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Enabling Progress,
Enriching Experiences

At Jahez Group, we believe progress
starts with people—our team, our
customers, our communities, and

the businesses we work with. Every
step forward we takeisrootedin
creating somethingbetter: smoother
transactions, smarter tools, and
strongerlocal partnerships.

Whether we're helping a merchant grow, adriver earn
more efficiently, or a customer get their favorite
meal on time, we're building somethinglasting. We
work closely with our customers to understand what
matters most to them. That means shorter delivery
times, intuitive app flows, personalized offers, and
trusted support. It means anticipating their needs—
notjustresponding to them.

We know that none of thisis possible without a
workplace where people feel seen and supported.
That’s whywe investin aninclusive, rewarding
environment. We also recognize our responsibility
to give back throughinitiatives that support
communities, strengthenlocal economies, and
contribute to a more sustainable future.

By aligning with Saudi Vision 2030 and the UN
Sustainable Development Goals, we ensure that the
progress we enable is meaningful, measurable, and
widely shared, enriching experiences for everyone
wereach.

See more at our website
www.jahezgroup.com Xt}‘

Sustainability Report 2024
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About This Report

We are proud to present our 2024 Sustainability Report, a testament to Jahez
Group’s commitment toinnovation and progress.

JahezInternational Company for Information
System Technologyisregisteredin the Kingdom
of Saudi Arabia and listed on the Saudi Exchange
(Tadawul) Main Market. The Group’s head office
isin Riyadh, with operations spanning Saudi Arabia,
Bahrain, and Kuwait.. This Sustainability Report
highlights our achievements and addresses
challenges, demonstratinghow the Group empowers
businesses, enhances lifestyles, and contributes
to building a more sustainable future across all

the countries in which we operate.

Reporting Boundaries

Covering the calendar year from1January to 31
December 2024, unless otherwise stated, all
financial and non-financial data of this Reportrelate
to Jahez Group (“the Group”). Thisincludes Jahez
International Company for Information System
Technology (“the Company”) and all the branches and
subsidiaries as set outin our ¢ consolidated financial
statements for the year ending 31December 2024.

Disclosure Standards

This Reportis rootedin materiality analysis

and stakeholder engagement (please refer

to therelevant sections for more information).

In addition to adhering to the ¢“SaudiExchange
(Tadawul) ESG Disclosure Guidelines, we also
disclose voluntarily against best practice
frameworks, including ©“GRI Standards 2021 and
the ¢“Sustainability Accounting Standards Board
(SASB)industry standards for E-Commerce,
Internet Media & Services, Professional &
Commercial Services, Real Estate, Restaurants, and
Road Transportation.

The Groupis preparing to adopt the  IFRS
Sustainability Disclosure Standards

in the upcomingreporting periods. This year, we have
established a solid foundation for this by conducting
adouble materiality assessment and implementing
the © TCFDrecommendations for climate-related
disclosures.

Preparation and Approval

The Sustainability Report review and approval
process at Jahez Group follows a structured
approach to ensure accuracy, alignment with
strategic goals, and executive oversight. Initially,
aquestionnaire is distributed to sustainability
ambassadors within each department. These
ambassadors gather and verify datain consultation
with their respective senior executives.

Once thefirstdraftis prepared, it undergoes

an additional review phase to validate the accuracy
of theinformation andits alignment with the Group’s
overall strateqy.

The Executive Management of Jahez Group’s
subsidiaries participatesin the review and approval
process to ensure comprehensive oversight.

The final approval of the report remains subject

to the Jahez Group Executive Management and
the Board of Directors. Jahez Group’s Board
approved the 2024 Sustainability Report
on14May 2025.

Restatements of Information

TheReport'’s structure has undergone minor
changes compared to the previous year. Namely,
the section on alignment with the UN Sustainable
Development Goals (SDGs) and Saudi Vision 2030
was notincluded, as these topics will be addressed
ina separate standaloneimpactreport.

Sustainability Report 2024

Severalrestatements of information from
previous reporting periods were made. In particular,
the reportingboundaries for GHG emission
assessment were significantly expanded (refer
tothe GHGEmissions section for more details).

External Assurance

Jahez Group will not include third-party verification
for sustainability informationin the 2024

report. However, the Group intends to obtain
external assurancein the future. For 2024, only
GHG inventories willundergo external assurance
to enhance datareliability and transparency.

Cautionary Statement

Thisreport contains statements that may

be deemed “forward-looking “ and expresses

how Jahez Groupintends to conductits activities.
Forward statements could be identified by the use
of forward-looking terminology such as “plans,”
“aims,” “assumes,” “continues,” “believes,”

or any variations of such words that specificactions,
events, orresults “may,” “could,” “should,” “might,”
“will,” or “would” be taken or be achieved. Jahez
Group has made every effort to ensure this report
is as accurate and truthful as possible. However,
by their nature, forward-looking statements

are qualified toinherentrisks and uncertainties

a

surrounding future expectations that could cause
actualresults to differ materially from these
projected orimplied statements. Such statements
are subject torisks that are beyond the Group/s
ability to control and, therefore, do not represent
aguarantee that eventsimpliedin these forward-
looking statements will occur.

Feedback and Further Information

This non-financial report complements our 2024
AnnualReport, which focuses primarily on financial
performance. The relevant section of the Annual
Reportincludes a summary of our sustainability
progress. We welcome all feedback on this Report
and our broader approach to the Jahez sustainability
team: ~ Sustainability@jahez.net.
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Leadership Statement

Dear stakeholders,

lam privileged to present Jahez Group's third Sustainability
Report, sharing the results of a transformative year—
2024 —which has served as a cornerstone for our progress
in building sustainability governance and advancing along
the route mappedin our ESGRoadmap.

As one of the Middle East’s leading technology platforms,
we are uniquely positioned to drive positive social,
environmental, and economic change, and we are well
aware of ourresponsibility to do so. We respond to this
responsibility by embedding sustainabilityin all our
operations, guided by our core values and purpose.

Our commitment to sustainability is groundedin strong
alignment with the Saudi Vision 2030’s sustainable
development objectives, the United Nations’ Sustainable
Development Goals (SDGs), and the priorities that our
stakeholders consider most meaningful. Allthese sources,
including the valuableinsights from stakeholders, have
served as criticalreferencesin the development of our
three-year ESGRoadmap, which guides the Group from
2023 to 2026 andintegrates environmental responsibility,
economicresilience, and socialimpactinto our daily
operations across all functions and subsidiaries.

In 2024, we have made significant progressinreinforcing
the governance architecture that supports

the implementation of our ESGRoadmap. Engagingawide
range of stakeholders across all subsidiaries and business
units, we conducted a comprehensive governance mapping
exercise to align sustainability principles with the Group’s
governance framework and ensure that sustainability
considerations were embedded at everylevel. Additionally,
we conducted a double materiality assessment to gain
adeeperunderstanding of the mutualimpacts between
sustainability factors and our business. This enabled

us toidentify ESG-relatedrisks and opportunities and
incorporate theminto our strategic planning.

To furtherreinforce these efforts at the highestlevel,

we hosted a sustainability-focused Board meeting and
expandedinternal capabilities through ESG governance
workshops. We also compiled an ESG Policy List, identifying
strongalignmentin some areas while highlighting gaps
inothers. To address these gaps, the Sustainability
Department, together with the Governance, Risk, and
Compliance team, was tasked with developing new
policies. Several of these policies have been prioritized
forimplementationin 2025.

Contributing to the globalresponse to climate change
isamongour mostimportantresponsibilities.Inrecent
years, we have taken decisive action to formalize our
approach, developing a structured GHG Emission Reduction
Roadmap and completing arigorous emissions inventory
aligned with the GHG Protocol.

In 2024, we reached a significant milestone by achieving
datamaturity for our GHG emissions. Thisinvolved
identifying previously unreported emission sources,
enablingus to ensure accurate carbon accounting across
all Jahez Group subsidiaries. This meticulous tracking
allowed us to pinpoint areas forimprovement and reduce
our delivery carbon footprint per kilometre driven by 11%,
demonstrating the power of data-driven decision-making
in enhancing operational sustainability.

Looking ahead to 2025, we will reach another critical
milestone by conducting our first-ever climate disclosure
through the Climate Disclosure Project (CDP). We will also
beginimplementing our newly developed climate policies,
continuously tracking andrefining our initiatives to reduce
GHG emissions.

Innovation plays a critical rolein this process,
aswellasintheimplementation of our ESGRoadmap
asawhole.ln 2024, we piloted lightweight electric vehicles
through ourlogistics platform and tested autonomous
delivery technologies, reinforcing our position as a forward-
thinkingenabler of greenlogistics.

In 2024, we also deepened our socialimpact through
arange of initiatives. We proudly launched the Jahez
Foundation—a Group-wide platform that consolidates
our community, educational, and sustainability efforts
under asingle strategic framework. Guided by our Social
Responsibility Guide and aligned with both the United
Nations SDGs and national priorities, the Foundation
enables us to deliver targeted support where itis needed
most.

We continue to support the economies of the regions
inwhich we operate by contributing to private sector growth
and providinglocal entrepreneurs with a powerful platform
to expand their reach and connect with abbroader customer
base. Our merchant ecosystem supportslocalbusinesses
through tailored solutions andinnovative services

that drive sustainable success. Throughout the year,

we further reinforced this commitment bylaunchingarange
of educational and financialinitiatives aimed at empowering
entrepreneurs and startupsinthelogistics sector.

Sustainability Report 2024

Iwouldlike to express my sincere gratitude to our
employees, who are at the heart of all the positive change
we continue to deliver. Workforce diversity andinclusion
remain key areas of focus for us.In 2024, our full-time
employee base increased by 18.4%, includinga16%rise

in female representation. Our growth continues to generate
jobopportunitiesin technology, logistics, and customer
service, supported by flexible working hours, comprehensive
training programmes, and well-being support.

We are proud to have been certified either as a Great

Place To Work® or the Best Place To Work® for the third
consecutive edition, and to have increased the employee
satisfactionrate to 85% across the Group. These
outcomes reflect the strength of ourinclusive, growth-
oriented culture and our ongoingcommitment to fostering
asupportive andrewarding work environment.
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Reductionin
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Best Place To Work®

Our commitment to ethical practices goes beyond
employment andis embeddedin everyaspect of our
organizational culture. We promote transparency,
integrity, and accountability across the Group andinallour
stakeholderrelationships—whetherin customer service,
procurement, partnerships, community support, or day-to-
day operational decision-making.

In 2025, we will continue toimplement our ESG Roadmap,
focusingon creatinglong-term value and driving positive
change for our communities, guided by the shared values
of trust, transparency, andrespect.

s &

=

Our commitment to ethical practices
goes beyond employment andis
embeddedin every aspect of our
organizational culture. We promote
transparency, integrity, and
accountability across the Group and
in all our stakeholder relationships.

O

Eng. Ghassab Bin Salman
Bin Ghassab Bin Mandeel
CEO
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2024 Highlights
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Certified either as a GreatPlace
To Work® or the Best Place To
Work® for three consecutive

ordersdelivered plantedunder editions female Board membership
(+25% compared to 2023) the Jahez Plants Initiative
employee satisfactionrate i
active users plasticbottles collected through of Boardmembers are Saudi
. h nationals
(+20.7% compared to 2023) the Reverse Vending Machine
program
Theinternal driver personnel ) _ A comprehensive double
expanded to over increaseinthe number materiality assessment was
of female employees conducted

of wasterecycled

The governance mapping

inthe Nitagat Saudization aligned ESG principles with the
program for JahezKSA, PIK, Group’s governance framework
andBLU
financing portfolio with the reductionin GHG emission _ . _
SocialDevelopment Bank for intensity The Climate Risk Registry was
entrepreneursinlogistics The establishment of the Jahez created
Foundation
launched

) ) o of the procurementbudgetis
in social contributions allocated tolocal suppliers

See more at our website
www.jahezgroup.com
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Overview

Since 2016, Jahez Group has focused

on empowerment throughinnovation
and purpose-powered progress. \We
meet on-demand customer needs

and have grown our portfolio to build
tomorrow’s delivery ecosystem,
empowering businesses and enhancing
customer experience, sustainability, and
community support. Whether partnering
withlocal businesses or caring for our
people, the focusis always onlaying the
foundation for continued expansion and
impact in the years ahead.

14  Jahez Group at a Glance

16 IntegratedBusiness Ecosystem

20 AnAmbitious Growth Strategy

22 Eight Subsidiaries: Strategic Integration
29 Expanding Regional Presence

30 Revolutionizing Delivery

36 From Startup to Success Story: Our Journey
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Jahez Group at a Glance

Our ever-growing delivery platform goes beyond food, delivering everything
from fashion to sports and entertainment to customers’ doors as fast as
possible. Powered by disruptive technology and a desire to meet rapidly evolving
consumer needs, we connect people to businesses seamlessly, conveniently,

andintuitively.

Jahez Groupis aleaderininnovation across food
service, e-commerce, delivery, and complementary
marketsin Saudi Arabiaand MENA. We provide an
integrated ecosystem of on-demand services
specifically designed to enhance customer lifestyle
and empower individuals and businesses.

? Whatis Jahez?
(o]

* Internationally present, locallyrooted:
A group with astronglocalidentityand
robustregional presence.

» (Market leader: The fastest-growing Saudi
fooddeliveryand e-commerce market
player with deepinsightsinto consumer
preferences.

¢ (Technology-driven: A business built on
cutting-edge platform development.

* (Adaptable: Proven ability to change while
maintaining high EBITDA and net profit
margins.

e Diversified: Anintegrated group that
maximizes synergies acrossits diverse
operations.

e (Logisticsleader: Owner of Saudi Arabia’s
largestlogistics fleet with advanced
expertise.

e [Efficient brand operator: Managinga
portfolio of strongbrands with high
customer loyalty.

14

Following a successful year, we transitioned our
listing from Nomu to the Main Market of Tadawul
(TASI)in December 2024. This significant growth
milestone marks the first listing of ahomegrown
tech startup on the SaudiExchange. ltis set to drive
greater shareholder value and expandedinvestment
opportunities.

Orders, million

2024 106.0
2023 84.8

2022 69.0

Increase compared
to 2023

Total active users
(+20.7% compared to 2023)

Sustainability Report 2024

Enabling progress and
enriching experiences

Our Vision

Become the leadingbrandin Saudi
Arabia to offer an ecosystem of
on-demand services that enhance
customer lifestyle and empower
businesses.

Our Values

O Overview O 000 O @

The theme of this year’sreport —embodying
our philosophy of doing business

& Our Mission

To exceed our stakeholder
expectations by providing a seamless
user-centric experience enabled by
continuous technologicalinnovation.

Trust
to ensure our partners always get their
products and payments on time, every time.

Innovation
to nurture an entrepreneurial spiritin the
organization with aresults-oriented mindset.

Passion

to commit to exceeding partner expectations
by pursuing their happiness and achieving their
ambitions.

QB Cg,

Y
=

Member of the f®” United Nations
¥/ Global Compact

Respect
to treat our employees, customers, and partners
with courtesy, consideration, and dignity.

Sustainability

to createlong-termpartner value by takinginto
consideration social, economic, and environmental
aspects.

Excellence
to exceed what we achieved yesterday, and to

deliver aworld-class user experience across our
various services.

