainees

2,400

full-time drivers
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Jahez

Caring for Our People

Talent Attraction

While Saudi Arabia continues to evolveits tech
sector to meet the rapid pace of digital
transformation, skills shortagesin this arearemain
an ongoing challenge—a trend mirroredin many
countries worldwide. We have continued to play
our part by creating high-quality job opportunities
and hiring 341 recruitsin 2023 (a 2.7%increase
compared to 2022). We also have a detailed
Succession Plan created with expertinput from
specialist consultants.

During the year, we saw several key developments
to attract top talent. First, we have enhanced our
recruitment processes to identify skills gaps and
match them tojob requirements.

1.ldentifying Recruitment Needs:

Setting of annualbudgets
to matchrecruitment needs, and

cadrerequirement approval from
both Board and Management.

Second, we have expanded partnerships with local
educational establishments, such asKing Saud

Univ

ersity, King Fahd University of Petroleum and

Minerals, Prince Sultan University, Prince Mohammed

binS

alman bin Abdulaziz Foundation, SaudiDigital

Academy, Tuwaiq Academy, and the Human Resources
Development Fund’'s Tamheer program. These

colla
grad

2.Job Analysis:

Determining the job requirements,
duties, responsibilities, and

Y qualifications needed for thejob,
and setting clear job descriptions

borations seek to fillthe gap between young
uates entering the workforce and available jobs.

+2.7%

hiringincrease y-o-y

3.Sourcing Candidates:

Sourcing through various channels
such as posting on the Jahez

' website, job portals, social media,
employeereferrals.

(JDs) withrelevant managers.

8.Performance Evaluation:

Assessing the performance
of new employeesregularly
to ensure that they meet
expectations and contribute
to the success of the Group.

7.0n-Boarding:

Integratingnew employees

into the Group where they
receive training, orientation, and
are introduced to the workplace
culture and practices.

76 77

Jahez Recruitment

Process

6.Selection of Candidates:

Selecting suitable candidates
based ontheinterview and
other assessment methods.

Arejection noticeis sent out
forrejected candidates.

4.Screening Resumes:

Shortlisting the most suitable
candidates for the job, followed
by aphone screening as asecond
filtration level prior to one-to-one
interviews.

5. Conductinginterviews:

Interviewing shortlisted
candidates, where their skills,
qualifications, and experience
are assessed.

Diversity andinclusion

We work proactively to create a culture where
diversityis celebrated and everyone feels
respected, valued, and empowered. Currently,

we are developing a new Diversity Policy.

Our focus, reflecting regional demographics

and the Saudi Vision 2030, is about opening
opportunities for women, youth, andregional
nationals. Byempowering such groups,

we contribute to amore equitable society and
pave the way for future generations. Thanks

to the enhanced talentrecruitment processes,
we were pleased toincrease our female headcount
by almost 28% last year, bringing the total to 238
by the end of the year. Currently, women make up
24% of our workforce. Jahez Group recognizes
diverse agerepresentationin the workforce

adds significant value for acompany, as it brings
together abroadrange of knowledge, skills,
perspectives, and experiences.

Saudization

Jahez Group complies with the Saudization
requirements of the Nitagat program, where our
statusis “Platinum.” The SaudiMinistry of Human
Resources and Social Development program
encourages institutions to employ Saudilocal
talents. Companiesin the Platinum or Green
categories are deemed to have met Saudization
requirements that atleast 20% of the workforce
be Saudis. Among JahezKSA's 643 employees,
@0% are Saudis.

Jahez

Platinum status,

over 90"/0

Saudizationrate (JahezKSA)

Social Impact

To attract youngtalent, we offer aninternship
program to recently graduated students. During
the 3-month training period, interns receive
amonthly payment of SAR 6,000.Based

onthe evaluation of interns, Jahez Group then
decidesif the internship periodis concluded

or extended orif theintern willbe offered
anemployment opportunity.In 2023, we had 18
trainees.

We place greatimportance on the trainingand
employment of people with disabilities. The share
of people with disabilities in our total workforce
was 1% in 2023. We are working to ensure our
premises, particularly any new offices, prioritize
accessibility needs.

JahezKSA's employees

90-.

Saudinationals

643

employees
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Caring for Our People

Anti-harassment and Anti-discrimination

We are committed to aworkplace culture free from
harassment, bullying, and discrimination of any
kind. While a specific Anti-Harassment Policy is still
under development, these principles are included
inthe Group’s Code of Conduct. Anyemployeeis
invited to report concerns following our Grievance
and Appeal Policies. As aresult of our efforts,
there were no discrimination or harassment
incidents during thereporting period.

Our culture encourages all feedback without
fear of retaliation or judgment. Our Open-Door
Policy encourages employees to communicate
their concerns with all levels of management. The
comprehensive Grievance and Appeal Policies

Reward and Engagement

We set a competitive, performance-based
remunerationbenchmark for employees at all
levels and provide additional compensation,
medicalinsurance, housing and transport
allowances, stock options, and other benefits.

The totalremunerationin 2023 was SAR

280 million, a 26.7% increase from the previous
year. Theratio of the average women's

salary to the average men'’s salary was 94%.

The standard entry-level wageis the same for male
and female employees. Our entry-level wages
range from SAR 6,000 to SAR 20,000, depending
on the position, and they are significantly higher
than the minimum monthly wage for Saudiworkers

78179

outline each employee’s right to submit a
grievance request. These maybe submitted

via email and willbe responded to or addressed
promptly within five days. The communication
chaininvolves the head of theidentified
department, the HR manager, and senior
management. If the complaintis not resolved
by the respective managementlevel to whichit
was submitted, the employee has theright to
raise and escalate the grievance to the second
level of command and so on to the thirdlevel. All
filed complaints and grievances are handledina
just, accountable, and fair way. As aresult of our
efforts, we managed to maintain zero employee
complaintsin 2023.

inthe private sector as stipulated by the law (SAR
4,000). As one of the motivation tools, we provide
access to the Employee Stock Option program,
which the Groupis looking to redesign to enhance
its effectiveness and better align with employee
and shareholderinterests.In 2023, 345 employees
held the company’s shares under this program.

A post-employment defined benefit plan aligns
with SaudiLabor Law. Itis based on employees’ final
salaries and allowances and their cumulative years
of service, as statedin the laws of KSA. As of 31
December 2023, our defined benefit obligations
were SAR17.3 million.

Training and development

By strategicallyinvestingin training, upskilling,
andreskilling, we enhance talent attraction and
retention and support our business’s growing
requirements. As part of our Succession Plan, our
“career pathing” approach helpsidentifyindividual
strengths and potential.In 2023, Jahez Group
invested SAR 1.9 millionin employee training

and development. Overall, an average of 32

hours of training per employee was delivered.
Trainingis facilitated on a needs-based basis per
the requirements of each business division. Our HR
division has recently conducted a Training Needs
Analysis to address skills gaps better. We will report
back on thisin our nextreport.