"q'n

See Jahez Group's profile
onthe UN Global Compact website X}



https://unglobalcompact.org/what-is-gc/participants/152640-JAHEZ-INTERNATIONAL-COMPANY
https://unglobalcompact.org/what-is-gc/participants/152640-JAHEZ-INTERNATIONAL-COMPANY

Jahez

Group

Integrated Business Ecosystem

The Group’s businesses are
interconnected and mutually supportive,
fostering powerful synergies. Through
innovative digital solutions and user-
focused services, we empower local
businesses to meet customers’ evolving
demands effectively.

empower businesses

Online end-to-end

. J@ hez food delivery

platform

/ On-demand online
. platform within

one-to-two-hour
\ delivery promise

Sl Online store for
. B I l I sports-related

products and services

Logistics

Goods exchange using digital
platforms to enhance
customer experience

Delivery platform?>
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( Fintech, data analysis, and Al
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Market drivers @)
Expanding foodservice market Young and connected population
SaudiArabia’s consumer foodservice sectoris TheKingdom'’s youthful demographicis akeydriver
Ecosystem for on-demand services experiencing significant growth, projected to continue of market growth. High smartphone penetrationand
h lif I d through 2030. This expansionis driven by the exposure to global food trends have accelerated
toenhance customerlifestylean Kingdom'’s emergence as amajor hub for fast food, demand for convenient food delivery options,
influenced by evolving consumer preferences andrising particularlyamongtech-savvyyounger consumers.
disposableincomes.
Rising women workforce participation Post-pandemic delivery culture
With women now comprising over a third of Saudi Arabia’s Thelasting effects of the COVID-12 pandemic have
labour market, theirincreasingworkforce participation firmly embedded delivery servicesinto the fabric of
hasledto arisein food delivery frequency. This shift urbanlife, making them an essential part of modern
reflects evolvinglifestyles and the time constraints of consumer behavior.
working households, further boosting the sector.
End-to-end commercial
kitchen spaces, dark store
facilities
LO g I . ‘ Point of sale solutions to
ma rn merchants
Innovative technology driving
logistics & supply chain efficiency
Supply chain management
for HORECA sector
Tech solutions enhancing
merchants’ operations
and growth
srubtech B Omniful H/\L/\
S bonat AL MOYASAR
17
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Our unique advantages

Robust financial foundation

Jahez Group has establisheditself as a market leader
acrossits sectors, supported by a strong financial
position followingits landmark USD 2.4 billion
listingin 2022. Its strategicinvestment approach
continuously strengthensits value proposition,
fostering sustainable growth andinnovationinan
increasingly competitive landscape.

Expanding geographicalreach

With Jahez Group’s app now covering 95% of

Saudi Arabia’s population and a growing presence

in Bahrain and Kuwait, its network continues to
expand. Additionally, Blu, a key business under
itsumbrella, has extendedits reach to over 170
countries. Supported by avast network of delivery
partners—both full-time and freelance—its logistical
capabilities enhance market presence and ensure
seamless service delivery.

Exceptional stakeholder experience

Jahez Group delivers unparalleled food and online
shopping experiences to millions of customers,
complemented by 24/7 customer service for end-
users, merchants, and delivery partners. Its cutting-
edge userinterfaces and advanced technological
solutions optimise operations across verticals,
while its forward-thinking approach to technology
ensures efficiencyandinnovationin service delivery.

18

Distinctive brand identity

Jahez Group benefits from strongbrand recognition
and affinity, reinforced by arapidly expanding
customer base across various sectors. This highlevel
of brandloyalty not only strengthensits competitive
edgebut also driveslong-term cost efficienciesin
customer acquisition, ensuring sustained growth and
successinthe marketsit serves.

Comprehensive logistical infrastructure

Jahez Group's logistics operations are powered

by avast network of delivery partners, spanning
both freelance and full-time roles, alongside awell-
equipped fleet managedbyitslogistics division. This
extensive network ensures reliable, efficient, and
scalable delivery solutions, reinforcingits leadership
in the on-demand services sector.

Sustainability Report 2024

Value we create

Customers

Jahez Group delivers unmatched convenience and
exceptional experiences throughits platforms,
generatingrevenue fromboth delivery fees
anddistance-based pricing. Customers benefit
from quick, reliable services and a seamless user
experience, which strengthens their loyalty and
engagement with the ecosystem.

Merchants

Merchants gain access to millions of customers
through Jahez Group's platform, benefiting from
online visibility, marketing tools, and valuable
analytics support. Its quick and smooth onboarding
process, together with data-driveninsights, helps
merchants enhance efficiency and performance,
ensuring their food and goods reach their audience
faster.

Delivery partners

Delivery partners enjoy flexible earning
opportunities, backed by an advanced technology-
driven platform and fair pricing structures. Jahez

~ Group promotes transparency, offering delivery
partners stable earnings, incentives, and access

to financial services. Additionally, strategic
partnerships support their well-being and career
development.

O Overview O 0000 @

Shareholders

Jahez Group is committed to delivering shareholder
value by drivinglong-term, sustainable financial
performance. The Company’s solid market position
andinvestmentin technology fuel growth, ensuring
continuous innovation and profitability.

Employees

Jahez Group prioritises a people-first culture,
fosteringaworkplace that valuesinclusion, well-
being, and career development. With policies
focused on fair wages, health benefits, and
professional growth, the Companynurtures a
thriving workforce. lts commitment to excellence
has beenrecognised through various accolades,
including the Best Place To Work® certification.

Community

As aresponsible corporate citizen, Jahez Group
aligns with Saudi Arabia’s Vision 2030 agenda

and the nation’s ESG Roadmap (2023-2026). It is
committed to sustainable operations, emphasizing
economic viability, environmental responsibility, and
socialimpact. Its robust greenhouse gas reduction
plan and CSRinitiatives highlight its dedication to
creating alasting positive impact.

19
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An Ambitious Growth Strategy

Designed to build our ecosystem of lifestyle solutions, our long-term strategyis

groundedin three key priorities:

Strengthening our
& geographic presence @

Byintegrating food and non-food segments,

we create a cohesive system that enhances
customer experience. The model also emphasizes
operational efficiency to establish a solid
foundation for scalable growth alongside a

Launchingnew
services

Streamlining
@ operations

strong focus on the Group's culture and
sustainability. This holistic approach enables
us toinnovate towards seamless digital living
while maintaining a competitive edgeinan
ever-growing market.

Performance on strategic objectivesin 2024

In 2024, we began to harness the power of
integration between our food and non-food
segments. Our achievementsinclude expanding our
delivery fleet to over 3,800 drivers, resultingina
more integrated delivery network.

Jahez expanded beyondfooddelivery toinclude
grocery, retail, and express courier services,
solidifyingits position as a comprehensive delivery
platform.Keyinnovationsincluded Al-driven
personalization for tailored recommendations
andlocalized delivery hubs with smarter routing
algorithms, ensuring faster and more efficient
service in high-demand cities such as Riyadh and
Jeddah.

20

We advanced sustainability goals by reducing
GHG emissions per kilometer by 11% and piloting
test deliveries by lightweight electric vehicles and
autonomous robotic vehicles. These solutions
aim to unlock new value propositions and drive
innovation across all sesgmentsin 2025.

Sustainability Report 2024

Long-term goals

O o X X X X X )

In 2024, we followed a precise long-term strategy that will continue to guide us throughout
2025. Eight priorities with clearinitiatives help direct our activities and grow our market share:

Drive operational excellence and customer
experience by empowering merchants and
customers with trainingand technology
investments.

Strengthen operationsin existing areas by
onboarding new customers and partners.

Strengthen the presence of every subsidiary across
the Kingdom.

Expandthe businessinto supporting verticals and
enter new geographies for future growth.

Launch every available service in new cities bothin
the Kingdom and the GCCregion.

Continuouslyinnovate to differentiate our services
and offerings.

Expand the Group’s regional footprint by leveraging
competitive value propositions.

Spearhead aKingdom-wide transformationto a
digitallifestyle by creatinginnovative, high-tech
fooddelivery, online shopping, cloud kitchen, and
last-mile delivery solutions.

Pleaserefer to our AnnualReport 2024
for moreinformation on strategy §>\
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Eight Subsidiaries:
StrategicIntegration

Jahez Group comprises delivery platforms, amerchants’ ecosystem, and
logistics services. Composed of wholly or partially owned subsidiaries in key
market segments, we're well-placed to leverage technology andinnovation to

empower businesses.

Diverse subsidiaries

Our subsidiaries cater to adiverse customer base,
including general consumers, retail merchants,
andlogistics providers. With a strong presencein
delivery, logistics, and the merchant ecosystem,
Jahez Group drivesinnovation through food
service, e-commerce, and technology solutions.
Strategic acquisitions, mergers, and venture
capitalinvestments across these business
verticals are central to our mission of enhancing
customer experiences, streamlining operations,
and supporting sustainable growth.

Delivery Logistics
platforms services

This segment focuses on
delivering food and other
goods through electronic
platforms within Saudi
Arabia. The platforms
operatingin the Kingdom
include Jahez, PIK, and Bly,
while Jahez also serves
customersinBahrainand
Kuwait.

Thelogistics segment
supports operations by
managing and optimizing
the transportation of
goods. The Logibusiness
operatesin this segment,
leveraginginnovative
technology to enhance
supply chain efficiency.

22

Merchants’
ecosystem

This segmentincludes
businesses such as Co,
Marn, Red Color, and Sol,
which offer end-to-end

solutions for merchants.

Servicesrange from

technological supportand

kitchen spaces to supply
chainmanagement and
tools forthe HoReCa
sector, enhancing

merchants’ operations and

accelerating growth.

Sustainability Report 2024

Joint Preparation

Limited Liability

O Overview O 000 O @

Country of Country of
operation incorporation

O,
Company for Meals 100% Company
. . ASingle
P Option Trading 100% Shareholder Limited
pany Liability Company
Supportive Solutions ASingle
Companyfor Logistic 100% Shareholder Limited
Services Liability Company
ASingle
The Red Color Company 100% Shareholder Limited
(Red Color) Lo
Liability Company
JahezInternational 100% Limited Liability
Company Company
JahezlInternational A Single
Company for Wholesale 100% Shareholder Limited
andRetail Trading Liability Company
A Single
BLU Store Company 51% Shareholder Limited
Liability Company
Marn Business Information 100% Limited Liability
Technology Company ° Company
Jahez forInformation 100% Limited Liability
Technology ° Company
JahezInternational - R
Company forInformation  100% Elgnr;ce;jnLlabllltg
Systems Technology pany
Sol for Trading LLC 35% Limited Liability

Company

See detailed data about each Company’s legal

structure and ownershipin our AnnualReport
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Jahez

Group

Delivery Platforms: Surging ahead

The online food delivery and quick commerce
(Q-commerce) markets are expandingrapidly to
meet consumer expectations for fast deliveries of
allkinds. The Middle East and North Africa (MENA)
Q-commerce market s projected to reach $47 billion
by 2030. At Jahez, we have consistently experienced

B[clilsF4  Jahez: Online food delivery

Jahezis theleading online food delivery platform
in Saudi Arabia. We have integrated new
cutting-edge technologies, including robotic
autonomous delivery vehicles, smart routing,
and Al-powered personalization, to enhance

the excellence of our user-friendly mobile

app, reduce delivery times, and advance smart

Jahez Kuwait

Since expanding to Kuwaitin 2023, Jahez has
extendedits geographicreach to cover the entire
country. With over 2,700 vendors, Jahezis quickly
establishingitself as Kuwait’s leading delivery
platform.
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growth, with order volumes across the Jahez, PIK,
and Blu platforms increasing by 25% to 106 million
in 2024 (2023: 84.8 million), including Kuwait and
Bahrain.In 2024, the number of active customers
using our platform for food ordering and delivery
increased to 4.3 million, up from 3.5 millionin 2023.

urban mobility. We also introduced a new Prime
gifting program and aloyalty program to enhance
customer engagement.

cities covered

Jahez Bahrain

Sinceits successfullaunchinMay 2022, Jahez
Bahrain has growninto akey playerin the country’s
fooddeliverylandscape.

Sustainability Report 2024

u‘c‘” a PIK: Q-commerce

PIK connects customers directly to merchants
within a100-kilometer radius for the latest
fashion, cosmetics, and electronics offers from
renownedlocalandinternational brands, delivered
in 2-3 hours. Initially operatingin Riyadh, PIK now
services customersin Jeddah, Dammam, Hail,
Qassim and AlKharj.

PIKis an end-to-end platform that covers order
selection and offers payment options andlast-
mile delivery. Customers can search andfilter
products and categories, see e-payment services,
live-order tracking, get support, and other
features. The platform also services merchants
who can tapinto customer trends and behavior
patterns, marketing opportunities, andincreased
brand awareness.

1 According to the CTS Authority.

O Overview O 000 O @

Bllj Blu Store: Sports-related
e-commerce

Ajoint venture with Al-Hilal Club—a professional
multi-sports club basedin Riyadh—focused on
sports products and event tickets, Bluwas the
region’s firstinteractive app of its kindand now
serves customersinover 170 countries globally.
This platform primarily targets ayounger
audience.

Saudisports appin Saudi Arabia’
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Logistics services: Business model shift

There’s acritical need forlogistics infrastructure
to scale alongside the booming Q-commerce
market. Saudi Arabialogistics services see a
growing need for efficient last-mile delivery
solutions, alongside a huge demand for drivers.
This combination creates significant growth
potential.

Logiis well-positioned to leverage this
opportunity, offering 24/7 availability,

fast delivery, multiple pickup options, and
comprehensive tracking for both B2B and B2C
customers. This centerpiece of Jahez Group’s
business model currently manages all the orders
from the Group’s Saudiapps.In 2024, Logi
delivered 42% of all Jahez Group’s orders.

The gamerulesin this sector changed
significantlyin 2024 when new regulations from
the Transport General Authority (TGA) mandated
agradual phase-out of self-employment for
non-Saudis in online delivery services. (See

the ¢ Caring for Our People section for more
details.) Anticipating the shift as early as 2021,
Jahez established Logiasitsin-houselogistics
arm. By the time regulations took effect, Logi
was fully operational, ensuring compliance and
uninterrupted service.

In 2024, Logiextendedits operations to nearly
allregions of Saudi Arabia and strengthenedits
commitment to environmental responsibility

and smart urban mobility by testing lightweight
electric vehicles to explore innovative ways to cut
emissions.
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Logi: E-commerce
L®g| and postallogistics

Logiis designed to meet Jahez Group and other
platform needs. Bridging the gap between
customers and merchants, Logi’s centralized
platform supports the Groupinitslogistical
and operational needs and tapsinto evolving
demands, solidifying the Group's positionin this
high-potential sector.

Logiis the market leaderin urbanlast-mile
delivery.Its services are available 24 /7, with short
delivery times, multiple pickups, and delivery
tracking. It has amore than 3,800-stronginternal
driver fleet andisinastrongpositionto comply
with changing KSA deliveryregulations.

In2024, the Group commercialized
Logi’s fleet as part of afundamental
growth strategy.Now, it serves
Jahez Group’s companies and the
broader e-commerce and postal
logistics sectors at competitive
rates.

Sustainability Report 2024
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Merchants’ ecosystem: New revenue streams

Jahez Group’s merchants’ ecosystem assets are
designed tounlock new revenue streams and
enhance stakeholder value by supportinglocal
businesses with tailored solutions andinnovative
services. From supply chain optimization and cloud

Sol: Hospitality
supply chains

The Group acquired 35% of Solin 2023.ltis a
B2B outfit supplying hotels, restaurants, and
cafes (HoReCa) with dry, frozen, chilled, and
fresh foods, snacks, and beverages. Solhandles
the entire procurement-to-delivery process.

In 2024, Solleveraged its synergies within the
Group, assisting Coin the launch of aninnovative
groceryarm that enables customers to order
groceries and mealsin a single transaction.

SKUs in the portfolio

Pleaserefer to our AnnualReport
2024 for moreinformation on X}\
operational performance

T Cloudkitchens don't have their ownrestaurant premises.

They operate as shared commercial kitchens where
different restaurant brands prepare food for delivery
through online booking platforms. Businessesin this
segment partner with online delivery platforms and have
mobilized sizableinvestments across the region, supported
by growing demand for online food delivery.

kitchens to advanced|T solutions and strategic
investments, this ecosystem strengthens Jahez’s
position as aleading enabler of merchant growth and
operational efficiency.

Co: Cloudkitchens and
shelving solutions

Co provides fully equipped cloud kitchens' for
delivery-only restaurants and cloud shelving for
e-commerce, supportingits storage needs. It
drivesrevenue through variable commissions and
long-termleases and enhances Jahez's value chain
by enablingrestaurant scalability and supporting
operations of Bly, PIK, and the wider Jahez
ecosystem.

cloudkitchen spaces

locations

occupancyrate
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Jahez

Group

Marn: Business
J marn information technology

Part of the Group’s growing portfolio, Marn
Business Information Technology supports
merchantsin their growth, providing custom-
made digital solutions to collaborate with diverse
service providers and partners.

Marnboosts operational efficiency for
merchants within the Jahez ecosystem.In
2024, itlaunched Marn Connect, a delivery app
aggregator, alongside self-service kiosks for
enhanced customer convenience,and Marn
Books, an accounting solution for streamlined
financialmanagement.

terminals

clients

million orders processedin 2024

28

RED Red Color: Technology
o0]le]{ jnvestments

Ourinvestment arm, Red Color, seeks toboost
the Group's returns throughinvestmentsin
industries such as automated marketing, supply
chain management, Fintech solutions, direct-to-
consumer marketing, and lifestyleimprovement
services.