In 2023, our Transformational Leadership Program
for C-level and management continued to apply best
practices for managing, leading, and supervising
diverse teams. Meanwhile, in partnership with

the Tamheer program run by the Human Resources
Development Fund, our paidinternship program
provides fresh Saudi graduates with on-the-job
training to prepare them for the demandinglabor
market.In thelast three years, Jahez, Logi,and
Bluhave trained122 graduates asinterns under
the program, with 61 being appointed permanent
employees.

Social Impact

Performance Reviews

Employees who have completed
three months or more undergo
annual performance evaluations.
The transparent and fair process
covers objectives, performance
appraisals, and achievements.
Managers provide clear feedback
andremuneration recommendations,
where applicable, based on CEO
approval and the Group’s financial
position during the past year. One

of the most significant motivational
factors foremployeesis the Group’s
recognition of high performance,
and we bring dedicated, productive
employees to the limelight

with exceptional rewards and
duerecognition.
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Caring for Our People

Occupational Health and Safety

Our Occupational Health and Safety framework
encompasses the practices, policies, and systems
we established to protect employees from
workplace hazards and injuries. Jahez Group takes
allnecessary measures to protect employees
against dangers, diseases, andinjuries that may
arisein the workplace environment. We regularly
advertise information about work hazards, means
of prevention, andinstructions to follow when
neededin common areas and across our areas

of operation. Every facility has a senior facility
officerin charge of the OHS system.

Jahez Group prohibits smoking
inthe workplace. The Group ensures
that fire-fighting equipment

is adequately secured andvisible
andfirst aid equipmentis provided
and accessible on each floor. Fire
drills areregularly conducted so that
our employees are aware of escape
outletsin cases of emergency.

As per Saudilabor laws, allemployees
areregistered with the General Organization

for Social Insurance (GOSI). GOSI provides
comprehensive medical care in hospitals and
medical centers if they have occupationalinjuries.
If an occupationalinjuryleads to atemporary
disability, the employeeis entitled to adaily
allowance of 100% of the dailywage for each
day of disability. It is reduced to 75% if the injured
isunder treatment at the expense of GOSI.

The allowanceis paidin the case of in-patient

or sick leave.

If any Jahez Group employee suffers from
aworkinjury or occupational disease, the direct
manager and appropriate management must
beimmediatelyinformed. We are pleased to once
againreport zero for both the TotalRecordable
Incident Rate (TRIR) and the Lost Time Injury
FrequencyRate (LTIR)in 2023.

However, there were 2,073 road accidents and
incidents with driversinLogi. To prevent accidents
and occupationalillnesses, we provide drivers

with stress management and proper nutrition
training and ensure that the work environment

in the vehiclesis ergonomically designed to reduce
the risk of musculoskeletal disorders. Drivers

are also provided with healthinsurance plans
coveringphysicaland mental health.

o,

TRIRandLTIR'ratein 2023

1 Per 200,000 hours worked.

Employee well-being

Jahez Group recognizes theimportance

of prioritizing employee well-being and

how itinfluences a positive and supportive
workplace culture. Inline with current
practice, weinterpret well-being broadly,
encompassing physical, social, emotional, and
financial aspects.

One of our most significant priorities

is supporting families. In keeping with the KSA
labor laws, our Leave Policy provided 70
days? of maternity leave and three days

of paternityleavein 2023.

Healthinsuranceis provided for Jahez
Group employees and their dependents

via a provider accredited by the Health
Insurance Council. As per Saudilabor laws,
allemployeesregisteredin GOSlreceive
comprehensive medical care in approved
hospitals and medical centers. Thisincludes
alldiagnoses, treatments, medicine, medical
supplies, and prosthetics.

We offer Jahez Group employees
ahousingallowance of 25% of basic
pay and a transportation allowance

of 10%, withinternational travel costs

covered for non-Saudi employees.

2 Under the amended Social Insurance Law, effective July 3,

2024, maternity leave was extended to 90 days.

Social Impact

We provide regular training and awareness
sessions on health and well-being, covering
ergonomics, stress management, exercise, and
nutrition topics. We also have several ongoing
mental health partnerships with key providers
intheregion.
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Caring for Society

In 2023, we made significant strides in our commitment
to community development, focusing on educational
programs, healthinitiatives, andinfrastructure

improvements.

Communityinvestment

Our approach to community investment goes
beyond providing attractive work and training
opportunities. We are dedicated to empowering
our communities through directinvestment, which
includes cash sponsorships or donations and
in-kind giving. This approach, which promotes local
charities andinvites customers to donate via our
platforms, is fundamental to our corporate social
responsibility strategy.

Our approachis guided by a Social Responsibility
Guide outlining our responsibilities and strategies.
We are proud to align our commitments

with the SaudiVision 2030 and the United

Nations SDGs, particularlyin education, health,
infrastructure, and the environment. Our

due diligence ensures that any project we support
benefits abroad demographic of society,
especially those who may be marginalized

or vulnerable, which aligns with these global goals.

We take a collaborative approach, inviting
opendialogue and participation from diverse
stakeholders through our digital platform
and various activities. These include skills

82|83

and awareness sessions on ESG topics,

such as environmental stewardship, social
responsibility, ethical conduct, humanrights,
andbusiness opportunities. These sessions

can equip participants within-demand skills,
such as environmentalimpact assessments,
implementing sustainable practices, engaging
with stakeholders, or developingresponsible
investment strategies. Overall, our training
outreach helps to foster abroader understanding
of sustainable development and the importance
of the SaudiVision 2030.

-

Inthe year ahead, we will
expand our training
programs, add two new
courses ondigitalliteracy,
and extend our support
tolocalentrepreneurs.

Hail afforestationinitiative:

In collaboration with the Emirate of Hail
Province, community members planted
over 1,500 treesin the city of Hail to raise
environmental awareness.

King SalmanRoyal NaturalReserve
initiative:

The King Salman Royal Reserve
Development Authority launched this
conservation awareness-raisinginitiative
on World Environment Day.

#Jahez_planting_initiative:

We launched the #Jahez_planting_
initiative by planting 500 trees

at the Prince Sultan University. Theinitiative
is a collaboration between the Zero
Neutrality Company and Jahez Plants Store,
encouraging awareness of afforestation
and climate change. Any Jahez customer can
buyatree fromthe store and nameit after
aloved one, followingwhichitis planted

in public spaces throughout the cities

of KSA.

Prince SultanUniversityelectriccar
design:

We sponsored students from the College
of Engineering who designed and
manufactured their electric cars at the Shell
Marathon.

“Adhwi”:

Inline with the Saudi Vision 2030 agenda
and tounderline theimportance of safe
and sustainable healthcare, we launched
the “Adhwi” initiative in cooperation with
the Ministry of Environment, Water, and
Agriculture. So far, we have developed
an organic classification on the Jahez
app, helping customers see organic food
availability and supporting stores that
prioritize organic produce.

Social Impact

Gluten-freelnitiative:

This project aimed to facilitate access to gluten-
free products for our Riyadh customers with
celiacdisease throughthe Jahez app.

Saudilife SavingFederation:

This new five-year sponsorship aims to equip
lifequards with the skills and knowledge

to prevent andrespond to water emergencies.
Fourteen courses were deliveredin Riyadh
(separately for men and women), with 633
participantsintotal.

AlHilal Academy:

In the second year of this five-year
sponsorship for disability rehabilitation, our
support enabledinclusive events to be puton,
including football for the gifted and orphaned,
whether male or female.

One-hourservice:

This program, in cooperation with the Children
with Disability Association, aims to support
the comprehensive care and rehabilitation

of children with disabilities by funding best-
in-class specialized equipmentin asafe
environment.In 2023,117962 sessions were
delivered, benefiting 9,423 childrenin Riyadh.

Education and care

e DeliverySectorNationalizationinitiative:
This national skills initiative was completed
in 2023, having achievedits aims of fostering
competition among Saudi delivery agents
with theincentive of winningacar.Bythe end
of theinitiative, 68 vehicles had been awarded
to our dedicateddelivery partners.

® TuwaiqAcademyforEmployment:
This three-month-longinitiative was launched
to equip graduates with essential skills
inmodern technologies.

e StudentDelivery Agentinitiative:
In cooperationwith the Transport General
Authority, this project supports university
studentsinincreasing theirincome by valuing
one delivery order as two duringamonth.
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Caring For society

Social Media and Responsible Marketing

Brand value and awareness are essential for our

business’s success. Jahez Group regardsiits brand

power as one of its most valuable assets,
enabling us to establish and maintainlong-term
relationships with our stakeholders.

In 2023, the marketing team executed several
targeted campaigns and promotions that

Jggg9999 Lo
VNB33N
SR
e J—yg——to
AUTHORIZED SIGNATURE / LA '?"‘\ DATE
sl

¢ SocialmedialM Code campaign:
Alarge-scale socialmediainitiative
to engage the youth audience, utilizing
influencer collaborations and content
creation alongside other strategic
digital marketing efforts. The campaign
successfullyincreased order volumes and
bolstered brand advocacy.

84 | 85

significantly strengthened our market
position across various sectors. Among
the noteworthyinitiatives were social
media campaigns and traditional
advertising efforts. Key strategies
included event sponsorships, loyalty
programs, and in-app features to boost
brand awareness.

* Discounteddeliverycampaignsinspecific
cities: In order to enhance brandrecognition
in select cities within KSA, notably Jeddah,
Tabuk, Al-Qassim, and Al-Kharj, a comprehensive
campaignwas implemented. Thisincluded
organic social media content, targeted paid
advertisements, billboard placements, and
influencer marketing. The campaign significantly
increased app downloads, expanding our user
base and visibilityin these areas.

* NationalDayoffers:Incelebration of National
Day, exclusive deals were launched on the PIK
platform, highlighting various special
promotions from our brands. The campaign
focused onincreasingbrand visibility and
driving salesin Riyadh foriOS and Android
users. It exceeded expectations, surpassing
download and order targets. The campaign
employed content marketing, targeted paid
ads, influencer marketing, social media outreach,
app-store offers, prominent banner placements
in the Jahez app, andin-app notifications onboth
Jahez and PIK apps, leading to substantial gains
inbrandrecognition and sales performance
inRiyadh.

We will continue leveraging our social
presence by sponsoring significant
events, enhancing our credibility,
andreinforcing our commitment

to excellence. Thisinvolvement
strengthens our brand andresonates
positively with our customers.

¢ BluStore app New Shirt campaign:
A successful campaign aimed at boosting app
downloads, registrations, and user engagement
was launched, resultingin the acquisition of new
users and a markedincrease in the conversion
rate from downloads toregistrations.

Sl Gaisg g ($J9s Sy daley

¢ Television: We entered a strategic sponsorship
agreement for TV advertisements during
the Roshn SaudilLeague, partneringwith MBC

Media Solutions (MMS), the exclusive Saudi Sports

Company (SSC) representative. This alliance
reinforced our brand’s association with the RSL
and highlighted our commitment to supporting
KSA'srecent sports achievements.

Social Impact

We are dedicated to delighting
our customers by consistently
offering exclusive deals and
enriching their experience with us.

e Radio: The Group rana month of targeted

advertisement spots on Alif Alif radio station,
enhancingreach and engagementin Jeddah.

Eventsponsorship:

The Group's participationin
events such as Media Oasis,
the FIFA Club World Cup,

and Otaigah Dates Season
underscored our support

for nationalinitiatives,
strengtheningthe Jahezbrand
as acritical partnerinthe
Kingdom's ambitious objectives
across various sectors.

Customerengagement
initiatives: Duringthereporting
period, we developed anin-app
game for SaudiNational

Day, enhancing customer
engagement and providing
entertainment during the wait
time between order preparation
anddelivery.
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Governance

Governance Progress Transparent Governance

Da S h boa rd Accountability to all stakeholders is paramount to maintaining
our trusted positionin the market. The Group strives to
adhere to transparent, ethical principles.

Strategic priority Progress

Corporate Governance

Our Board of Directors provides oversight and and combating corruption and protecting
guidance, while our Audit Committee ensures whistleblowers who report unethical orillegal
Transparent 17% female Board membership theintegrity of our financial reportingand activities.
Governance internal controls. We are committed to engaging
100% of Board members are Saudinationals with our stakeholders and fostering a culture Our Annual Report provides extensive detail
" of transparency and accountability. Our Code about our corporate governance strategy and
glgacrrétlcal OIS L P ertisE Ha s of Conduct outlines our ethical principles critical developments. The Group fully complies
and expectations for allemployees. We have with allmandatoryrequirements outlinedin the
A new ESG governance framework was established arobust risk management framework ’ Corporate Governance Requlations issued by
established toidentify, assess, and mitigate potentialrisks. the Capital Market Authority.

Additionally, we are committed to preventing

Ethical -
ca We have introduced a whistleblowing policy Boardof Directors
Conduct

and a secure and confidential reporting
mechanism to encourage thereporting
of any unethical orillegal activities within
the Group

Nominationand
Audit Committee Remuneration
Committee

Investment
Committee

Chief Executive
Officer

Risk . e
Comprehensive enterprise risk management
Management assessment conducted, identifying 394 risks

categorized by severity Chief Digital Chief Chief Chief

Commerce Investment Commercial Technology
Officer Officer Officer Officer

Internal Audit
Manager
Foundations laid to establish controls and
mitigation measures against the newrisk

register

Chief
Operations Deputy CEO
Officer

Group CFO Chief Business

Officer

Initial sustainability risk assessment
conducted (see page 60)
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Jahez

Transparent Governance

Board of Directors

Our highest governance bodyis the Board of
Directors. Guided by the ¢’ Companies Law

and the Group's ¢’Bylaws, the Board members
areresponsible for overseeing, managing, and
supervising the Group's operations and affairs
inamanner that aligns with the Group's public
interest. The Boardis fullyresponsible for the
Group's governance, including developing and
steering Jahez Group's strategic directions,
ensuring adequateinternal controls, and assessing
and mitigatingrisks. The Board represents Jahez

Group’s shareholders andis dulyresponsible for
sustaining their rights, as statedin the Corporate
Governance Manual. Each Board member should
comply with the applicable laws and regulations
and exhibit honesty, integrity, andloyalty.