Red Color focuses onKSA, followed by the Gulf
Corporation of Countries and the MENA region.
In 2024, it securedinvestmentsinMoyasar, a
Riyadh-basedFintech, and Grubtech, aDubai-
basedrestaurant technology provider.

Pleaserefer to our Annual Report
2024 for more information on
operational performance

Sustainability Report 2024
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Expanding Regional Presence

Jahez Group has expanded fromits initial start in Saudi Arabia, now covering
@5% of Saudi Arabia’s population, whichis experiencing a particular surgein
demand due to a growingunder-30s customer base. We also operate in Bahrain
and Kuwait—importantregionsin the growing Q-commerce market.

90.3%

Kuwait

Bahrain

Saudi Arabia

of grossrevenue of grossrevenue
Kuwait
SaudiArabia Bahrain

Saudi Arabia

SaudiArabiais thelargest and fastest-growing food
service marketin MENA, with an estimated 12%
CAGR (compound annual growth rate) until 2030. As
one of the largest food delivery companiesin Saudi
Arabiaand beyond, we're planning a significant and
expanding presence within the Kingdom, supported
by strategicinvestments, partnerships,innovations,
andinfrastructure growth.

Kuwait

Launchedin 2023, Jahez Kuwait has quickly gained
asubstantial market share in a highly competitive
sector.ln 2024, Jahez extendedits geographicreach
to cover the entire country. Buildingon our 24/7
service model, we launched our delivery subscription
service, Prime, whichis tailored for frequent
users,andupgraded the appinterface to enhance
customer experiences.

Bahrain

Alongside the KSA, the Kingdom of Bahrain's food
service marketis expected to experience significant
growthin the next few years. Jahezhas served

the entire Bahrainimarket from the start, ensuring
comprehensive coverage and a strong presence. In
2024, our partnerships withlocal andinternational

brands grew significantly, drivinga46.1%increase
inmerchants available on the platform. The

Prime subscription service, offering free delivery,
strengthens customerretention by encouraging
repeat purchases andlong-termloyalty.
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Revolutionizing Delivery

Ourinnovation strategy spans everything fromin-house research to engaging the

next generation of customers, enabling us to continue developing solutions that
drive efficiency and enhance customer satisfaction.

Digitalization management system

Our organizational excellence strategy focuses on
integratingadvanced engineering and data capabilities
across our products, infrastructure, workforce, and
financialresources. The Group’s TechnologyDivisionis
structured to empower all verticals, fostering synergy
and enabling them to achieve their goals, which aligns
with our overarching strategic objectives as the
business continues to expand.

In 2024, the Technology Division made significant
investments to support the Group’s growth agenda
while preparing for potential future verticals.

Our efforts were centered on building arobust
infrastructure to drive expansion, underscoring our
commitment to leveraging technology as a catalyst
for growth.

Highlighting our commitment toinnovation,
weinvested £52.49 millionin Research and
Development this year, a 29.8% increase from 2023.

Our data centeris built on a cloud-first, highly
available, and scalable architecture powered by
AWS, ensuring efficiency, reliability, and seamless
data-processing. Thisinfrastructure supportsa
range of workloads, including transactional systems,
analytics, and high-throughput applications.

Key technologies powering our datainfrastructure

include:

* AmazonRDS and Aurora for structured
transactional data, offeringlow-latency queries,
high durability, and multi-AZ deployment for
consistency and availability.

¢ MongoDB for unstructured and semi-structured
data, providing high scalability and flexible query
capabilities.

 Elasticsearch for full-text search, log analytics,
andreal-time datainsights, optimized for quick
retrieval and analysis of large data volumes.

¢ Amazon EKS (Elastic Kubernetes Service)is used to
host containerized applications and microservices,
enabling efficient resource utilization, distributed
processing, andreal-time data pipelines.

In 2024, our team managed a seamless transition to
acloud-agnostic strategy' with minimal disruption.
The strategy enables applications and services to
operate across multiple cloud providers, enhancing
business continuity and flexibility. User-centric
design, infrastructural efficiency, and advanced
data science have been a particular focus this year,
enabling us to meet the upsurge indemand for
delivery culture and surroundinglogistics.

We remain committed toinvestingindataand Al
infrastructure across our subsidiaries. Datais one

of our strategic assets, underpinninghow wellwe
serve customers and giving the Group the edgein
innovation. Our data science platform empowers

our teams to make data-driven decisions, fosters a
collaborative work environment, andis part of how we
support our merchant partners, achieve operational
excellence, and enhance customerloyalty.

Aligned with our strategic goals, our technology
division has developed arange of innovative
features, tools, and products for merchant partners.
Our objectivesinclude:

e Democratizing data throughout the Group for
joined-up andinformed decision-making.

¢ Educatingemployees with the skills to
understand, analyze, and utilize data.

¢ Leveraging Al-powered analytics to guide and
refine strategic decision-making.

* Mitigating potential Alrisks with stringent data
protection protocols, regular audits, and ensuring
compliance withindustry standards and national
regulations.

T Beingcloud-agnostic enhancesresilience by distributing workloads across multiple cloud platforms, reducing the risk
30 of downtime. Additionally, it optimizes costs andleverages the best features from different providers.
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Cybersecurity

Jahez Group prioritizes cybersecurity, ensuring
customer and stakeholderinformation
protection throughindustry-leading security
measures. Datais encryptedatrestandin
transit, safeguardingit throughoutits lifecycle.
A structured vulnerability management process
allows us toidentify and mitigate risks quickly.
At the same time, our dedicated Security
Operations Center (SOC) provides 24/7 system
monitoring to detect andrespond to potential
threatsinreal-time.

The Group has comprehensiveinternal policies
and procedures governing data privacy and
cybersecurity, aligned with key standards such
as the Personal DataProtection Law (PDPL),
ISO 27001, and the Cybersecurity Framework
(CST CRF). These policies ensure robust data
protection across all operations and extend to
suppliers and vendors, requiring them to adhere
to the same security and privacy standards.

To further enhance data security compliance,
Jahez Groupisin the final stages of obtaining
ISO 27001 certification, demonstrating our
commitment to a strongInformation Security
Management System and aligning with global
best practices.

AR

AllJahez Group employeesreceive
regular training sessions to ensure
theyunderstanddataprotection
bestpractices and canactively
contribute tomaintainingthe
highest security standardsindaily
operations.

Learn more on ourinnovations
inthe Annual Report g}

O Overview O 0000 @

{\2} Innovationin Action

Launching the Jahez Hackathon

InFebruary 2024, we hosted the JahezHackathon
for Food and Beverages, anintense environment
where quick thinkingand adaptability were key.
Ahmad Al-Rajeh, a Prince Mohammed bin Fahd
University student, won with hisinnovative and
practical solution centered around a shared cart
that enabled seamless group orders through
asharedlink that allowed multiple people to
update abasketinreal-time. Potential Alrisks
were mitigated with stringent data protection
protocols, regular audits, and ensuring
compliance withindustry standards and national
reqgulations.

KSU x Jahez GenAlDatathon

In April 2024, we hosted the KSU x Jahez GenAl
Datathon: a dynamic competitionin which young
dataenthusiasts tackle real-world challenges
head-on. Pairinginnovation and education, this
collaboration with King Saud University shows
the synergy between the energy of future
generations andindustryin Saudi Arabia.

It also:

¢ |dentifies and attracts top talent with
innovative ideas to become part of Jahez
Group team.

¢ Exposesstudents to cutting-edge applications
of generative artificial intelligence (GenAl) while
nurturing their entrepreneurial mindset.

¢ Facilitates the transition from academia
toindustry by offering practical, hands-on
experience utilizing Jahez Group’s expertise
and dataresources.
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Group
Mobile Apps
Jahez Blu
Our user-friendly mobile app and website interface allow customers We offer multiple secure payment options, TheBluAppis anintegrated sports
to navigate menus effortlessly, search for specific cuisines or including cash on delivery and online payment e-commerce platform offering awide range of
restaurants. and customize orders to their preferences methods, providing customers with flexibility official products from AlHilal Club and various
! ) and convenience. international brands, with worldwide delivery.

In addition, the application provides users with
the latest news from Al Hilal Club and allows
them to book tickets for stadiums across the
Kingdom.

zn

| ddaall

2
=1 |
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4

# Download on the GETITON # Download on the GETITON
@& App Store ® Google Play @& App Store ® Google Play
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PIK Saned
Technologicalinnovation
PIK Appis anapplication for allmerchantsin An application for drivers that allows them to deliver

Saudi Arabia’s local market, serving defined orders for the Jahez, Pik, Blu,and other partners

geographicallocations toward target audiences. across Saudi Arabia, Bahrain, and Kuwait. Jahezis committed to the objectives of

It makes it possible for allmajor brands of
different commodities to deliver to mass-

market customers. PIK acts as anagent which
enables delivery services between merchants
and customers, maintaining both parties’rights
intransactions. PIK facilitates the required IT
infrastructure, headcount capacity, a fleet of
drivers, payment gateways, and after-sales
support fromits headquartersin Riyadh city 24/7.

In 2024, we redesigned the PIK app toimprove
customer experience. We've also added dark
stores, which are available via Co and other
fulfillment centers.

O

# Download on the GETITON
@& App Store ® Google Play

O

GETITON

® Google Play

Vision 2030, positioning Saudi Arabiaas a
globalleaderin digitalinnovation and urban
modernization. In 2024, as part of this vision,
the Group began exploring autonomous
delivery solutions. In partnership with the
King Abdullah University of Science and
Technology (KAUST), we explore drone and
robotics technologies, providing R&D teams
with a controlled environment to develop
and test proof-of-concept solutions.
Collaborating closely with KSA’s Ministry of
Transport and Ministry of Communications
andInformation Technology, we are piloting
these technologies ona smaller scale, aiming
toreduce urban congestion andimprove
mobility.

&2

Jahezhas alreadydeployed
self-driving vehicles within
ROSHN Sedra, asmartresidential
community. Theintegration

of anautonomous solution
servedtoenhanceorder-
delivery efficiencyforresidents,
contributingtoimproved

air qualityandreduced GHG
emissions.

InMarch 2024, Jahezjoined LEAP 2024, a
premier technology andinnovation event,
as astrategic partner. The main highlight of
the event for Jahez was the launch of ten
autonomous food delivery vehicles, unveiled
under the patronage of HRH Prince Mishal
Bin Sultan Bin Abdulaziz AlSaud andin the
presence of the Minister of Transport and
Logistics Services.

{\2} Innovationin action

Smart delivery solutions for Hajj pilgrims

In 2024, Jahezintroduced aninnovative delivery
system for pilgrims during Hajj, leveraging
robotic technology and eco-friendly vehicles.
Under the supervision of the TGA, this

solution ensured the efficient delivery of food,
medical supplies, and essential items, reducing
congestion and minimizing the effort required
for pilgrims. Byintegrating artificialintelligence,

the systemreduced waiting times and enhanced
convenience, supporting Vision 2030’s strategic

objectives of improving service quality and
enriching the Hajj visitor experiences.
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From Startup
to Success Story: Our Journey

At Jahez, our ESGjourney focuses on
building a solid foundation, fostering
astrong culture, andraising team

awareness, ensuring that everyone
across the Group actively contributes

to this effort.

LaunchedinRiyadh
under Alamat
International Limited
Company.

2016

2017

Expandedto Jeddah,
Dammam, and other
areas outside Riyadh.

orders delivered

36

ordersdelivered

Alamatinternational
Limited Company
transfers the Jahez
platform to the Company.

2018
2019

Establishedastrong
presenceinfood
deliveryandset

the stage for future
diversification.

The Jahez platform
expandedto 47 cities.

2020

Established PIK as a fully
owned subsidiary and
Q-commerce platform.

Coopened the first cloud
kitchen, and the first part
of the acquisition began
(now fully complete).

orders delivered

Sustainability Report 2024

I BluStore, ajoint
={[WH venturewith AlHilal Club
Investment Company,
was established.

Jahez Group successfully
completedits IPO and entered
the parallelmarket Nomu.

2022
2021
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orders delivered

The Group established the JahezFoundation to
consolidateits sustainability efforts.

Jahez formed a strategic partnership with the
SocialDevelopment Bank, creating a#30 million
financing portfolio to support entrepreneurs and
startupsin thelogistics sector.

The Group facilitated the transition of freelance
drivers to full-time employment, expandingits
driving staff to more than 3,800 drivers.

Toreduce urban congestion andimprove air quality,
Jahezbegan testing deliveries with lightweight
electric vehicles and autonomous robotic vehicles.

2024

2023 &

PIK soft-launched to Won “BestIPOinNomu — JahezGroup’s
expand beyond food parallelmarketin 2022" at Gﬂ shareswere
delivery. the SaudiExchange Awards. 1 transferredtothe

Expanded to Kuwait.

orders delivered

Main Marketonthe
SaudiExchange
(Tadawul).

orders delivered

Logiwas
L@gl establishedasa

logistics vertical.

Completed acquisition of
# marn MarnBusiness Information

Technology company.

Red Color was
establishedasan
investmentarm.

Made investments in multiple
companies that complement the value
creation model of the Group, including a

35% controlling stake in Sol.

Consolidated the 100%
stakein Co.
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Vitalizing
Sustainability

Sustainability is at the heart of our
values. It drives us to achieve
operational excellence while aligning
our efforts with economic viability,
environmental stewardship, and social
responsibility. This commitment
ensures that our growth creates
lasting value for all stakeholders and
contributes to a more sustainable
future.

40 ESGRoadmap
42 Stakeholder Engagement

49 Materiality Assessment
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ESG Roadmap

Societal well-being and a commitment to Saudi Vision 2030
are the cornerstones of our corporate values, whichis why we created
athree-yearroadmap designed to move us forward with focus.

Jahez Group’s three-year ESGroadmap integrates
socialimpact, economic sustainability, and
environmental responsibility into the core of our
operations. Aligned with SaudiVision 2030, the UN
Sustainable Development Goals, and stakeholder
priorities, this framework serves as a foundation
for drivingmeaningful change while establishing
astrongbasis for future growth. Byembedding
sustainability into daily operations, the roadmap
ensureslong-term success and alasting positive
impact.

Areas of focus

In 2024, we made significant strides in advancing
this vision. Keyinitiatives included ESG governance
workshops, a sustainability gap analysis, and

the development of new environmental policies
settolaunchin 2025. These effortsreflect our
commitment to sustainability and responsible
business practices, fostering continuous progress
and positive contributions to society.

Prioritizinggovernance and policies from 2023 to0 2026

Strong policies support effective corporate
sustainability. Our high-level ESG strategy,

which aims to have a fully functional framework

inplace by 2026, drives significant progress
by transforming our operationsinto a system
of sustainable and socially conscious
behaviors.

To ensure a smooth and efficient transition

to sustainable operations, we are committed

tointegrating ESG principles at every level

of our governance system. Our areas

of interestinclude:

e IntegratingESG principlesinto our current
system of governance.

e Engaginginternal stakeholders across
subsidiaries to address gaps and match them
with ESG goals.

40

e Creatingandevaluatingnew ESG-related
regulations toimprove accountability and
governance.

e |dentifying ESGrisks andincorporating them
into our corporate strategy by carrying out
athorough double materiality evaluation.

We'llbegin pilotingimplementationinitiatives
in 2025, and continue to hone our strateqgy
as we advance ESGrisk assessment and
integrationinlight of the double materiality
analysis’s findings.

Sustainability Report 2024

Advancing GHG emissions tracking

Our Sustainability Department has developed
acomprehensive GHG emissions inventory,
marking a major milestone in Jahez Group’s
environmentaljourney. Conducting arigorous
assessment using the GHG Protocol Corporate
Accounting and Value Chain Reporting Standards,
we kept GHG emissions at the core of our
environmental strategy to establishrobust
baselinesin 2023.

In 2024, we made a significant leap by reaching
datamaturity—an essential part of our ambitious
emissions reduction plan. By capturing previously
unreported activities, we're more accurately

Concentratingonoursocialand
environmentalimpact

The Group alignsits activities with the United
Nations Sustainable Development Goals.

Usingablend of innovationand strategy,

the Group took key steps towards amore
sustainable future in 2024. We reduced CO,e
emissions per kilometer by 11% and began
testingdeliveries through Logiwith lightweight
electric vehicles, reducing carbon emissions and
supporting SaudiVision 2030’s environmental
sustainability goals. Byintegrating greenlogistics
solutions and sustainable delivery practices, Jahez
actively contributes to reducing air pollution and
fostering eco-friendly business operations that
drive long-term environmental benefits.