Board Composition
The Board of Directors comprises six members

elected by the Ordinary General Assembly for four
years (the latest election periodis 2020-2024).

Board structure, %
33.3 @ Non-executive directors 83 @® Men Saudinationals
333 Executive directors 17 Women

333 Independent directors

Board Committees

The Board canform committees deemednecessary for
effective governance, supervision,and management
of the Group operations. The Board has formed three
committees, one of whichis chairedbyawoman.

Nomination and Remuneration Committee
The Nomination and Remuneration Committeeis

responsible for preparing and periodically reviewing
apolicy for the remunerations of members of the

90 |91

For more details onthe Board, see the Annual Report

Board andits committees and Executive Management;
providingrecommendations to the Boardinrespect

of remunerations, as well as for the nomination and
renomination of its members; describing capabilities
and qualifications required for membership of the Board
and Executive Management; annually ensuring the
independence of independent Board members and the
absence of any conflicts of interest, etc. Foracomplete
description of the Committee’s responsibilities and
membership, see our ¢’ Annual Report.

Audit Committee

Formedby the Ordinary General Assembly, the Audit
Committeeis responsible for financialreporting, the
effectiveness of the system of risk management
andinternal control, compliance with applicable
externallegal andregulatory requirements,
monitoring the qualifications, expertise, resources,
andindependence of bothinternal and external
auditors, and assessing their performance

and effectiveness each year. Foracomplete
description of the Committee’s responsibilities and
membership, see our ¢’ Annual Report.

Remuneration

Remunerationrefers to the compensation
and benefits provided to the Group's Board of
Directors and Executive Management for their
performance andresponsibilities. Determining
Boardremunerationinvolves several factors,
including the size and complexity of the Group,

Executive Management

The Board mandates and delegates the
responsibility for the day-to-day operations to
Jahez Group’s Executive Management. One key
role of Executive Managementis developing and
articulating Jahez Group's vision, mission, and
strategic objectives. Each manageris responsible
for analyzingmarket trends that align with their
field of expertise, assessing their department’s
internal capabilities, andidentifying growth
opportunities that match the Group's ESG and
overall corporate directions.

The Executive Managementis accountable

for building and developing high-performing
individuals. Itis also responsible for selecting,
recruiting, and hiring talentedindividuals with the
guidance of our Human Resources department,
whichis obligated to provide advice and support to
foster a positive andinclusive work environment.
By empowering employees, Executive
Management cultivates a culture of innovation,

Governance

Investment Committee

The Investment Committeeisresponsible

for working with Executive Management

to develop and periodically review the
company’s Investment Strategy and Policy,
supervising the company’'sinvestment
activities and performance, studying and
evaluatinginvestment opportunities, making
recommendations on mergers or acquisitions,
etc. For acomplete description of the
Committee’s responsibilities and membership,

seeour “’ AnnualReport.

regulatory norms, the respective directors’
qualifications and experience, and level of
responsibility. For more details regarding our
Board's allowances and the remuneration, see

our <’ Annual Report.

collaboration, and continuous improvement.
Likewise, the Executive Managementis
responsible for Jahez Group's financial
stewardship andresource allocation.

-
In2023, the group had

10 executive managers,
1of whom was female,
and @ were Saudi
nationals.

For Executive Management profiles,
see our Annual Report
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Jahez

Governance Policies

Conducting business with ethical principles has been
fundamental to our success, including positive stakeholder
relationships. Ethical conduct starts with regulatory compliance
and extends to adopting the highest international standards of

responsible practices.

Codes, policies, and procedures

Adhering to ethical business conduct ensures

that decisions and actions uphold the Group's
reputation and foster apositive work culture. At
the heart of our approachis the Group-wide Code
of Conduct. It reinforces our vision, values, mission,
and culture of responsibility.

The Group strives to adhere to the best

governance practices toincrease transparency

and accountability to all stakeholders. The Group’s

internal governance regulations consist of:

¢ The Corporate Governance Manual,
outlining shareholderrights, disclosures, and
transparency

* The Delegation Authority Policy

¢ The Delegation Authority Matrix

¢ TheDisclosure Policy

¢ The Conflict-of-Interest Policy

¢ TheDividendDistribution Policy

e The Stakeholder Protection Policy

¢ Thelnsider Trading Policy

* The Compliance Policy

¢ The SocialResponsibility Policy

¢ The Charter (Terms of Reference) of the Audit
Committee

¢ The Charter(Terms of Reference) of the
Nomination and Remuneration Committee

¢ The Charter (Terms of Reference) of the
Executive Committee

¢ The Charter (Terms of Reference) of the
Investment Committee

¢ Thelnternal Control System
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e The Standards and Procedures Policy of the
Board of Directors Membership

* The Remuneration Policy

¢ TheBoard of Directors Work Regulations

Internal engagement and awareness

Our compliance functionraisesinternal awareness
of the above policies and procedures. The Internal
Audit teamis also responsible for circulatingan
internal memo to all Jahez Group employees
ontheinternal audit process, rules of ethics for
internal auditors, and the internal audit approach.
In addition, during the opening meeting of each
audit engagement, we provide a session toraise
awareness among the stakeholdersinvolved.
During the planning of each audit engagement,
we identify the relevant laws and regulations and
consider them as part of our compliance review
process.

Jahez Group provides newjoiners with the HR
handbook and Code of Conduct during onboarding.
These guidelines cover various governing
guidelines, such as preserving the Group's
confidentiality and assets, conflicts of interests,
prohibitions, and the respective penalties and
disciplinary actions. We have internal mechanisms
for seeking advice and reporting any unethical,
unlawful behavior orincident that may have
occurred (seebelow onpage 94).

Conflict of Interest

We recognize the importance of avoiding conflicts
of interest that may compromise fair decision-
making. The Group has developed and approved
the Conflict of Interest Policy, which clarifies the
process for preventing and mitigating conflicts of
interest.

A member of the Board of Directors has no

right to vote on any contract or of ferin which

this Director has adirect orindirect material
interest. Such amember mustinform the Board

of Directors of any personalinterest they may
haveinthe transactions or contracts completed
for the Group. The Chairperson of the Board of
Directors must notify the General Assembly, when
it convenes, of transactions and agreementsin
which anymember has a personalinterest. Such
notification should be accompanied by a special
report from the Auditor andrecordedinthe
minutes of the Board’s meeting. Therelevant
member does not participateinvotingon the
resolution to be adoptedin this regard. If amember
of the Board of Directors wants to participateina
competingbusiness, he mustreceive the General
Assembly’s approval.

-

Allemployees must disclose any
personal, financial, or professional
relationships that maycreate
conflicts, and ensure their actions
are alwaysinthe Group's best
interest. Employees are prohibited
from exploiting their position and
powersinthe companyto obtain
personal gains.

Governance

Employees are prohibited from using their
influence to try to obtain from any authority
within the company a work, decision, commitment,
supply, or service agreement or to obtain benefits
of anykind for themselves or others that violate
the Group's reqgulations. They should not combine
their work in the Group with any other work, even
outside officialworking hours, or use studies,
research, reports, or consultingresults owned by
the Group and anyinformation about the Group for
theirinterest.

Employees are prohibited from participating,
directly orindirectly, in offering tenders or
auctions, signing contracts with the Group,
participating, or influencing the decision to sell
or buy services or products from the Group

in which they or their relatives have direct or
indirect financial interests that conflict with the
Group'sinterests. They should not participatein
establishing any facilities that practice the same
activity or any other similar type to those practiced
by the Group.

There were no conflicts of interestin 2023.
However, one of the Board members, Mr. Abdulaziz
Bin Abdulrahman Bin Mohammed AlOmran,
participatedinacompetingbusiness after the
General Assemblyhad approvedit.
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Governance Policies

Anti-corruption

We have zero tolerance for non-compliance with
financial ethics, including bribery, corruption,
fraud, and moneylaundering. Employees must
not offer, solicit, or accept any bribe or engagein
corrupt practices. We comply with allapplicable
anti-briberylaws andregulations to foster

fair competition and maintain the trust of our
stakeholders.

The group has an oversight system comprising the
Governance, Risk, and Compliance function (GRC),
thedirectline managers, and the independent
internal audit team. This system ensures
verification and safequards against potential
irreqularities. If we identify any non-compliance-
relatedincident, theissueis directly communicated
with management, and where appropriate,
disciplinary actions are taken as deemed
necessary.In 2023, we were pleased to disclose
zero bribery, corruption, or fraudincidents.

Whistleblowing

The Whistleblowing Policy, approved by the Board
of Directorsin 2021, has been fullyimplemented
since. The policy has beenannounced to all
employees, informing them about its activation.

The Jahez Group has established a comprehensive
whistleblowing and anti-corruptionreporting
mechanism for its employees and other
stakeholders, with a dedicated email address for
whistleblowing and anti-corruption concerns. It

is achannelto provide a secure and confidential
mechanism for anyone toreport any suspected
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Likewise, there was no non-compliance with
regulations and voluntary codes concerning
marketing communications, advertising, and
promotion of the Group’s products and services.
There was, however, oneincident relating to
Regulatory Accommodation Standardsin our
Logisubsidiary. This has been swiftly rectified and
learned from.

0 incidents

related to bribery, corruption,
or fraudin 2023

fraud, unethical conduct, non-conformity, or
businessirregularities related to Jahez Group’s
business. In addition, the Human Resources
channel, “Your Voice,” is available for employees
to share their feedback onanymatterrelated to
the Group.

Pleasereportyour concern at:
compliance@jahez.net

Governance

Risk Management

Our ERM framework is aligned with the International Standard
Organization (ISO) risk management guidelines ISO 31000
and the COSO ERMintegrated framework. It is also consistent
with localregulations and practices.

While developing the risk appetite framework
and embeddingrisk appetite, the Group sets
the strategic plan and objectives as well as
therisk strategy andrisk capacity, articulates
and cascadesrisk appetite statements and
limits, monitors and reports risk profile versus
appetite, controls and corrects therisk profile
shouldit deviate from appetite, andreassesses
therisk appetite andits strategyin thelight of
changesin the business, competitive or control
environments.

The Board of Directorsrelies on these processes
and their findings in developing the Group's
strategy and decision-making process. The
Executive Management then undertakes planning,

organizing, and directing of processes to ensure
reasonable assurance that the Group's objectives
can be achieved while ensuring that the relevant
risks are within the Group's risk appetite.

The Board of Directors oversees the risk
management andinternal control system
andreviewsits effectiveness. The Board also
assumes general responsibility for determining
the nature and extent of the mainrisks that
may hinder the achievement of its strategic
objectives (risk appetite), ensuring the effective
management of theserisks. The Board has
authorizedits Audit Committee toreview the
effectiveness of internal control systems and risk
management methodology.

Sustainability risk management

The process foridentifying, assessing, prioritizing,
and monitoring sustainability-relatedrisks and
opportunitiesis being formalized andintegrated
into the Group’s overall risk-management process.

Learn more about sustainability risks and their connection
to our material topics onpages 48to 55

A full-scale sustainability risk and opportunities
assessment willbe conductedin the ESGRoadmap
2023-2026. The Groupis currently developingits first

ESG policies and climate strategies as part of this task.
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Risk Management

ERM Assessment

In 2023, we commissioned an expert third party to formalize an ERM framework. This was based on an
in-depthrisk assessment exercise, which identified critical risks across nine categories (as shownin the

risk profile opposite).

Our Assessment, conductedin2023, included four stages:

1. Riskidentification

Alonglist of risks was created based on

sectoralresearch and Jahez Group operations.

These comprisedinherent andresidualrisks.
Inherent riskis the level of risk calculated for
aparticular event or threatin the absence

of controls or before considering current
controls. Residual risks are what remains after
internal controls and mitigation measures.

Eachidentifiedrisk was assessed based on
potentialimpact andlikelihood of occurrence.
At this stage, key personnel at Jahez Group
were engaged to shareinsights.

394...

were identified, ranging from verylow to
criticalinrisk level.
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3. Mitigation and control

Havingidentified the keyrisks,
recommendations were made around
appropriate controls and mitigation
plans for bothinherent andresidualrisks.
Employees must comply with established
controls, policies, and procedures to
minimize risks and maintain controlled
operations.

4. Monitoring andreporting

Monitoringis ongoing to identify emerging
risks andreview existingrisks. Employees
are encouraged toreport any operational
changes or newly identified risks promptly.

Operational and commercial risks were the most
prolific (46% of all risks), followed by governance
and financialrisks. Environmental, health, safety,
and security risks were at the other end.

Learn more about our ERM framework
and factorsin the AnnualReport /@

Governance

Responsible Procurement

We invest heavilyinlocal businesses and supply chains as part
of our commitment to caring for society. In 2023, 9/% of the
procurement budget was spent onlocal suppliers (anincrease

from 89%in 2022).

We seek to partner with SMEs to further fuel

entrepreneurial development across our operating

regions.In 2023, 22% of our suppliers were SMEs,
with this segment taking almost a quarter of our
investment spend.