Jahez Group plays avitalrolein diversifying Saudi
Arabia’s economy by supporting private sector
growth and creatingnumerous job opportunities
in technology, logistics, and customer service.

[ ) O Vitalizing Sustainability 00000

tracking our carbon footprint. This strengthens
our environmental accountability while driving
greater transparency for our stakeholders.

e Combustion of Liquid Petroleum Gas at Co
Kitchen facilities is now fully accounted for.

¢ Embeddedemissionsin purchased goods
at SOL include meat and dairy categories, which
are keydrivers of environmentalimpact.

¢ Embedded emissionsin MARN electronic
devices allow us tologacritical aspect of our
supply chain footprint.

e Comprehensive employee commute-emissions
tracking provides amore accurate reflection
of ourimpact.

Focus areas

4 Bl 5 Hiki 12 e 13 e

il & 0 &

We empower local entrepreneurs and SMEs

by providing them with a powerful platform

to expand their reach and connect with
abroader customer base. By leveraging our
technology and extensive network, we actively
contribute to amoreresilient and diversified
economy.

We recognize that part of our responsibility

is towards communities both within and outside
of the Group. We're proud to say our Diversity
Policy continues to drive inclusion, with
al6%increasein female employeesin 2024.
We also remain committed to socialimpact,
making meaningful contributions to society:

we spent #£1,019952 on CSRin 2024, from

cash sponsorships and donation facilitation
toin-kind giving.
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Stakeholder Engagement

Our business modelis designed to engage with all stakeholders and create value
for them, so theirinsights could play a crucial role in shaping our ESG roadmap.

Annual formal consultations allow us to determine
andreview our material topics, and we also engage
with stakeholders throughout the year to address
any needs or concerns of relevant groups.

o)

}g External
Stakeholder group Key sustainability-related expectations

Suppliers Our suppliers expect fairness throughout our business, from
dealing with them directly through respectinglabor rights and
ethicallabor practices and being conscious of our environmental
impact. Upholding these expectations means adhering to fair trade
practices, providing timely payments, maintaining financial stability,
and honoring contracts, as well as minimizing environmental impact
throughout the supply chain.

Channels of engagement 2024 outcomes

e Contracts In 2024, Jahez continued to strengthenits commitment tolocal

¢ Meetings businesses and sustainability. Local contentin procurement

* Tendersand accounted for 92% of the total procurement budget, reflecting our
invitations to bid commitment to supporting domestic suppliers. Small and medium-

¢ Phonecalls sized enterprises now make up 17% of our supplier network, further

e Emails driving economic growth.

In line with our dedication to promoting healthier food choices,

we launched the organic category, featuring 45 branches and 5,430
products. To supportlocal organic farmers, we also introduced
a10% discount on delivery subscription fees, making organic food
more accessible to consumers.
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Stakeholder group
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il

Customers

Channels of engagement

¢ Social-mediachannels

Marketing campaigns
Events
Annualreports
Digital applications
Callcenter and
customer care
Website

Emails

[ ) O Vitalizing Sustainability 00000

External

Key sustainability-related expectations

Building trust and value into our customer relationshipsis vital.

We deliver exceptional experiences through high-quality services
underpinned by competitive pricing, free delivery, and value-driven
bundles. Ourresponsibility to customer safetyis central to our
business practices, which we continue to demonstrate by prioritizing
data privacy and security, and preserving personal information.

2024 outcomes

Jahez continued to enhance customer engagement and trust
throughinnovative campaigns, rewarding experiences, and a strong
commitment to security. Ensuring customer data privacy and
securityremains a top priority, and we are proud toreport zero
cases of personal databreaches.

In 2024, over 1million winners participatedin the “Shake and

Win” campaign, adding excitement and value to their experience
onthe platform. Customers also benefited from our collaboration
with AlOthaim Investments, earning Mokafaa points with every
purchase. Through Jahezllkhair, we made charitable giving more
accessible by enabling seamless donations in partnership with

the Zakat and Charity Fund.
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Stakeholder group

Government
agencies

Channels of engagement

¢ Annual / sustainability
reports

¢ Audit and compliance
report

¢ Meetings

* Pressreleases

¢ Phonecalls

¢ Disclosures
ontheinvestorrelations
web page

External

Key sustainability-related expectations

Creating a positive impact on both the economyandlocal
communitiesis a priority for government agencies, alongside
compliance with applicable laws and regulations. We work hard
to achieve this, as well as delivering transparent and accountable
disclosure of our financial and non-financial performance and
exhibiting ethical conduct.

2024 outcomes

In alignment with our principles, Jahez collaborated with
government agencies to navigate regulatory changes, facilitating
the transition of freelance drivers to full-time employment

under Kafala and supporting Tawteeninitiatives. We also secured
TGA approval tointroduce electric vehicles and pilot self-driving
technology, reinforcing our commitment toinnovation and
sustainability.

Sustainability Report 2024
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Stakeholder group

Community

Channels of engagement

Events and campaigns
Donations
Sponsorships
Socialmedia

Website

Advertising
Annual / sustainability
reports

In-app push
notifications

[ ) O Vitalizing Sustainability 00000

External

Key sustainability-related expectations

We support and uplift communities throughresponsible corporate
citizenship activities, including creating employment opportunities,
empoweringyoung people, and piloting socialinitiatives thatimpact
the socioeconomic status of the local community. Fostering a culture
of open communication and transparency, the communities we work
in can be confident that feedback is heard and expectations met.

2024 outcomes

In 2024, Jahez actively contributed to community support, education,
andinnovation. We partnered with Jood Al Eskan to help cover rent
for families in need and worked with the Children with Disability
Association to support therapy and education programs.

Jahezalso played arole in promotinginclusive sports through

the sponsorship of AlHilal Academy, creating opportunities
forindividuals with disabilities to engagein athletics. Additionally,
we collaborated with the SaudiLife Saving Federation to provide
training that empowered participants with essential lifesaving skills.

In the field of innovation, Jahezjoined forces with King Saud University
tolaunch the GenAlDatathon, of fering students hands-on training

in artificialintelligence and data science. Jahez also partnered

with the Social Development Bank to launch a fund supporting
entrepreneurs, startups, andjob seekersin the logistics sector.
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Investors

Channels of engagement

Annual / sustainability
reports

Investor conferences
Quarterlyreports
Emails

Meetings
Roadshows

Phone calls
Disclosures
ontheinvestor
relations web page
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External

Key sustainability-related expectations

Disclosing strong financial performanceisjust part of what investors
expect to see fromus. We also deliver value to stakeholders and
align with sustainability frameworks, ensuringinvestors can trust

in our ability to make investment returns while upholding ethical
practices and a sustainableimpact.

2024 outcomes

Jahez's delivery platforms experienced significant growth and
transformation, driven by evolving consumer preferences and
continuous technological advancements. Total orders across
Jahez Group reached 106 million, reflecting strongdemand and
an expanding customer base.

In addition to operational growth, Jahez Group successfully
transitioned from the Tadawul Parallel Market to the Main
Market, further enhancinginvestor confidence and
strengthening market positioning.

O

total orders across Jahez Group
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External

Stakeholder group

2024 outcomes

In 2024, Jahez Group delivered a strong
financial performance, creating significant value
for shareholders. Full-year net revenue reached
#2,218.6 million, marking a 24.3% increase from
the previous year. Additionally, the net profit surged
e Annual / sustainabilityreports by 55.1% year-over-year, reaching#£184.2 million
e General Assembly Meeting by the end of 2024. Thisimpressive growthreflects
e Emails the Group’s strategic expansion, operational
e Phonecalls efficiency, and commitment to long-term shareholder
e Earningscalls returns.
e Disclosuresoninvestor-relations

web page

Shareholders

Channels of engagement

Key sustainability-related expectations

After many years of strong performance,
shareholders expect us to prioritize
long-term sustainable revenue growth
andresilient androbust governance
practices. We show this through
transparentreporting on financial and
non-financial performance, and sharing
strategicdirections towardsincreasing
market share, while displaying how
we align our business practices with
sustainability goals.
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Internal

Stakeholder group Key sustainability-related expectations

Board members

The Boardis actively encouraging the proactive integration of our
2023-2026 ESG framework throughout the Group.

Channels of engagement 2024 outcomes

* Annual/ sustainability
reports

e Phonecalls

e Emails

e Boardmeetings

e Seminars

O O

I@I

Employees and
workers

Channels of engagement

* Annual/ sustainability
reports

¢ Phonecalls

e Trainingworkshops

e Events

e Emails

e Performance reviews

¢ Meetings

e Seminars

e Intranet
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In 2024, Jahez hosted a sustainability-focused Board meeting,
underscoring the vitalrole of ESGin drivingbusinessresilience.

Internal

Key sustainability-related expectations

As the backbone of our business, our employees deserve a safe,
equitable, andinclusive workplace in which theyre granted

fair compensation, competitive benefits, and development
opportunities. This creates a culture of trust and an environment
inwhich open communication and a transparent chain of command
all contribute to happy and fulfilled employees.

2024 outcomes

Jahezremains committed to fostering a supportive and rewarding
work environment. In 2024, we achieved an 85% employee
satisfactionrate and were certified as the Best Place To Work® for
2023-2024, reflecting our dedication to employee well-beingand
engagement.

To support career growth and development, we introduced
initiatives such as Tawteen, leadership training, and structured
onboarding programs, ensuring our teams have the resources
to thrive. Additionally, non-Saudidrivers received dedicated
guidance to facilitate sponsorship transfers, reinforcing our
commitment to workforce stability andinclusivity.

Sustainability Report 2024

[ ) O Vitalizing Sustainability 00000

Materiality Assessment

Jahez Group’s materiality assessment s critical inidentifying and
prioritizing key sustainabilityissues thatimpact our business and

stakeholders.

Inthe previous year, Jahez Group made a significant
stridein shaping our sustainability strategy

by conducting animpact materiality assessment,
identifying the most relevant sustainability topics
in line with GRI Standards 2021, and incorporating
elements of the IFRS Sustainability Disclosure
Standards.

Building on this foundation, the 2024 double
materiality assessment took this evaluation
further, examining not only how Jahez Group
impacts the environment, society, and the broader
economy but also how sustainability factors
influence the Group inreturn. By adopting this

Materiality prioritization matrix

comprehensive approach, we strengthened our
commitment toresponsible growth, ensuring that
our sustainability efforts drive meaningful, long-
term value for all stakeholders.

As part of this assessment, we analyzed nine
material topics, identifying 34 relatedimpacts, 23
sustainability-relatedrisks,and 10 opportunities.
The evaluation considered key stakeholders, time
horizons, double materiality significance, key metrics,
andrelevant policies, helping us uncover new ways

to create apositive impact on our communities and
thelarger society.
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Environmental
Impact

At Jahez Group, we recognize that
our environmental responsibility
extends beyond operations—it’s
deeply connected to our commitment
to the communities we serve.

By controlling GHG emissions and
reducingwaste, we are actively
preserving the natural resources
that our communities rely on and
reducing our environmental footprint
for a cleaner urbanlandscape.

53 Respondingto Climate Change
54 GHGEmissions

59 EnergyConsumption
60 Water Conservation

61 Waste Management
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A structured GHG Emission Reduction Roadmap
was developed.

A climaterisk registry was created to evaluate
physical and transitionrisks.

Logibeganto testdeliveries usinglightweight
electricvehicles.

reductionin GHG emissions per kilometer
driven.

A Water Management Policy was developed
(currentlyundergoing final review and approval).

Sustainable water practices are beingembedded
inJahez Group’s new headquarters.

A Waste Management Policy was developed
(currentlyundergoing final review and approval).

plasticbottles were collected through
the RVM system.

of waste recycled (4.75% of the total
waste generated).
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Responding to Climate Change

For Jahez Group, climate actionis a strategic priority, presentingbothrisks and
opportunities. The Group remains committed to ensuringresilience against
climate risks while capitalizing on emerging opportunities for growth and

innovation.

Inrecent years, Jahez Group has taken significant
steps to solidify our commitment to climate
action, laying arobust foundation for meaningful
environmental stewardship. We have successfully
developed a structured GHG Emission Reduction
Roadmap, which serves as a clear framework

for proactive climate mitigation, guiding our long-
termjourney toward alower-carbon future. This
roadmap involves comprehensive evaluations
toidentify and prioritize four key emissions
reductioninitiatives strategically chosen for their
high potentialimpact and alignment with our core
operations.

Recognizing the importance of informed
governance, we have conducted dedicated climate
policy workshops to ensure our climate strategies
are closely aligned with Jahez’s overarching business
objectives. Additionally, we have enhanced our

GHG emissionsinventory to capture previously
unreported activities, significantly improving

the accuracy of our carbon footprint tracking.

as

¢

Building on thismomentum, in2024,
we created acomprehensive climate
riskregistry. Thisregistryrigorously
assessesbothphysical and transition
climaterisks, which we areintegrating
into ourbusiness scenario analyses.
Byunderstandingtheserisks, Jahez
Group canproactively safeguard
business continuity andresilience
againstclimate-relatedimpacts.

Looking ahead to 2025, we willreach another critical
milestone by conducting our first-ever climate
disclosure through the Climate Disclosure Project
(CDP). Simultaneously, we willbeginimplementing
our newly developed climate policies, continuously
tracking andrefining our emissions-reduction
initiatives, and further enhancing our climate-related
scenario analysis—including detailed exploration

of 1.5°C and 2°C+ global-warming scenarios—

to assess andrespond effectively to potential
futureimpacts.

Additionally, in 2025 we plan to define clear
adaptation strategies to manageidentified physical
and transition climate risks. We will also ensure
internal policies, such as our Carbon Accounting
Policies and the Sustainable Employee Commute
Policy, align closely withinternational best practices,
thereby embedding sustainability comprehensively
across the Group. To ensure continuous
improvement and accountability, we are introducing
financialincentives linked directly to climate
performance by integrating sustainability metrics
into executive remuneration packages.

refer to Sustainability Governance

For climate change governance, please S\

By 2026, our goalis ambitious yet clear: to establish
arobust and comprehensive climate management
system. Through these efforts, we not only
safeguard our business but also make meaningful
contributions to the sustainable prosperity

of our communities, our environment, and future
generations.
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( i H ( i E m i S S i o n S The activities coveredin the GHGinventory are as follows:
Activity Scope/Category Description
Jahez GI'OUP continues to enhance transparency by expanding Direct emissions 1 Direct tailpipe emissions from Logi delivery activities
its environmental reporting and refining emissions inventories. Direct emissions from the combustion of LPG at Co
Kitchen facilities
Emissions from grid electricity 2 Indirect emissions produced from the electricity
With a strong focus on energy and fuel efficiency, in climate-smart practices. Jahez Group actively consumed across allgroup companies
the Group follows a structured ESG framework optimizes deliveryroutes and explores fuel-efficient MARN purchased goods and services 3, category] Hardware devices purchased
prioritizing vehicle fuel optimization, energy vehicle policies, including transitioning from cars . _ ._ .
management, and employee engagement to motorcycles to reduce GHG emissions. Jahez Group business travel 3,category 6 Indirect emissions produced from business travel
Jahez Group employee commute 3,category7 Indirect emissions produced by employees
commuting to work
Third-party downstream transportation 3,category @ Indirect emissions from the tailpipe emissions
anddistribution of third-party deliverydrivers for group activities
Assessment SOL purchased goods and services,aswell  3,category15 Emissionsrelated to theinvestment activities
O as electricity consumption

Recognizing theimportance of understanding
and mitigating GHG emissions, Jahez Group has
undertaken a comprehensive data-gathering
process torefineits emissionsinventories.

The calculations are based on the following
standards:

e GHGProtocol Corporate AccountingReporting
Standard

¢ GHGProtocol Corporate Value Chain Accounting
Reporting Standard

In 2024, the reporting boundary expanded

toinclude previously unaccounted activities.

The updated GHG emissioninventory now reflects

emissions across all Jahez Group companies. Key

improvementsinclude:

¢ Changeinfinancial control of Co, increasing from
60%in 2023 to fullownershipin 2024.

¢ Expandedreporting scope,incorporating newly
available data from Jahez Group’s Sustainability
Department.

¢ Refinedelectricity tracking.

¢ Enhanced employee-commute calculations that

now consider allemployees across Jahez Group
rather thanjust the main office.

LPG (liquefied petroleum gas)is ahydrocarbon gas

¢ AddedLPG'combustion data at Co facilities. mixture primarily composed of propane (C;Hg) and butane
. . (C4H,0). Itis commonly used as a fuel for heating, cooking,
¢ Embedded emissions from top meat and dairy vehicles, andindustrial applications due toits efficiency

andrelativelylower emissions compared to other fossil
fuels.LPGis acleaner energy source than diesel or coaland

o Embedded emissions from MARN electronic S;J:gcienrg)rms electricityin terms of cost for the specificuse
devices purchased and heldin 2024.

inventory turnover at SOL (35% equity control).

54 55



Jahez

Group

Performance

In 2024, total GHG emissions reached 64,270.31
metric tons of CO, equivalent (tCO,e), reflecting

a2747%increase from 2023. Several factors drove

thisincrease:

Higher sales volume and operational expansion.
Increaseintotal kilometers driven.

Higher electricity consumption across all
companies due to business growth.

Changesinmethodology torefine data accuracy.

More consistent data monitoring, yieldingmore
preciseresults.
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Theinventoryindicates that most emissions
areindirect, aligning with the nature of Jahez
Group’s operations. The highest contributing
activity reflects emissions from third-party
delivery services, totaling40,88120tCO,e
(+6.47%), consistent with Jahez Group’srole
as aleadingdelivery aggregatorin theregion.

The second-largest contributor was Logi’s
delivery activities, which support both Jahez's
delivery andLogi’s last-mile logistics services,
totaling10,150.83 tCO, e (+5.74%). Despite
the overallrise in emissions, Jahez Group
significantlyimproved delivery efficiency, with
emissions from delivery operationsincreasing
by only 6.47%, despite a 29.29% rise in total
kilometers drivenin 2024. Building on this
progressin 2025 willenhance efficiency and
strengthen company-wide engagement

in climate action.

Grid electricity consumption was the third-
largest contributor to emissions, totaling 4,230.11
tCO,e across all Jahez Group companies. This

represents a 2.3-foldincrease, primarily driven by:

¢ Changeinequity share of Co, from 60%
in 2023 to fullownershipin 2024.

¢ Higherelectricity usage due to business
expansion.

In 2025, the Jahez Group will continue

to strengthenits climate initiatives, aligning

with the JahezESG Roadmap. The Company
must achieve emissions data maturity

by 2026. Expandingreportingboundaries

in 2024 supported this goal, ensuringamore
comprehensive and accurate emissions inventory
for trackingreduction efforts.

Sustainability Report 2024

Jahez Group GHG emissions, tCO.e
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Scope and category 2023 2024 2024 compared

to 2023
Scope 1: Logi-owned cars 259943 10,150.83 +5.74%
Scope1:LPGuseinCo — 545,03 —
TotalScope 1emissions 9,599.43 10,695.86 +11.42%
Scope 2: JahezKSA 23242 295.07 +26.96%
Scope 2: JahezBahrain 6440 62.71 -2.62%
Scope 2: JahezKuwait 2994 3047 +1.77%
Scope 2:Co 888.82 2,883.38 +224.41%
Scope 2:Logi 939.87 1,615.75 +7191%
Scope 2:Marn 2596 4273 +64.60%
Scope 2 emissions by country: KSA 2,087.07 4,836.93 +131.76%
Scope 2 emissions by country: Bahrain 6440 62.71 -2.62%
Scope 2 emissions by country: Kuwait 2994 3047 +1.77%
TotalScope 2 emissions 2,181.41 4,930.11 +126.01%
Scope 3: SOL purchased goods and services' N/A 4,653.40 —
Scope 3: MARN purchased goods and services N/A 39.67 -
Scope 3: Emissions from business travel 14.77 17.64 +19.43%
Scope 3: Emissions from employee commute 226.70 2,720.23 +109993%
Scope 3: Emissions from data-center hosting services 0.294 N/A -
Scope 3: Emissions from third-party delivery cars 38,397.71 40,88190 +6.47%
Scope 3: SOL emissions — 3315 -
TotalScope 3 emissions 38,639.47 48,644.34 +25.89%
Total GHG emissions by the Group 50,420.31 64,270.31 +27.47%

T Adjusted for 35% financial control.
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64,270.31
50,420.31
2,181.41 4,930.11
J 9,599.43 10,695.86
2023 2024

. Total Scope 1emissions
Total Scope 2 emissions

Total Scope 3 emissions

Emissions Reduction

Since 2022, Jahez Group has meticulously tracked
the emissions of every delivery to assessits carbon
footprint.In 2024, thisinitiative resultedin an11%
reductionin CO,e emissions per kilometer driven,
demonstrating the impact of data-driven decision-
makingin enhancing operational sustainability.

In2024, Logibegan test deliveries usinglightweight
electric vehicles to explore innovative ways to cut
emissions. Theinitial phase includes 30 solar-powered
vehicles called “Ebayya,” ten of which are already
operational, witha 200 kmrange per charge and
an18-hour battery life, featuringzero GHG emissions.
The fleet was approved by the Transport General
Authority (TGA).
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GHG emissions breakdown in 2024, %

@ 16 TotalScope Temissions
8 Total Scope 2 emissions

76 Total Scope 3 emissions

reductionin GHG emissions
intensityin 2024

Otherkeyinitiatives to reduce emissionsincluded:
¢ Analysis of certain goods purchases for MARN and
SOL.

» Continuous optimization of the energy mixin Co.

* Exploration of projects aimed at reducing
emissions from employee commuting and
business travel.

The plans for the next few yearsinclude:
¢ Development of energy efficiencyand carbon
neutrality plans.

¢ Establishment of clear emissionreduction
targets.

Sustainability Report 2024

Energy Consumption

Under Jahez Group’s ESG management framework,
key areas of considerationinclude vehicle fuel
efficiency, exploringrenewable energy opportunities,
enhancingsite efficiencies, and promoting employee
engagementin energy-saving practices.

o0 O Environmental Impact 0000

In 2024, the Group acquired the property
in the AlMuhammadiyah district, Riyadh,
asits newheadquarters. The building

is currentlyin the furnishing and finishing
stage, with a strong emphasis on energy

efficiency. Sustainable practices have been
carefullyincorporatedinto the design,
including the planned installation of solar

Aspartofthe2023-2026 ESG
Roadmap, the Groupis currently
developingenergyconsumption
policies to strengthenand enhance
its sustainabilityinitiatives.

panels to generate renewable energy and
reduce reliance on conventional power
sources. Motion sensors will be installed
throughout the building to optimize energy
consumption, paired with LED lighting

to minimize unnecessary electricity use.
Additionally, allrelevant teams have provided

In 2024, the total electricity consumption across

the Group reached 9,270.93 megawatt-hours (MWh),
19 times higher than the previous year. Thisincrease
was primarily driven by expanded operations.

Energy consumptionin Jahez Group

Electricity consumption, \\\Vh

acomprehensive energy efficiency plan,
ensuring that sustainability considerations
are seamlesslyintegratedinto the building’s
design and operations.

2022 2023 2024 2024 compared

to 2023

Electricity consumption by country: KSA 2,178.02 4,717.64 8,515.72 +80.50%

Electricity consumption by country: Bahrain 0.00 17.08 122.76 +4.85%

Electricity consumption by country: Kuwait 0.00 4403 48.83 +10.20%

Total electricity consumptionacross 2,178.02 4,878.75 8,687.31 +78.06%
the Group

Fuel consumption, liters

2022 2023 2024 2024 compared

t0 2023

LPG consumedin CO N/A N/A 350,052.00 -

Petrol consumption by the Group vehicles N/A 99230,232.48 6,219,075.81 -30.33%
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While Jahez Group does not work in a water-intensive sector, we operate
among growing water stress. For this reason, we are developing formal
policies and water measurement methodologies as part of our ESG

Roadmap evolution.

Water is vital to basichuman needs, as the ¢ Saudi
National Water Strategy outlines. However,

Saudi Arabia faces significant challengesin water
availability due toitslimited reserves of non-
renewable groundwater and climate change-related
droughts. These challenges place increasing pressure
onindividuals and organizations to conserve water
and adopt sustainable usage practices.

Currently, Jahez Group does not operatein areas
facing water scarcity. Still, it remains committed
toresponsible water management as part

of its broader ESGRoadmap andis taking steps
toreduce water consumption acrossits subsidiaries.
Cois the only entity that uses water operationally
onits premises amongthe Group's subsidiaries, while
other subsidiaries consume water primarily for air-
conditioning and sanitation.

In 2024, the Jahez Group Water Management

Policy was developed andis currently undergoing
finalreview and approval. This policy is designed

to optimize water use, enhance efficiency, and
ensure that sustainable water management
practices areintegrated across all operations. Once
approved, the policy will guide the Group’s approach
toreducing water withdrawal and improving water
conservation efforts.
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As part of our sustainability initiatives, Jahez Group
held ameetingin 2024 to discuss sustainable

water practices forits new headquartersin Al
Muhammadiyah, Riyadh. The discussion focused
onimproving water efficiency, including plans
toinstall low-flow faucets, toilets, and motion-
sensor tapsincommon areas toreduce indoor water
consumption.

A comprehensivelist of water
conservationrequirements

was provided to therelevant

teams, ensuring that sustainability
considerations areembedded

into the building’s designand
implementationphases.Plansinclude
further assessments of waterusage
impacts, particularly for operations
such as vehicle washingand
theimplementation of additional
conservationmeasures.

Sustainability Report 2024
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Waste Management

We are committed to environmental stewardship by implementing eco-
efficient practices per our ESG Roadmap. By addressing single-use plastics
in our e-commerce andlogistics operations, we seek innovative solutions
to minimize waste and promote a circular economy.

Our operations primarily generate electronic,
packaging, material, and food waste.

To strengthen our approach towaste
management policies and recyclinginitiatives,
the Jahez Group has developed a Waste
Management Policy, whichis currently undergoing
finalreview and approval. The Group adopts
the Reduce, Reuse, Recycle (3Rs) principle
asits foundation, prioritizing waste reduction,
optimizingplanning, and enhancing operational
efficiency to minimize waste generation

at the source.

Throughreuseinitiatives, we extend the lifecycle
of materials, including packaging and office
supplies, to reduce overall consumption. Recycling
is actively encouraged through structured
programs, such as reverse vending machines
(RVMs), and expanded recycling practices
throughout our operations.

In 2024, JahezKSA generated 49,056 kg of waste,
of which 2,328 kg were recycled (4.75%). Following
the approval of our waste management policy,
subsidiary companies will also be incorporatedinto
our waste monitoringandreporting processes.

Following a waste auditin 2024, Jahez Group
continued to advanceits efforts toreduce
andrecycle waste across operations. Among

the standout initiatives within the Group

was Marn’s implementation of paperless
practices—aninternally developed effort

that reflects a strongcommitment to digital
transformation and environmentalresponsibility.
Recognizing the strength and scalability of Marn's
approach, adedicated session was organized

to explore howits knowledge and experience could
be transferred to other subsidiaries.

O

plasticbottles were
collectedin 2024

Key practices adoptedbyMarninclude the use

of asecure electronic platform for contract signing,
seamlessinterdepartmental communication
throughdigital tools, and the replacement

of physicalemployee ID and business cards with
electronic alternatives. Additional measuresinclude
electronicreporting, file storage, and archiving,
collectively supporting a paper-free environment.

This initiative now serves as a model within

the Group, informing broader efforts

tointegrate digital tools and software solutions
for communication, documentation, and reporting.
These efforts reinforce Jahez Group’s commitment
to minimizing paper usage and promoting
sustainable, tech-driven operations across all
subsidiaries.

The Plastic Waste Reduction Initiative, now

inits second year, continues toleverage the RVM
system toreduce plastic waste and promote
recycling.In 2024, over 4,000 plastic bottles
were collected through this system, with
customers encouraged toreturnthemin exchange
forincentives. Additionally, Jahez Group
collaborates with suppliers to collect andrecycle
certain waste materials, exploring opportunities
toreuse products that might otherwise
bediscarded.
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Social
Impact

Trust, excellence, passion, respect, and
innovation are the values that quide
us as we investin society. Frominside
the Group to the wider communities
across theregions we operatein,

we foster well-beingin customers and
communities and cultivate aninclusive
workplace culture.

65 Responsible Business Practices
66 Customer Experience

72 Caring for Our People

82 Caringfor Society
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Enhanced data protection policies, fully compliant
with the 2024 Saudi Arabia Personal Data
ProtectionLaw.

complaints relating to customer privacy and data
security.

Best Place To Work® for 2023-2024.

employee satisfactionrate.

Compliance of Wage Protection Program Awards
by MUDAD.

Women’s Empowermentin the Private Sector
Award 2024 by Cosmos Events.

Recognition of Leading Tech Companiesin
Women’s Empowerment by the Ministry of
Communications and Information Technology.

reductioninroad accidents andincidents
involvingdrivers.

Platinum statusin the Nitagat Saudization program
for JahezKSA, PIK,and BLU.

humanitarianinitiatives launchedin collaboration
with external partners.

charitable projects delivered withinternal
volunteer team.

The Group established the Jahez Foundation.

wasinvestedin corporate social
responsibility (CSR) programs.

Jahezllkhair, which enables users to donate
through apps, received over millionin
donations.
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Responsible Business
Practices

At Jahez Group, we are committed to maintaining the highest
standards of ethical, respectful, and compliant conduct across
all areas of our business. From our employees to contractor
partnerships and broader business relationships, we uphold

a consistent expectation of fairness, dignity, and accountability
inhow people are treated.

Our Human Capital policy and procedures clearly
outline this commitment, reinforcing our zero-
tolerance stance ondiscrimination, harassment,
bullying, and otherinappropriate conduct. Trust and
respect are core values that guide our workplace
culture and underpin our compliance with regulations
andresponsible behavior. Our procedures ensure
employees, contract workers, or stakeholders
canreport concerns without fear of retaliation

or retribution. Thisincludes developingrelevant
policies and processes, such as our Whistleblowing
Policy and Grievance process.

Our commitment to ethical practicesis embedded
inevery aspect of our operations. We promote
transparency, integrity, and accountability

across the Group, whetherin customer service,
procurement, partnerships, or day-to-day decision-
making. We also investin employee trainingand
awareness to strengthen our ethical culture and
ensure everyone understands theirrolein upholding
our values.

For Jahez’'s vision, mission, and
values pleaserefer to Overview
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No matter which channel a customer engages with, we are committed

to delivering a fulfilling experience. Our data-first approach ensures a seamless
and exceptional orderingjourney. We take pride in going the extra mile to create
meaningful experiences that go beyond customer expectations.

Personalized service

We focus on adata-first approachtolearnabout
our customers and show them we care about
theirindividual preferences and needs. We use
acombination of data analytics, Al, and feedback
loops to create user-friendly apps, enabling
customers to expect personalized experiences
that feellike we truly understand them. Thisjourney
is made seamless with features such as multiple
payment options.

We extend this feeling of care and personalization
across the Group’s apps by innovating app features
that meet customer expectations and needs,
utilizing the Jahez apps’ recommendation engine

to gain meaningfulinsightsinto consumer behavior
and provide personalized suggestions. For example,
customers shopping on Jahez see curated ads and
offers on the Explore page, while PIK highlights
seasonal promotions. Our one-hour delivery service
allows customers toreceive items from malls

or pharmacies within an hour, eliminating the hassle
of commuting and saving valuable time.

In 2024, as part of our ongoing customer
engagement strategy, we launched the End-of-Year
Summary for users across Saudi Arabia, Bahrain,

and Kuwait. Thisinitiative was designed to build
deeper connections while staying attuned to shifting
consumer behaviors. Through storytellingand
data-driveninsights, we demonstrated our ability
toinnovate while reinforcing our relationship with
our diverse customer base.

During the year, we launched efficient loyalty

programs,including Qitaf and Mokafa’a. The latter
included the “Recharge Your Wallet on Jahez” of fer,
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allowingusers toredeemreward points and receive
20% back of the total points redeemed. We also
introduced Tamara (Buy Now, Pay Later), offering
customers greater flexibility and conveniencein their
payment choices.

Our approach to marketingin 2024 was equally
driven by data. By combining sociallistening,
sentiment analysis, and valuable feedback from
our customer voice team, we enhanced customer
experience and gained a deeper understanding
of customer needs and preferences. This approach
enabled us to develop more personalized and
impactful marketing efforts, ensuring that our
initiatives resonated with our audience and
contributed to amore meaningful customer
experience throughout the year.

As part of our commitment to continuous dialogue
with our users, we also launched “Zibda,” a digital
newsletter poweredbydata analytics. By analyzing
ordering patterns, customerinteractions, and
market trends, we deliver relevant, data-driven
content that aligns with our customers'’interests,
keeping theminformed and engaged. This initiative
exemplifies how Jahez Group continues toleverage
datato foster connection, loyalty, and tailored
experiences across all touchpoints.