The Jahez Group Code of Conduct applies to all
our purchasing decisions, including principles of
integrity, fair pricing, and quality. Procurement
processes alsoinclude due diligence for ESGrrisk,
helping to uphold ourintegrity and reputation. For
instance, should a supplier be found to have child
laborinits operations or supply chains, this would
expose Jahez Group to reputational damage as
aminimum, with potential ramifications on our
license to operateintheregion.

Supplier ESG screeningincludes labor practices,
occupational health, governance, and
environmental sustainability criteria. In 2023,
approximately 80% of total suppliers were
assessedagainst these criteria. The assessment
revealed no keyrisks across our supply chain.

With our 35% stake investmentin Solin 2023 (see
page 22), we welcomed gaining extensive
end-to-enddigital procurement experience for
restaurants. Thisinnovative approachis unlocking
new opportunities for sustainable growth.

97

oflocalgoods and
servicesinthe total
amount of expenditure

80-.

of suppliers screened
byESGcriteria
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Data Tables

Electricity consumption, M\Wh

2022 2023
Total electricityconsumption 2,178.02 4,878.75
acrossthe Group
Electricity consumption by country: 2,178.02 4,717.64
SaudiArabia
Electricity consumption by country: N/A 1708
Bahrain
Electricity consumption by country: N/A 4403
Kuwait
Employees, number
2022 2023
Employees, excludingdrivers 784 974
Employees, excludingdrivers (men) 598 736
Employees, excludingdrivers (women) 186 238
Full-time drivers N/A 2,400
Employees by age group, number (2023)
Men Women
18-25 years 137 42
26-45 years 577 195
46-55 years 19 1
55+ years 3 0]
Local employees by country, % (2023)
SaudiArabia Q0
Bahrain n
Kuwait 21
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Appendix

Saudi Exchange (Tadawul) ESG
Disclosure Themes

ESGthemes and keyissues

The 2023 Sustainability Report Page
Themes Keyissues section and other sources number(s)
Climate Change GHGEmissions Respondingto Climate Change pg.62-63
Climate Change Respondingto Climate Change pg. 60-61
Vulnerability
NaturalResources Water Stress Water Conservation pg. 65
Pollutions and Packaging Material and Waste Management pg.66-67
Waste Waste
Human Capital Labor Management Caring for Our People pg.75
pg.77-78
Health and Safety Caring for Our People pg.80-81
Human Capital Caringfor Our People pg.76
Development
pg.79
Supply ChainLabor Responsible Procurement pg.97
Standard
Product Liability PrivacyandData Customer Experience pg.72-73
Security
Social Opportunities Eight Subsidiaries: One Goal pg.18-19
Opportunities in Nutrition andHealth
Corporate Board Transparent Governance pg.89-91
Governance
Tax Transparency (27 Financial statements 2023
Pay Transparent Governance pg.91
(7> AnnualReport 2023
Ownership & Control (¢~? AnnualReport 2023
Accounting (/? Financial statements 2023
Corporate Business Ethics Governance Policies pg.71
Behavior
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Jahez

GRI Content Index

Appendix

Statementof use JahezInternational Company for Information Systems Technology JSC
hasreportedin accordance with the GRI Standards for the period from
January1,2023 toDecember 31,2023.
GRITused GRI1: Foundation 2021
Applicable GRISector Standard(s) N/A
Omission
GRIStandard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation
Generaldisclosures
GRI2: General 2-10rganizational * About ThisReport pg.4-5
Disclosures 2021 details ¢ Eight Subsidiaries: One Goal pg.18-19
¢ A GrowingRegional Footprint pg.25
2-2 Entitiesincluded ¢ AboutThisReport pg.4-5
inthe organization’s
sustainability
reporting
2-3Reporting * About ThisReport pg.4-5
period, frequency
and contact point
2-4 Restatements Severalrestatements of information from previous reporting periods, pg.59-61
of information primarily concerning GHG emissions and employee numbers, were made pg.74
to maintain consistency in our accountingmethodology. See “Responding
to Climate Change” and “Caring for Our People” sections.
2-5External The Group does not provide external assurance for non-financial
assurance informationin thisreporting period.
2-6 Activities, ¢ OurBusiness Model that Drives Stakeholder Value pg.14-15
value chain, and ¢ Eight Subsidiaries: One Goal pg.18-19
otherbusiness ¢ DigitalizingLifestyle pg.26-27
relationships
2-7Employees ¢ Caringfor OurPeople pg.74 2-7.c.Processesused Confidentiality constraints Jahez considers processes
to calculate headcount used to calculate headcount
confidential
2-8 Workers who e Caringfor OurPeople pg.74 2-8.a.ii. The type of the work Confidentiality constraints Jahez considers work performed

arenotemployees

theyperform

byinterns confidential
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Appendix
GRIContent Index
Omission
GRIStandard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation
GRI2: General 2-9 Governance ¢ Transparent Governance pg.89 2-9.cvi.Under-represented Confidentiality constraints Jahez considers this kind
Disclosures 2021 structureand ¢ AnnualReport 2023, pages 94-100 social groups of information onBoard
composition " . members confidential
2-9.c.vii. Competencies
relevant to theimpacts
of the organization
2-9.c.viii. Stakeholder
representation
2-10 Nomination ¢ AnnualReport 2023, page 110 2-10.b. The criteriaused Confidentiality constraints Jahez considers the criteria
and selection fornominatingand selecting fornominatingand selecting
of the highest the highest governance body Board members confidential
governance body members
2-11 Chair The Chair of the Boardis not a senior executive of the Group.
of the highest
governance body
2-12Role e Transparent Governance pg. 89
of the highest
governance body
inoverseeing
the management
ofimpacts
2-13 Delegation ¢ Transparent Governance pg.89

of responsibility
for managing
impacts

2-14Role ¢ Transparent Governance pg. 89
of the highest

governance body

in sustainability

reporting

2-15 Conflicts ¢ Conflict of Interest pg.93
of interest

2-16 Communication  No critical concerns were reported to the Boardin 2023.
of critical concerns