Byblendingdata, Al, and feedback,
we’ve developed acomprehensive
approachtoinnovating for customers,
meeting theirneeds while delivering
exceptional service.

Sustainability Report 2024
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Responding to customer feedback

We care about what our customers have to say,
notjust because we want them tolove the service
theyreceive fromus, but also becauseit provides
us with a valuable opportunity to shape and
improve our services. Customers can provide
feedbackina manner that suits them, fromrating
andreviewingrestaurants and delivery services
to contacting our Customer Support team.

O

Our annual satisfaction surveyis animportant tool
that demonstrates our commitment tolisteningand
continuousimprovement, reflecting our customer-
centric approach. We value both positive and
negative customer feedback and carefully evaluate
it toidentify areas forimprovement.

We're delighted to say thatin 2024, we addressed
over 2 million customerissues and reduced

the turnaround time forresolvingissues related
to our delivery agents andrestaurants.

Customer data privacy and security

To protect our customers, we maintain enhanced
data protection policies and adhere to relevant legal
requirements. It's this attitude to our customers’
data privacy that allowed us to already be compliant
with the Saudi Arabia Personal Data Protection Law
regulations before they became fully enforceable

in September 2024. We achieved this with
aconsidered and comprehensive approach to data
privacy and security.

Dataprotection

We only ask customers for the data we need to make
their service seamless, and always ensure everything
is processed and stored according to theright data
protectionregulations.

Confidentiality

We handle customer data with strict confidentiality,
with access to sensitive datalimited to authorized
personnel and forlegitimate purposes.

Information security

Protecting stakeholder data from unauthorized
access, loss, misuse, alteration, or breaches

is a priority, whichis why we employ comprehensive
information security measures, including secure
networks, firewalls, and access controls.

Consent

The only personalinformation we haveis collected,
used, and shared with the consent of customers.
They're also empowered with access to their
information, so they canupdate or correctit as they
wish.

Third-party compliance

Customer canbe as confidentin our third-party
partners and service providers as theyareinus:

we hold them to the same high privacy and security
standards as we hold ourselves, and carefully

select vendors who are committed to protecting
stakeholders’information and ensuring appropriate
data-processingagreements arein place.

Incidentresponse

Inthe extremelyrareinstance of incidents, were
swift and thoroughin ourresponses. \We address
databreachesimmediately, conduct thorough
investigations, andimplement measures to prevent
similarincidents: we had only oneincidentin 2023
andnonein 2024.
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Socialmedia and responsible marketing

Brand poweris one of Jahez Group's
most valuable and flexible assets and
the best way to connect with customers
and all stakeholders. Fundamental

to our business success and strategy,
we led multiple targeted campaigns

and promotions throughout 2024,
including charity partnerships, event
sponsorships, loyalty programs, and
in-app features. Together, these
initiatives strengthened our brand
reputation, enhanced customer
engagement, andreinforced our market
positioning. We are proud to share

that ourinitiatives have been formally
recognized, further strengthening

our brandreputation and affirming

the impact of our social efforts.

His Royal Highness Prince Saud bin
Nayef, Governor of the Eastern
Province, honored Jahezforitsrole
inempowering orphans through job
opportunities on our platform. This
initiative, carried outin collaboration
with the Bena’a Association for Orphan
Care aimed to fosterindependence and
support the professional development
of orphans through specialized

training and meaningful employment
opportunities.
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Inanother proud moment, His Excellency
Abdullah Alswaharecognized Jahez—
alongside otherleading technology
companies—at the #Digital_Technology_
Forum 2024 for our contributions

to empoweringwomenin the tech sector.
Thisrecognitionreflects our continued
efforts to develop women’s skills and
capabilities as part of abroader strategy
to build aninclusive and sustainable digital
community.

Sustainability Report 2024

During the year, we conducted significant marketing
campaigns:

e Alimited-time offer providing customers with

two years of free delivery when they place

an order through the PIK app, which alsoincludes
acomplimentary Prime subscription on Jahez,
enhancing their overall experience with exclusive
benefits.
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We have also entered several other partnerships:

¢ Inpartnership with #lkha'a, we donated three

housing units to support their effortsinproviding
aidtothoseinneed.

An engaging, interactive “Shake and Win”
campaign where users can win exciting prizes

by shaking their phones while opening the Jahez
app. This funand dynamic experience adds

an element of surprise and excitement, enhancing
customer engagement.

Together with the Down Syndrome Voice
Association, we organized aninclusive event

to celebrate #WorldChildrensDay, bringing
together over 100 children with Down Syndrome.

e The partnership with #SaudiArabia34 to support

the Kingdom’s bid to host the World Cup. As part
of thisinitiative, we offered exclusive products
atasymbolic price of #£34, making them accessible
to everyone and celebrating national pride.

We signed a strategic partnership agreement with
Al-OthaimInvestments, through whichleading
brands and global franchises under Al-Othaim
willbeintegratedinto the Jahez platform. This
collaboration will provide customers with a fast
and advanced online shopping experience, and
establish dedicated outlets for Jahez applications
in Al-Othaim malls, thereby enhancing
cooperation, fostering mutual growth, and
creatinginnovative customer experiences.

We enteredinto a strategic partnership
agreement with Manga Arabia, reflecting our
commitment to promotinglocal and regional
cultural content throughinnovative digital
platforms.
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Customer Experience

Our corporate social responsibilityincluded various
innovativeinitiatives:

In collaboration with the SaudiDisabled Children
Association, Jahez organized a SaudiNational Day
celebration for children, during which we inaugurated
astate-of-the-art educational classroom named
“Jahez Customers.” The event was attended by His
Royal Highness Prince Sultan bin Salman, Chairman
of the Association, and His Royal Highness Prince
Mishaal bin Sultan, Chairman of JahezInternational
Company.

In 2024, Jahez participatedinthe Product
Management Bootcamp, heldin collaboration
with Tuwaiq Academy for over 8 weeks. This boot
camp, the first of its kind in this field, combines
Jahez’s extensive industry expertise with Tuwaiq
Academy’s strategic partnership to offer an
exceptional educational experience. The program
focuses on training studentsin the core principles

& - )
'l-'-"-.. _ r
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of digital product management, drawing onlocal
business models to provide practical, real-world
applications.

Sustainability Report 2024

In 2024, we proudly sponsored and participated
in several events, including:

¢ Theeventfocusedon #Food_Technologies,
highlighting the latest emerging trends,
revolutionary technologies, andinvestment
opportunities within the food sector.

Jahez Group has signed collaborative agreements
with the EhsanPlatform to facilitate donations
through the Jahez app and with the Saudi Food Bank
(Etaa’'m)in order to provide meals to families and
workers through the #Jahezllkhair initiative within
the Jahez app. On #WorldCharityDay, we took

pride in achieving a significant milestone thanks

to the collective efforts of Jahez customers.

The total donations through Jahezllkhair surpassed
4 80 million.

The total donations through
Jahezllkhair surpassed

The #GlobalLogisticsForum (GLF24) in Riyadh,
organized by the Ministry of Transport and
Logistics Services.

The #Beban24 Forum where Jahez Group signed
acollaboration agreement with the Social
Development Bank to provide point-of-sale
solutions and electronic payment facilitation.

O

The Restaurant and Café Owners Association’s
annual event, where the Jahez Group served

as astrategic sponsor. During the event, Jahez
was honored as aleading partnerin advancing
theindustry. As part of our dedication

to promoting excellence and sustainability,

we presented the “Jahez forImpact

Makers” award to several influential figures

in the hospitality, restaurant, and café industries,
recognizing their effortsindrivinglong-term
success and sustainability in the sector.
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e The #MiskGlobalForum where His Royal
Highness Prince Mishaal bin Sultan bin Abdulaziz
Al Saud, Chairman of Jahez Group, shared his
inspiringleadership journey with the young
people who were present.

The Turning point:
Redefining Leadership
in Business

uo BY
wbidiill YOUTH

Jal FOR
ubdiill YOUTH

e TheKSU x JahezDatathon (please refer
to ““Revolutionizing the Delivery).

¢ The sponsorship of MontajatCon’24,
aconference that brought together
adistinguished group of global digital product
leaders andlocal tech company founders.

MONTAJAT
CON'2024

¢ TheRedSeaFoodTech Connect 2024,
sponsored by the Jahez Group in Riyadh, bringing
together over 550innovators andindustry
leaders from @ countries.

For moreinformation on ourimpactful
initiatives, please refer to Stakeholder ¥>\
Engagement and Caring for Society
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Caring for Our People

Our people are our backbone, and we create a holistic culture
centered around well-being, engagement, and development,
as well as showing our commitment to diversity andinclusion.

Our approach centers onlistening to feedback,
offering trainingand development,

as well as ensuring full compliance with relevant labor

laws andregulations.

Employee developmentis a cross-business priority,
from our Human Resources (HR) department

and the Training and Development team through

to the senior management team, who are actively
involvedin setting strategies and approving
significant training and professional growth
initiatives.

We're proud to say we have been certified either
as a Great Place To Work® or the Best Place To
Work® for three consecutive editions. Andit’s not
just the external accolades: were equally proud
thatin our annual Employee Satisfaction Survey
to measure employee engagement and workplace
satisfaction, theresponserateincreasedto 81%
in 2024, up from 62% in 2023, while the overall
satisfactionrateimproved to 85% overall across

Jahez Group, compared to 80% in the previous year.

Insights from the survey were used to continuously
refine strategies that strengthen engagement and
foster a supportive, purpose-driven workplace.

Group Human Capital Development StrategyPlan

'V
0 N &
Vision Mission
Tobe aleaderinfostering a thriving To attract, develop, andretain top talent
andinnovative workforce that drives by creatingabest-in-class employee
sustainable organizational growth. experience that fosters engagement,
empowerment, and continuous learning.
Values

1. Empowerment

We believein creating an environment where
employees feelempowered tolearn, grow,
and contribute their best work.

2.Diversityandinclusion

We value a diverse workforce with arange
of perspectives and experiences, fostering
a culture of inclusion and belonging.
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3. Continuouslearning

We are committed to providing
opportunities for continuous learning and
development for allemployees.

4.Performance andrecognition

We recognize andreward high performance
and celebrate individual and team
achievements.

Sustainability Report 2024

Workforce profile

As of 2024, our entire workforce is made up of full-
time employees. Under the umbrella of the Group,
we can offer them complete care and support, from
flexible working hours and trainingand development

Total full-time employees (without
drivers and trainees)

1,153
974
784
736
2022 2023 2024
. Men Women
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opportunities to well-being support. The total
number of full-time employeesincreased by 18.4%,
reaching1,153.

Full-time employee structure per

age andgenderin 2024
694
147
32 4
18-25 26-45  46-55 55+
years years years years
‘ Men Women

full-time employees

employee satisfactionrate
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Caring for Our People

Workers

Our cohort of drivers working with Logidon't
qualify as employees, meaning they operate under
specific contractual terms, but theystillreceive
competitive incentives and benefits aligned with
industry standards.In 2024, Logi’s driver fleet
reached 3,850, while third-party delivery partners
totaled over14,000. The primary difference
between these groupsis their contractual
arrangements, with third-party partners working
under external agreements as self-employed
freelancers, while Logidrivers operate under direct
sponsorship contracts.

In 2024, new regulations from the Transport General
Authority (TGA) mandated the gradual phaseout

of self-employment for non-Saudisin online delivery
services. To comply with government directives,
allnon-Saudidrivers must transition to full-time
employment underlocal sponsorship (Kafala).
However, Saudifreelancers remain permitted
towork under external agreements as third-party
freelancers, without the need for an employment
contract or GOSlregistration.

Taking a proactive approach, we began adapting
the Logioperational modelin 2021to ensure early
compliance and facilitate the transitionas much as
possible. We made sure everyone was looked after,
offeringjob offers to non-Saudidrivers who wished
to continue working with Logi and guiding them
through the sponsorship transfer process according
to our existing recruitment procedures. Combining
acaringapproach, alongwith strategic planning

and phasedimplementation, Logi successfully
transitioned drivers across different regions.

As aresult,in 2024, our driver force exceeded 3,800,
comparedto 2,418in 2023. Our aimis toreach 4,000,
thereby positioning Logi as the largest logistics fleet
in Saudi Arabia. To this end, Logiis activelyrecruiting
inline with financial budgets and operational
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.

requirements, withincentives to encourage drivers
to complete more deliveries and enhance their
earning potential.

We take a proactive approach to caring for our
people, continuing to closely monitor labor
regulations and adjusting recruitment and
operational policies to ensure full compliance and
workforce efficiency.

O

drivers

O

trainees

Sustainability Report 2024

Attracting new talent

Finding the right people tojoin the Group
isimportant, but even moreimportantis making
sure they feel fulfilledin theirroles and are meeting
our skills needs. This requires a precise recruitment
process, making use of our website, job portals,
social media, and employee referrals to showcase
high-quality opportunities and attract new talent.
We've also created a detailed succession plan with
expertinput.

new hiresin 2024 (+10%)"

Diversity andinclusion
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A flow of fresh perspectivesis central

to the cutting-edgeinnovation we're proud

to displayin the Group, andin pursuit of this

we collaborate with arange of educational
institutions to bringyounger people and their
ideasinto our workforce. Partnersinclude

King Saud University, King Fahd University

of Petroleum and Minerals, Prince Sultan
University, Prince Mohammed bin Salman bin
Abdulaziz Foundation, SaudiDigital Academy,
Tuwaiq Academy, and the Human Resources
Development Fund’s Tamheer program, offering
aninternship program designed to attract
recently graduated students. During three months
of training, interns are paid #6,000 monthly.
After an evaluation, Jahez Group decides whether
to conclude or extend the internship or of fer
employment.In 2024, we had 8 trainees (this was
18in2023).

Paving the way for future generations

is aresponsibility we're honored to shoulder,
and as such, our Diversity Policy has been
thoughtfully designed to enrich and empower
women, young people, andregional nationals,
contributing to amore equitable society.

In 2024, the number of female employees
increased by 16%, reaching 276. However,
duetohigherrates of increasein male
employees (19.2%), the overall female
representationin the Group declined. We also
aimfor abroader agerange to create arich
andvaried base of knowledge, skills, and
experiences that allow the Group to flourish.

In 2024, Jahez received high-level
recognition forits commitment to women’s
empowerment. The Group was honored with
the Women’'s Empowerment in the Private
Sector Award 2024 by Cosmos Events and
received additional recognition from the

T Excludingdrivers.

female
representation
in2024

23%

Ministry of Communications and Information
Technology as one of the Leading Tech
Companiesin Women’'s Empowerment.

We are also committed to expanding
training and employment opportunities for
people with disabilities. The current share
of people with disabilities in our workforce
is 1%. We aim to make our premises and new
offices accessible to meet the needs of all
employees.
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Saudization

We remain firmly committed to developinglocal
talent and contributing to national economic
growth. Employinglocal Sauditalent enriches
our ability to scale upinaway that’s meaningful
to the Group, the people working for us, and
theregion.In 2024, JahezKSA, PIK, and Blu won
Platinum status in the Saudization Nitagat
program, whichis awarded to companies whose
workforce consists of atleast 20% Saudi
nationals. As of 2024,100% of Bluand PIK and
86% of Jahez KSA's employees were Saudi
citizens. Logiis classified as an exception, while
Cofallsunder the Medium Green category
inthe Nitagat, and Marn holds adifferent
classification.

Saudization efforts continue with the Tamheer
program providing training and employment
opportunities for Saudigraduates, aninitiative
that proactively aligns with Saudi Arabia’s
Vision 2030.

Saudizationrate across the Jahez
Group businesses, %

Blu 100

PIK 100

JahezKSA 86

Marn 53

co 26

Logi 6.70
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Our ambition to furtherincreaselocalizationrates
has continued with severalinitiativesin 2024,
including a hiring policy that prioritizes Saudinationals
in management positions, with expatriates hired only
by exception. We'll continue to use this approach

in 2025 and expect to see sustained progressin our
Saudization efforts.

Once employees are part of the Group, we take
pridein nurturing and developing their skills through
training. New KSA labor laws introducedin 2024 require
employers to enhance technical, administrative, and
vocational skills: Jahez Group has developed a holistic
development policy based on the 10-20-70 model,

in which 10% of learning comes from formal training,
20% from social learning, and 70% from on-the-

job training. Employees canlearnin ways that work
for them, with online learning and classroom-based
programs across leadership development, soft skills,
and technical training available to full-time employees
who have completed their probationary period.