2-17 Collective ¢ Respondingto Climate Change pg.59-61
knowledge

of the highest

governance body
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Omission
GRIStandard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation
GRI2: General 2-18 Evaluation — 2-18.a. The processes Information unavailable/ Information on the evaluation
Disclosures 2021 of the performance for evaluating the performance incomplete of the Boardis unavailable
of the highest of the highest governance body
governance body 2-28.b. Whether the evaluations
areindependent ornot,and the
frequency of the evaluations
2-18.c. Actions takenin
response to the evaluations
2-19 Remuneration e Transparent Governance pg.89
policies * AnnualReport 2023, pages 120-124
2-20Process e AnnualReport 2023, pages 112,120-121 2-20.b.Views Information unavailable/ Information
to determine of the stakeholders incomplete onthe stakeholders’ vote
remuneration onremunerationis unavailable
2-21Annual total — 2-21.a. Theratio of the annual Confidentiality constraints Compensation for the highest-
compensationratio total compensation for the paidindividualis confidential
organization’s highest-paid
individual to the median annual
total compensation forall
employees
2-21.b. Theratio
of the percentageincrease
inannual total compensation
for the organization’s highest-
paidindividual to the median
percentageincreaseinannual
total compensationforall
employees
2-22 Statement * Leadership Statement pg.6-7
onsustainable * ESGRoadmap pg.34-35
development
strategy
2-23Policy ¢ Governance Policies pg.92 2-23.b.Links to the policy Confidentiality constraints ESG policies of the Group
commitments e Commitment toHumanRights pg.71 commitmentsif publicly are notpublicly available
available
2-24 Embedding ¢ Governance Policies pg. 92
policycommitments ¢ CommitmenttoHumanRights pg.71
2-25Processes e Anti-harassment and Anti-discrimination pg.78

toremediate
negativeimpacts

¢ Rewardand Engagement
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Omission
GRIStandard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation
GRI2: General 2-26 Mechanisms * Whistleblowing pg.%4
Disclosures 2021 for seekingadvice
andraising concerns
2-27 Compliance e Transparent Governance pg.89
withlaws and ¢ Governance Policies pg.92
regulations
2-28 Membership - 2-28.a.Industry associations, Confidentiality constraints Jahez considersindustry
associations other membership associations, associations, other membership
andnational orinternational associations, and national
advocacy organizations orinternational advocacy
inwhich the Group participates organizationsinwhich
in a significantrole it participates confidential
2-29 Approach e Stakeholder Engagement pg.40-45

to stakeholder
engagement

2-30Collective
bargaining
agreements

2-30.a.a. The percentage
of totalemployees covered
by collective bargaining
agreements

Not applicable

The nature of Jahez's
operations does not require
employee collective bargaining
agreements
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Omission

GRI Standard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation

GRI 3:Material 3-1Process to determine ¢ Material Topics pg.46-47
Topics 2021 material topics
3-2 List of material topics ¢ Material Topics pg.46-47

GRI 3: Material 3-3Management of material ¢ OurBusiness Modelthat Drives Stakeholder Value pg.14-15
Topics 2021 topics ¢ Eight Subsidiaries: One Goal pg.18-19
¢ DigitalizingLifestyle pg.26-27
¢ Respondingto Climate Change pg.59-61
¢ Material Topics pg.46-47
GRI201:Economic 201-2 Financialimplications * Material Topics pg.46-47
Performance 2016 and otherrisks and ¢ Respondingto Climate Change pg.59-61
opportunities due to climate
change

GRI202: Market 202-2 Proportion of senior ¢ Transparent Governance pg.89
Presence 2016 management hired from
the local community

GRI 3: Material 3-3Management of material ¢ OurBusiness Model that Drives Stakeholder Value pg.14-15
Topics 2021 topics ¢ Eight Subsidiaries: One Goal pg.18-19
» DigitalizingLifestyle pg.26-27
* Responsible Procurement pg.97
e Caringfor Society pg.82-83
GRI203:Indirect 203-1Infrastructure ¢ Eight Subsidiaries: One Goal pg.18-19
Economiclmpacts investments and services ¢ DigitalizingLifestyle pg.26-27
2016 supported e Caringfor Society pg.82-83
203-2 Significantindirect ¢ Eight Subsidiaries: One Goal pg.18-19
economicimpacts ¢ Responsible Procurement pg.97
e Caringfor Society pg.82-83

1 1 O ‘ m Sustainability Report 2023



Jahez
Appendix

GRI Content Index

Omission

GRIStandard/ Page

Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation

GRI204: 204-1Proportionof spending ¢ Responsible Procurement pg.97
Procurement onlocal suppliers
Practices 2016

GRI 3:Material 3-3Management of material ¢ Anti-corruption pg.24
Topics 2021 topics
GRI205: Anti- 205-10perations assessed ¢ Anti-corruption pg.94
corruption2016 forrisksrelated to corruption
205-3 Confirmedincidents ¢ Anti-corruption pg.24
of corruptionand actions
taken

GRI 3:Material 3-3Management of material ¢ Respondingto Climate Change pg.59-61
Topics 2021 topics

GRI302:Energy 302-1Energy consumption ¢ Energyconsumption pg. 64
2016 within the organization

GRI 3: Material 3-3Management of material ¢ Water Conservation pg. 65
Topics 2021 topics

GRI303:Waterand 303-linteractionswithwater e Water Conservation pg. 65
Effluents 2018 asasharedresource
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GRIStandard/
Other Source Disclosure

Location

Page

number(s)

Appendix

Requirement(s) omitted

Explanation

GRI 3:Material 3-3Management of material ¢ Respondingto Climate Change pg.59-61
Topics 2021 topics
GRI305:Emissions  305-1Direct(Scope1) ¢ GHGEmissions pg.62-64
2016 GHG emissions
305-2Energyindirect(Scope ¢ GHGEmissions pg.62-64
2) GHG emissions
305-3 Otherindirect (Scope ¢ GHGEmissions pg.62-64
3) GHG emissions
305-4 GHG emissions ¢ GHGEmissions pg.62-64
intensity
305-5Reduction ¢ GHGEmissions pg.62-64

of GHG emissions

GRI 3: Material 3-3Management of material ¢ Waste Management pg. 66-67
Topics 2021 topics
GRI306: Waste 306-1Waste generationand  * Waste Management pg.66-67
2020 significant waste-related

impacts

306-4 Waste diverted from ¢ Waste Management pg. 66-67

disposal

GRI308:Supplier 308-1New suppliers that
Environmental were screened using
Assessment 2016 environmental criteria

¢ Responsible Procurement

pg.97
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Omission

GRI Standard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation

GRI40t1: 401-1New employee hires ¢ Social Progress Dashboard pg.70
Employment 2016 and employee turnover

GRI 3: Material 3-3Management of material ¢ Caringfor OurPeople pg.74
Topics 2021 topics
GRI403: 403-10ccupational health ¢ OccupationalHealth and Safety pg.80
Occupational and safetymanagement
Healthand Safety system
2018

403-9 Work-relatedinjuries ¢ OccupationalHealth and Safety pg.80

GRI 3: Material 3-3Management of material ¢ Caringfor OurPeople pg.74
Topics 2021 topics
GRI404: Training 404-1Average hours ¢ Trainingand Development pg.79
andEducation2016 of training per year per

employee

404-2Programs ¢ TrainingandDevelopment pg.79

forupgradingemployee skills
and transition assistance
programs

GRI405:Diversity 405-1Diversity ¢ Workforce Profile pg.75
andEqual of governance bodies and ¢ Boardof Directors pg.90
Opportunity 2016 employees ¢ Executive Management pg. 21
405-2 Ratio of basic salary ¢ RewardandEngagement pg.78
andremuneration of women
tomen
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Omission

GRIStandard/ Page
Other Source Disclosure Location number(s) Requirement(s) omitted Reason Explanation

GRI 3:Material 3-3Management of material ¢ Caringfor Society pg.82-83
Topics 2021 topics
GRI413:Local 413-10perations with local ¢ Community Investment pg.82

Communities 2016 community engagement,
impact assessments, and
development programs

GRI414: Supplier 414-1New suppliers thatwere ¢ Responsible Procurement pg.97
SocialAssessment  screenedusingsocial criteria
2016

GRI 3: Material 3-3Management of material ¢ CustomerExperience pg.72
Topics 2021 topics
GRI416: Customer 416-1Assessment e Customer Experience pg.72
Health and Safety of the healthand safety
2016 impacts of product and

service categories

GRI 3: Material 3-3Management of material ¢ Customer DataPrivacyand Security pg.73
Topics 2021 topics

GRI418: Customer 418-1Substantiated e Customer DataPrivacy and Security pg.73
Privacy2016 complaints concerning

breaches of customer privacy
andlosses of customer data
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The 2023 Sustainability Report Page
Topic Metric Unit Codes sections and other sources number(s)
The Jahez Group as awhole
Environmental (1) Total energy consumed, (2) percentage grid electricity, and (3) percentage renewable, kWh TC-IM-130a1, ¢ Energy Consumption pg.64
Footprint if available % CG-EC-130a1,
IF-RE-130a.2
DataPrivacy Description of policies and practices relating to targeted advertising and user privacy Discussion and analysis TC-IM-220a1], ¢ SocialMediaandResponsible Marketing pg.84-85
CG-EC-230a.2
Data Security (1)Number of databreaches Number TC-IM-230a1], e Customer DataPrivacy and Security pg.73
CG-EC-230a.2,
SV-PS-230a.3
Description of approach toidentifying and addressing data securityrisks, including use of third- Discussion and analysis TC-IM-230a.2, e Customer DataPrivacyand Security pg.73
party cybersecurity standards CG-EC-230a],
SV-PS-230a.1
Description of policies and practices relating to the collection, usage, and retention of customer Discussionand analysis SV-PS-230a.2 e Customer DataPrivacy and Security pg.73
information
Employee Employee satisfaction as a percentage’ % TC-IM-330a.2, ¢ RewardandEngagement pg.78
Recruitment,
Inclusion, and CG-EC-330a1],
Performance SV-PS-330a.3
Percentage of (1) gender representation for (a) executive management, (b) non-executive % TC-IM-330a.3, ¢ Workforce Profile pg.75
management, (d) all other employees ¢ Boardof Directors pg.20
CG-EC-330a3, e Executive Management pg. 21
SV-PS-330a1
Activity Metrics Number of employees by: (1) full-time Number SV-PS-000.A * WorkforceProfile pg.75

T Amodified metric (employee satisfactioninstead of employee engagement which the Group does not monitor).
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The 2023 Sustainability Report Page
Topic Metric Unit Codes sections and other sources number(s)
Product Packaging Discussion of strategies to reduce the environmentalimpact of product delivery Discussionand analysis CG-EC-410a.2 e Material Topics pg.46-47
& Distribution ¢ Respondingto Climate Change pg.59-61

Activity Metrics Number of assets Number IF-RE-000.A ¢ Eight Subsidiaries: One Goal (Other pg.18-19
Activities)

Greenhouse Gas Gross global Scope 1emissions Metric tonnes TR-RO-110a1 ¢ Respondingto Climate Change pg.59-61
Emissions
(t) CO,-e
Discussion of long- and short-term strategy or plan to manage Scope 1emissions, emissions Discussionand analysis TR-RO-110a.2 ¢ Respondingto Climate Change pg.59-61

reduction targets, and an analysis of performance against those targets

Workforce Description of approach to managing short-term andlong-termdriver healthrisks Discussion and analysis TR-RO-320a.3 ¢ OccupationalHealth and Safety pg.80
Conditions, Health

& Safety

Accident & Safety Number of road accidents andincidents Number TR-RO-540a1 ¢ OccupationalHealth and Safety pg.80
Management

Activity Metrics Number of drivers Number TR-RO-000.C ¢ Workforce Profile pg.75
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Appendix

Glossary

Al Artificialintelligence. KSA Kingdom of Saudi Arabia.
CMA Capital Market Authority regulates and develops the Saudi Arabian Capital Market byissuing kWh Kilowatt hour.
requiredrules andregulations forimplementing the provisions of Capital Market Law.
Last-mile The transportation of goods from a distribution hub to the final delivery destination (usually
Carboncredit Atradableinstrument that represents: (1) a permit to emit one metric ton of CO, or equivalent delivery acustomer’s home or business).
(CO,e)into the atmosphere, or (2) a certificate that represents the avoidance or removal
of one metric ton of CO, or equivalent from the atmosphere.
LTIR Lost Time Injury Rate is a safety metric used to measure the frequency of work-related
injuries orillnesses that resultin an employee beingunable to perform theirjob for a full
Carbondioxide A metricusedto compare the emissions from various greenhouse gases based on their global workday or shift per 200,000 hours worked.
equivalent warming potential (GWP).
(CO,e)
MENA Middle East and North Africa.
C-level Senior executives and managers whosejob titles start with “C” (CEO, CFO, COO, etc.).
MWh Megawatt hour.
Cloudkitchen A commercial food preparation facility for food services operating on a delivery-only model.
Nitaqat A government program of Saudi Arabia aimed at increasing the employment of Saudi
nationalsinthe private sector.
Cloud shelving A commercial storage facility for food services or retail stores operating
onadelivery-only model.
Q-commerce Atype of e-commerce with an emphasis on fast and ultra-fast deliveries.
COSsO The Committee of Sponsoring Organizations of the Treadway Commission develops
guidelines for evaluatinginternal controls, risk management, and fraud deterrence. SAR Saudi Arabian Riyal.
Darkstore Aretail outlet or distribution center operating online on a delivery-only model. SASB The sustainability disclosure standards developed by the Sustainability Accounting Standards
Board (SASB), now consolidatedinto the ISSB.
ERM Enterpriserisk management.
SMEs Smalland medium-sized enterprises.
ESG Environment, social, and governance.
tCO,e Tons of carbon dioxide equivalent.
GHG Greenhouse gases.
TRIR Total Recordable Incident Rate, a safety metricused to measure the frequency of workplace
injuries andillnesses per 200,000 hours worked.
GRI The sustainability disclosure standards were developed by the Global ReportingInitiative.
Currently, the 2021versionisinuse (GRI 2021).
UNSDGs The United Nations Sustainable Development Goals.
Group The Jahez Group holding comprises eight wholly or partially owned subsidiaries.
IFRS S1&S2 TheInternational Financial Reporting Standards Sustainability Disclosure Standards
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areissuedby the International Sustainability Standards Board (ISSB). Theyinclude IFRS S1
(General Requirements for Disclosure of Sustainability-related Financial Information) and IFRS
S2 (Climate-relatedDisclosures).
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