Sustainability Report 2024
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Anti-harassment and anti-discrimination

Our commitment to fair and inclusive employment
practicesis embeddedinto our Code of Conduct,

so that we can ensure our hiring, promotions, and
workplace policies never discriminate based onrace,
color, gender, religion, or age.

Creating structures to uphold these principles

is crucial to effective implementation, so our
comprehensive Anti-Harassment, Grievance and
Appeal Policies guide us and provide employees with
aclear process on addressingworkplace concerns. All
filed complaints and grievances are handled fairly, so
we can continue to maintain the transparency that’s
paramount to ensuring accountability at alllevels.

Toresolve our employees’ concerns promptly
and minimize stress, we ensure that all submitted
complaints are addressed within five days. Our
structured escalation framework is designed

for fairness at alllevels, startingwith the head

of the department concerned, followed by the HR
manager, and if necessary, senior management.

If a complaint remains unresolved at any stage,

employees are empowered with the right to escalate

it to the next level of management until aresolution
isreached.

Lty

As aresult of our proactive efforts, Jahez
Grouprecordedzeroincidents of discrimination

or harassmentin 2024, marking the second
consecutive year without reported cases. Further, no
employee complaints were filedin 2024, maintaining
the same zero-complaint record asin 2023.

O

complaintsin 2024

of discrimination or harassmentin 2024
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Training and development

Ourworkforceis one of our greatest strengths.

We strategicallyinvestinbusiness growth through
training, upskilling, and reskilling to focus on keeping
our employeesinspired, fulfilled, and engaged.

As part of the Succession Plan, the Group follows
acareer pathingapproach thatidentifiesindividual
strengths and potential to guide employees toward
professional growth.

Evenbefore the day their newrole begins,
employees can expect a structured onboardingand
integration process:

* New hiresreceive a welcome email with key details,
including their start date, reportingmanager, and
required documentation.

¢ Ondayone, employees attend an orientation
sessionintroducing them to Jahez Group’s culture,
values, andkey processes. Allnecessary tools and
accounts are setup to ensure readiness for their
roles.

* New hires are paired with abuddy to assist them
in settlingin and navigating their role during their
first three months.

e Regular follow-ups with Human Capital (HC) help
address questions, ensure alignment, and collect
feedback for continuousimprovement.

Once within the Group, employees are actively
involvedin Training Needs Assessments to ensure
targeted skilldevelopment, including performance
reviews, employee surveys, one-on-oneinterviews,
job analysis, and managerial observations. In 2024,
the Groupinvested £330,000in employee training
and development, with 300 employees participating.
On average, employees received 40 hours

of training, with programs tailored to the specific
needs of each business division.
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We believe that training and development should extend
across allbusiness levels to make it the most worthwhile
growth strategy. At C-level and management tiers,

the Transformational Leadership Program provides best
practices for managing, leading, and supervising diverse
teams. At entrylevel, the Tamheer paidinternship
program offers fresh Saudi graduates on-the-job
training, preparing them for Saudi Arabia’s competitive
labor market.

Bringing employeesinto our sustainability journey
inamore proactive way, Jahez Group launched
targetedinternal awareness campaigns throughout
2024 in order to foster a culture of sustainability

within the organization. Employees across the Group
participatedin sustainability workshops focused

on collective contributions toward achieving the Group’s
ESGRoadmap goals. Weekly educational content

on sustainability was introduced to ensure continuous
learning and engagement across the organization.

Total traininghoursin 2024, %

) _
12,376

Total training
hoursin2024

@ 3 Seniormanagement
6 Middle management

91 Non-management employees

Sustainability Report 2024
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Average training hours per employeein 2024

43 44
40

Men Women Allemployees

Performance and reward

Recognizing and rewarding high performanceis key,
and dedicated and productive employeesreceive
exceptionalrewards and well-deserved recognition
for their partin our successes. Maintaining a fair and
structured processis crucial to the equitable culture
we strive touphold. Through regular engagement
sessions held quarterly and annually, we foster
opendialogue around goals, responsibilities, and
performance metrics.

Employees who have worked for the Group for atleast
three months undergo annual performance
evaluations through atransparent process that
assesses objectives, performance, and achievements.
Managers provide constructive feedback and, where
applicable, submit remuneration recommendations
for approval by the CEO, considering the Group’s
financial position over the pastyear.

Jahez Group maintains a competitive, performance-
basedremuneration structure for employees at all

Senior Middle
management management

Non-management
employees

levels, offering additional compensation such
as medicalinsurance, housing and transport
allowances, stock options, and other benefits.
Entry-levelwages are the same for male and
female employees, ranging from #£6,000 to 4
20,000 depending on the position, well above
the statutory minimum monthly wage for Saudi
private sector workers (#£4,000).

As one of the motivation tools, Jahez

Group offers access to the Employee Stock
Optionprogram.In 2024, 28 employees held
the Company’s shares under this program.

The Group's post-employment defined
benefit planis fully aligned with SaudiLabor
Law. ltis based on employees’ final salaries
and allowances, as well as their cumulative
years of service, in accordance with national
regulations.
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Occupational health and safety

Creating a safe culture at work begins with

the basics, and keeping our employees protected

as theywork is essential. Our comprehensive
OccupationalHealth and Safety (OHS) framework
consists of practices, policies, and systems designed
to prevent workplace hazards andinjuries.

At Jahez Group, any work injury or occupational
illness mustbereportedimmediately to the direct
manager andrelevant senior management.

We proudlyreportazero Total
RecordableIncident Rate (TRIR) and
Lost Time InjuryFrequencyRate (LTIR)

Every facility has a senior facility of ficerin charge
of the OHS system for effective implementation.

The Group takes proactive measures to protect for 2024. .
employees against dangers, diseases, andinjuries "N
that could arise in the workplace. Thisincludes

regularly and consistently advertisinginformation é

onhazards, prevention methods, and emergency
procedures through noticesin shared spaces and
operational areas.

In2024, Logireported1,315road accidents andincidents

involvingdrivers—a 36.6% reduction comparedto 2,073

in 2023. We mitigate risks by of fering drivers training

Jahez Group prohibits smokingin the workplace.Fire  instress management and proper nutrition while

drills are reqularly conducted so that employees ensuring vehicle work-environments are ergonomically

know emergency escaperoutes. Fire-fighting designedto prevent musculoskeletal disorders.In 2024,

equipmentis secured andvisible. First aid equipment  over 331newdrivers were trained, receiving a combined

is provided and accessible on each floor. total of more than 1,676 hours of instruction. This
initiative contributed to a measurable reductionin traffic

In compliance with Saudilabor laws, allemployees accidents. Healthinsurance plans also cover physical and

are reqgistered with the General Organization mental health, supporting drivers’ overall well-being.

for Social Insurance (GOSI), which provides

comprehensive medical care for occupational

injuries. Employees with temporary disabilities

due to suchinjuries receive a daily allowance

of T00% of their daily wage, reduced to 75%

if under GOSI-funded treatment. This allowance

applies duringin-patient care or sick leave.

Sustainability Report 2024
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Employee well-being and communication

We recognize that cultivating a truly supportive
workplace goes beyondphysical needs. We care
deeply about the emotional, financial, and social
well-being of our people, with a focus on supporting
employees and their families.

As of 2024, we're aligned with Saudilabor laws

to provide aLeave Policy of 70 days of maternity
leave' and three days of paternityleave. Employees
and their dependentsreceive healthinsurance
through a provider accredited by the Health
Insurance Council, and allemployees registered

in GOSl are entitled to comprehensive medical care
at approved hospitals and medical centers, covering
diagnoses, treatments, medications, medical
supplies, and prosthetics.

Beyondhealthcare benefits, Jahez
Group provides financial support
through competitive allowances:

/P> Housi |
ousing allowance
é/m\ (25% of basicpay)

T~ Transportationallowance
(@@ (10% ofbasicpay)

O

were organizedin 2024

In 2024, Jahez Group made over 100 internal
announcements to support corporateinitiatives and
events, ensuring consistent and clear communication
across the Group. Efforts toimprove clarityin both
visual and written content were implemented,
supported by the usage of digital screens, direct
meetings, andleadership-driven messaging. Official
templates—such as those used for onboarding
certificates—were standardized to enhance
professionalism and consistency.

To foster avibrant and connected workplace,

the Group organized arange of events and
initiatives. Theseincluded 27 celebratory events
marking special occasions, as well as seventeen
“Jahez Thursdays” aimed at strengthening
socialbonds among employees. Community
engagement was also akey focus, with five
humanitarianinitiatives launchedin collaboration
with external partners, including blood donation
drives and campaigns supportingindividuals living
with Alzheimer’s. Additionally, Jahez supported
the “Garage Sale Black Friday” initiative, helping
increase partner sales by#120,000. Through

the Jahez for Good program, the Group partnered
withitsinternal volunteer team to deliver

four charitable projects, reinforcing a culture

of volunteerism and social responsibility.

To further enhance the work environment,
Jahezintroduced arange of initiatives focused
ondeepening employees’ sense of loyalty and
belonging. Employee satisfactionreports were used
to measure and developintangible aspects such

as connections between employees and the Group.

T Beginning from February 2025, the paid maternity leave
was extended to 12 weeks according to the amendments
to the SaudiArabialLabor Law that were published
on23.08.2024.
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Caring for Society

Throughout 2024, we continued to improve communities through education,
healthinitiatives, andinfrastructure investments.

Community investment

We're proud to announce the establishment

of the JahezFoundationin 2024, a milestone

that attests to our commitment to socialand
environmental goals. The Foundation brings
together our community, educational, and
sustainability efforts, enablingus to make informed
and consolidated progress.

Jahez Group’s community development efforts

are guided by the Social Responsibility Guide,
astructured framework aligninginitiatives with
global and national priorities, including Saudi

Vision 2030 and the United Nations Sustainable
Development Goals (SDGs). The Group empowers
communities through training, employment
opportunities, and directinvestments, including
cash sponsorships, in-kind giving, and donation
facilitation via digital platforms.In 2024, Jahez
implemented over 20 corporate social responsibility
programs. The total Corporate Social Responsibility
(CSR) spendingreached #1,019,952.
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¢ |nline with SaudiVision 2030, Jahezlaunched
the organic categoryonits platform, featuring
45 branches and 5,430 products to promote
organic food consumption. Additionally, local
organic farmers received a 10% discount
ondelivery subscription fees, enabling
the delivery of 187,115 organic productsin 2024.

¢ The JahezRecyclingInitiative, an Al-powered
pilot at Prince Sultan University, contributed
to sustainability by recycling 802 plastic bottles,
reducing CO, by 12kg, and saving water and
energy. The project also offered up to 10%
rewardincentives to encourage participation.

¢ Tosupportlandrestorationand carbon
reduction, Jahezlaunched the Jahez Plants
Initiative, seamlesslyintegrating tree planting
into the customer experience.ln 2024, 299
trees were planted through the initiative,
eachlinked to anindividual order made
via the Jahez platform.

were plantedin 2024

Sustainability Report 2024

@ Health and well-being

¢ The Groupintroduced a gluten-free category
within the Jahez app, makingit easier
for customers to access gluten-free products and
adopt healthier dietary choices.

¢ Jahez Group sponsored AlHilal Academy,
supportingindividuals with disabilities through
recreational football training, benefiting over 60
participants.

¢ The Group partnered with the SaudiLife Saving
Federation, training 633 individuals through 26
certified courses to become lifeguards, enhancing
water safety andreducingdrowningincidents.

¢ Through the Jahezllkhair platform, Jahez
partnered with Jood Al Eskan, raising over
#6 million from 63,260+ donations to support
familiesin need by assistingwith housing debts.

e Aseparate partnership with Ehsanresulted
in#11millionin contributions, benefiting
community projectsin healthcare, mosques,
endowments, and social welfare.

¢ Beyond SaudiArabia, Jahez expanded
itsinternational efforts by partneringwith
the Smile Initiative in Bahrain, a programunder
the Bahrain Future Society for Youth. This
initiative provides support to children with cancer
and their families. Through the Jahez app, users
candonate directly, providing essential emotional
and financial support during treatment.

O

corporate socialresponsibility programs
implementedin 2024

Pleaserefer to our Annual Report 2024 for
more information on corporate governance X}
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@ﬁ Education and finance

Jahez Group collaborated with the Social
Development Bank to launch the Jahez Financing
Portfolio of £30 million, offering funding, training,
and development opportunities to entrepreneurs
inthe logistics sector. This initiative aligns with Saudi
Arabia’s ambition to become a globallogistics hub
by fosteringlocal business growth andjob creation.

As part of its commitment to fostering sustainable
business growth, Jahez Group signed a collaboration
agreement with the Social Development Bank

to offer point-of-sale solutions and facilitate
electronic payments.

Our #Jahez_Walletinitiative, launched

in collaboration with the Social Development

Bank and supported by the General Authority

for Transport, empowered entrepreneurs

in thelogistics sector by providingintensive training
and financing of up to £500,000, helping transform
innovative ideasinto impactful and sustainable
projects.

Jahez KSA partnered with the Ministry of Human
Resources and Social Development to enable
productive families to access clients and offer
their products through the app.In the Kingdom of
Bahrain, the Ministry of Social Development also
selected Jahez as akeypartner to launchinitiatives
supporting productive families’ projects.

Aspart ofits socialinclusion efforts, Jahez Group
organized National Day celebrations for children
with disabilities in partnership with the Children with
Disability Association. The event provided 355 gifts
and prime subscriptions for families and introduced
the Jahez Customer Clinic, which of fers educational
and well-being support to children and their families.

The Group strengthenedits Zakat and Charity Fund
partnership, enhancing the Jahezllkhair platform

by streamlining donations and launching marketing
campaigns toraise awareness for the Fund’s
projects. This enabled Jahez users to donate directly
through the app.

In 2024, Jahezllkhair received over £80 millionin
donations.
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Sustainability
Governance

Sustainability governance

is the cornerstone of our ESG
Roadmap implementation, enabling
the Group to embed sustainability
across alllevels of decision-

making and execution. In 2024,

we made significant progress

in strengthening this framework,

S bty iy

PO Wit gy

laying the foundation for long-term
= o \ accountability, transparency, and
vmas o= ) performance enhancement.
| - S 5 y

88 Climate Change Governance
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Sustainability Governance Progress
Dashboard

‘—]'
Strategic priority

I

EfﬁCie.nt . A comprehensive double materiality assessment
Sustainability was conductedin 2024.
Governance

Governance mappingwas conducted
in collaboration with the GRC team, aligningESG
principles with the Group’s governance framework.

The Sustainability Department was assigned
to develop environmental policies.
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Sustainability governance within Jahez Group
is structured to ensure effective strategy execution
across all functions.

A comprehensive assessment of the Board'’s
collective knowledge and expertise in sustainability
has notyet beenconducted, butitis expected

tobe addressedin future governance
enhancements.In 2024, a sustainability-related
meeting was held, highlighting the role of ESG
inbusinessresilience. At present, sustainability-
related topics are not formallyincludedin the Board’s
performance evaluation but are expected
tobeintegrated atalater stage.

The Executive Managementis responsible for:

¢ Executingthe sustainability strategy

¢ Integrating sustainability across functions

¢ Drivinginnovation and continuousimprovement

* Providingleadership, management, andreporting
on sustainability initiatives

While thereis no formal delegation of sustainability
responsibilities from the Board to senior executives,
a Sustainability Manager was appointedin 2024

to oversee theimplementation of the ESGRoadmap
anddrive sustainabilityinitiatives.

In 2024, Jahez Group advancedits ESG governance
framework, taking key steps toward full
implementation of the ESGRoadmap by 2026. It
achieved these stepsin the following ways:

e Conducted governance mappingin collaboration
with the governance, risk, and compliance (GRC)
team, aligning ESG principles with the Group's
governance framework.

¢ Engagedinternaland external stakeholders
across subsidiaries to address governance gaps
and ensure alignment with ESG objectives.

e Compiled an ESGPolicy List by mapping MSCI
global standards against Jahez Group’s existing
framework, identifying alignmentin social areas
and highlighting gaps in the environmental policies.

0000 O Sustainability Governance @ @

¢ Tasked the Sustainability Department with

developing environmental policies for Executive
Management approval, prioritizing Waste
Management and Climate Change Policies
forimplementationin 2025. These policy
frameworks were draftedin collaboration with
the GRC team, and the implementation plan will
be finalized following further analysis.

Conductedworkshops with departments and
subsidiaries to assess existing practices, identify
challenges, and analyze gaps. Findings from these
workshops and the waste audit report helped
create sub-policies that align with the Group’s
goals and operations.

Aligned all strategic goals and activities

of the Jahez Foundation with the United
Nations Sustainable Development Goals (SDGs)
to enhance sustainability efforts and impact.

Conducted a comprehensive double materiality
assessment, identifying key ESGrisks
forintegrationinto the corporate strategy (refer
tothe Materiality Assessment section

for details).

Lookingaheadto 2025, Jahez

Group plans topilot governance
implementationinitiatives, aiming
to exceedESGRoadmap targets.

The ESGriskassessmentand
integration process will continue
toevolve,informedbydouble
materiality analysisinsights, further
strengtheningthe Group’s corporate
governance framework.
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Climate Change
Governance

The Jahez Group s currently developingits climate
governance framework. Once fully established,

this structure willenable the Board of Directors

to oversee the Group’s climate-related strategy

and associated initiatives effectively. The CEQ,
supportedbythe seniormanagement team, will

lead the implementation of our climate strateqgy,
ensuring climate considerations are consistently
integratedinto all facets of our business operations.

Key areas currently under developmentinclude
embedding climate-related key performance
indicators (KPIs) into our operational processes,
clearly assigning climate-related responsibilities
across various departments, establishingrobust
Board-level oversight of climaterisks and strategy
execution, andincorporating climate considerations
into investment decisions, risk management
practices, potential acquisitions, and day-to-day
operational planning.

Over the comingyears, climate-
relatedresponsibilities will

be formally delegatedto senior
management, with clearly defined
and communicatedKPIs linked
directly to specificroles and
functions. |

Once the climate-related KPIs are approved and
thoroughlyintegratedinto our business processes,
Management will be provided with financial
incentives tied directly to climate performance,
ensuring alignment of our climate goals with
broader corporate objectives.

Climaterisk management

The Jahez Group’s expert-led Climate Risk
Assessment followed arigorous methodology
to assessregional physical and chronic climate
risks within the global climate pathways defined
by the Intergovernmental Panel on Climate
Change (IPCC).

The processes for assessing the potential scale,
scope, and likelihood of identified climate-related
risks involved usingreputable qualitative sources
published by national authorities orinternational
organizations (such as the IPCC) to assess
country-specificrisks. Theserisks were then
assigned the same likelihood within the Jahez Risk
Register.
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Physical and transition climate risks

Saudi Arabia faces significant climate vulnerabilities,
with 38% of its land comprising deserts and

76% classified as non-arable. The country has no
rivers or naturallakes, relying primarily on aquifers
for agriculture and desalinated seawater

forits freshwater needs. As the world’s largest
producer and consumer of desalinated water,

Saudi Arabia produces c. 70% of its potable

water from seawater. According to the Ministry

of Environment, Water, and Agriculture, the country
boasts the world’s largest desalinated water pipeline
network with a capacity of 19.42 million cubic meters
daily. Potable water productionis primarily powered
by hydrocarbon energy sources.

Temperatures frequently exceed 40°C, reaching
over 45°Cin some regions, while seasonal flash
floods poserisksin highland and western areas.

Jahez Group exposure

The effects of physical and transition climate

risks on Jahez Group operations are potentially
significant. Extreme heat and the increasing
frequency of heat waves may disrupt delivery
operations on the hottest days, negatively
impacting financial performance. Thisis particularly
relevant for third-party delivery drivers who rely
on motorcycles. Additionally, high coastal humidity
in summer poses healthrisks, potentially affecting
delivery operations for motorcycle-baseddrivers.

Flash floods present a disruptionriskin vulnerable
regions, while sandstorms mayimpact operations
by reducing visibility andincreasing the likelihood
of trafficaccidents. The health effects of
sandstorms, particularly on outdoor workers,

are also concerning, especially for individuals with
respiratory conditions.

Risingenergy costs andincreasing compliance
requirements may lead to higher customer service
costs. Meanwhile, the high costs of adopting

Sandstorms are a natural occurrence, affecting
visibility and public health. Climate changes

may alsoimpact environmental factors such

as sea-levelrise and ecosystem degradation,
potentiallyleading to economiclosses and
increased agricultural stress. Rising temperatures
could affect mobility during peak-heat hours

and outdoor work, impacting multiple economic
sectors.

Jahezmitigates climaterisksby
developingplans for energyefficiency

and carbon neutrality. (_\‘

energy-efficient technologies could hinder
organizationalinitiatives and strain the business
financially. Additionally, transitioning from petrol

to electricity vehicles without integratingrenewable
energy sources may further escalate operational
costs.

There are alsorisks related to possible regulatory
changes. Carbon pricing couldincrease fuel costs,
directlyimpactinglogistics expenses and potentially
reducing financial performance. Regulatory
compliance mayincur upfront costs for audits
andreporting, while fines and penalties could

impact financial performance. Externalregulatory
pressure could disrupt operations orrisk the license
to operate.

Jahez mitigates these risks by establishingrobust
metrics and time-bound GHG emissionreduction
targets, as well as developing plans for energy
efficiency and carbon neutrality.

89



J a h e Z Sustainability Report 2024 00000 O Corporate Governance @

Corporate
Governance

Corporate governance is ingrained
in our business integrity and ability
to create lasting and sustainable
value. The Group has established
and upholds robust practices and
processes to ensure full alignment
with all applicable laws and
regulations.

93 Transparent Governance

97 Ethical Conduct
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At Jahez Group, we recognize that strong corporate
governance practices are essential for building
stakeholder trust, operationalresilience,

and sustainable growth. We are committed
toimplementing and maintaining transparent,

well-managed, and controlled procedures that
fosterinvestor confidence, protect shareholder
interests, and reinforce our commitment to ethical
business conduct.

Governance Progress Dashboard

E Strategic priority

Transparent
Governance

Ethical Conduct

o

RiskManagement

Responsible
Procurement

Q2

)

female Board membership.

of Board members are Saudinationals.

instances of non-compliance with laws and
regulations.

fees or penalties for non-compliance.

The Groupis collaborating with a third party
to conduct acomprehensiverisk assessment
of corruptionand fraudrisks.

The Group’s Risk Registeris currently being
finalized, with detailedrisk reporting to follow
in2025.

of the procurement budget was allocated
tolocal suppliersin 2024.

of suppliers are SMEs.
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Transparent Governance

Accountability to all stakeholders is paramount to maintaining

our trusted positioninthe market. The Group strives to adhere

to transparent, ethical principles.

Jahez Groupis committed to strong governance,
ensuring transparency, accountability, and ethical
business practices. The Group fully complies with

Jahez Group organizational structure

(

Board of Directors

Audit Committee

)
\_/
Nominationand
Remuneration
Committee
............ Chief Executive Officer

T

Investment
Committee

the Corporate Governance Regulationsissued
by the Capital Market Authority (CMA), adhering
to allmandatoryrequirements.

- / ( 4 A W A W N
Internal Audit Ehief Dlicll Chief Investment Chief Commercial Chief Technology
A ommerce
Director Officer Officer Officer
Officer
Chief Operations Deputy CEO Chief Financial Chief Business Chief Growth
Officer puty Officer Officer Officer
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The Board of Directors

The Board of Directorsis Jahez Group's highest
governance body, responsible for overseeing,
managing, and supervising the Company’s operations
inalignment with publicinterest and corporate
objectives. Guided by the Companies Law and

the Company’s Bylaws, the Board ensures strategic
direction, governanceintegrity, risk management,
and shareholderrights protection, as outlined

inthe Corporate Governance Manual. While the Board
provides strategic oversight, the Audit Committee
safequards theintegrity of financial reporting and
internal controls.

The Board of Directors consists of sixmembers
elected by the Ordinary General Assembly foraterm
of fouryears. The current Board was appointed

by the Ordinary General Assembly on 05/05/1446H
(corresponding to 7 November 2024) for its second
four-year session, commencingon 6/16/1446 AH
(corresponding to 17 December 2024).

Board structure, %

@ 33.3 Non-Executive directors
33.3 Executive directors
33.3 Independent directors

94

»
100%

Saudinationals

@ 83 Make
17 Female
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Company Committees

The Board can form committees deemed
necessary for effective governance, supervision,
and management of Company operations.

The Board has formed three committees, one

of whichis chaired by awoman.

The Nomination and Remuneration Committee
isresponsible for preparing and periodically
reviewing a policy for the remunerations

of members of the Board andits committees
and Executive Management; providing
recommendations to the Boardinrespect

of remunerations, as well as for the nomination
andrenomination of its members; describing
capabilities and qualifications required

for membership of the Board and Executive

Management; annually ensuring the independence

of Independent Board members and the absence
of any conflicts of interest; and other functions.

Formed by the Board of Directors, the Audit
Committeeisresponsible for financialreporting,
the effectiveness of the system of risk
management andinternal control, compliance
with applicable externallegalandregulatory
requirements, monitoring the qualifications,
expertise, resources, andindependence of both
internal and external auditors, and assessing their
performance and effectiveness each year.

The Investment Committeeisresponsible

for working with Executive Management

to develop andperiodically review the Company’s
Investment Strategy and Policy, supervising

the Company’sinvestment activities and
performance, studyingand evaluatinginvestment
opportunities, makingrecommendations
onmergers or acquisitions, etc.

The Board of Directors consists of
sixmembers electedbythe Ordinary
General Assembly for aterm of four
years.

00000 O Corporate Governance [ ]

Remuneration

Remunerationrefers to the compensation

and benefits provided to the Company’s Board

of Directors and Executive Management for their
performance andresponsibilities. Determining Board
remunerationinvolves several factors, including

the size and complexity of the Company, regulatory
norms, the respective directors’ qualifications and
experience, and levels of responsibility.
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Executive Management

The Board mandates and delegates the responsibility for the day-to-day
operations to Jahez Group’s Executive Management. In 2024, Jahez Group's

senior executive team consisted of 11individuals.

Executive Management structure, %

@ 91 Mae
9 Female

Q6

One keyrole of Executive Management

is developing and articulating Jahez Group’s vision,
mission, and strategic objectives. Eachmanager
isresponsible for analyzing market trends that
align with their field of expertise, assessing their
department’sinternal capabilities, and identifying
growth opportunities that match the Company'’s
strateqgy.

The Sustainability Team, led by a Sustainability
Manager, isresponsible for overseeing
theimplementation of the ESGRoadmap and
driving sustainability initiatives within Jahez Group.
Efforts are underway to onboard a Sustainability
Specialist to support these activities further.

Pleaserefer to our AnnualReport 2024 for
more information on corporate governance g}\
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Ethical Conduct
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Ethical conductis core to how we do business andis fundamental
to our success, reputation, and continued positive stakeholder
engagement. Diligently doing business on an ethical basis means
regulatory compliance and adopting the highestinternational

standards of responsible practices.

Codes, policies, and procedures

The Group’s Code of Conduct upholds our goal

of ethical conduct and serves toreinforce our

vision, values, mission, and culture of responsibility.

We strive for transparency and accountability to all

stakeholders, underpinned by the Group’sinternal

governance regulations:

¢ The Corporate Governance Manual, outlining
shareholderrights, disclosures, and transparency

¢ The Delegation Authority Policy

¢ The Delegation Authority Matrix

¢ TheDisclosure Policy

¢ The Conflict-of-Interest Policy

¢ TheDividendDistribution Policy

e The Stakeholder Protection Policy
¢ Thelnsider Trading Policy

¢ The Compliance Policy

¢ The Social Responsibility Policy

¢ The Charter (Terms of Reference) of the Audit
Committee

e The Charter (Terms of Reference)
of the Nomination and Remuneration Committee

¢ The Charter (Terms of Reference) of the Executive
Committee

e The Charter (Terms of Reference)
of the Investment Committee

e Thelnternal Control System

e The Standards and Procedures Policy of the Board
of Directors Membership

¢ The Remuneration Policy

¢ TheBoard of Directors Work Regulations

¢ \Waste Management Policy (under approval)
¢ Climate Change Policy (under approval)

¢ \Water Management Policy (under approval)

Conflict of interest

The Group has developed and approved

the Conflict of Interest Policy to clarify the process
for preventing and mitigating conflicts of interest
and thereby avoidincidents that could compromise
impartial decision-making.

A member of the Board of Directors has no

right to vote on any contract or of ferin which

this Director has adirect orindirect material
interest. Such amember mustinform the Board

of Directors of any personalinterest they may
haveinthe transactions or contracts completed

for the Group. The Chairperson of the Board

of Directors must notify the General Assembly,
whenit convenes, of transactions and agreements
inwhich anymember has a personalinterest. Such
notification should be accompanied by a special
report from the Auditors andrecordedinthe minutes
of the Board’s meeting. The relevant member

does not participate in voting on the resolution

to be adoptedin thisregard.|f amember

of the Board of Directors wants to participate
inacompeting business, he mustreceive the General
Assembly’s approval.

Allemployees must disclose any personal, financial,
or professionalrelationships that may create
conflicts and ensure their actions are always

inthe Group’s bestinterest.

Employees are prohibited from using their
influence to try to obtain from any authority within
the Company a work, decision, commitment,
supply, or service agreement or to obtain benefits
of anykind for themselves or others that violate
the Group's regulations. They should not combine
their work in the Group with any other work, even
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outside official working hours, or use studies,
research, reports, or consultingresults owned

by the Group and anyinformation about the Group
for theirinterest.

Employees are prohibited from participating,
directly orindirectly, in offering tenders

or auctions, signing contracts with the Group,
participating, or influencing the decision to sell

or buy services or products from the Group

in which they or their relatives have direct
orindirect financialinterests that conflict with
the Group'sinterests. They should not participate
in establishing any facilities that practice the same
activity or any other similar type to those
practicedby the Group.

One conflict of interest was reportedin 2024,
related to aBoard member’s participation
inacompetingbusiness.

Anti-corruption

Jahez Group maintains zero tolerance for non-
compliance with financial ethics, including bribery,
corruption, fraud, and money-laundering.
Employees are strictly prohibited from of fering,
soliciting, or acceptingbribes, or engaging

in corrupt practices. The Group complies with
applicable anti-briberylaws and regulations,
ensuring fair competition and stakeholder trust.

The Group collaborates with a third party

to conduct acomprehensive risk assessment

of corruption and fraudrisks, includingidentifying
high-risk operations and departments for regular
monitoring. The assessment is stillin progress,
and findings willbe used to refine risk mitigation
strategies.

To safequard against ethical and financial risks,
Jahezhas established a multi-layered oversight
system thatincludes a compliance function
within the GRC Department (establishedin 2024),
directline managers, and anindependentinternal
audit team. This system ensures verification

8

and proactive risk mitigation. Anynon-
complianceincidents areimmediately reported

to Management, and disciplinary actions are taken
asnecessary.

Jahez Groupis finalizingits Risk Register,

outlining significant fraud-relatedrisks and their
corresponding mitigation plans. No formal fraud
mitigation strategy has beenimplemented yet, but
plans are underway to establish a comprehensive
framework. As the compliance function matures,
the Group willintroduce more structured
compliance tests, whistleblowingmechanisms,
andregular risk assessments to strengthen

its governance and ethical standards.

In 2024, Jahez Group recorded zeroinstances

of non-compliance with laws and regulations

and zero fees or penalties for non-compliance.
Additionally, there were no cases of non-
compliance with requlations or voluntary codes
related to marketing communications, advertising,
or product promotion.

Whistleblowing

Our Whistleblowing Policy has been fully
implemented since its approval by the Board

of Directorsin 2021and has been communicated
to allemployees.

Our comprehensive whistleblowingand anti-
corruptionreporting mechanism supports this
policy. ltincludes adedicated email address

for whistleblowing and anti-corruption concerns,
creating achannel for employees and other
stakeholders toreport any suspected fraud,
unethical conduct, non-conformity, or business
irregularities related to Jahez Group’s business.
Employees can also use the Human Resources
channel“Your Voice” to share feedback.

Pleasereport any concerns @
to compliance@jahez.net

Sustainability Report 2024
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Our ERM framework is aligned with the International Standard Organization (ISO)
risk management guidelines ISO 31000 and the COSO ERMintegrated framework.
Itis also consistent with localregulations and practices.

While developing the risk appetite framework and

embeddingrisk appetite, the Group sets the strategic

planand objectives, therisk strategy, and capacity.
It articulates and cascadesrisk appetite statements
and limits risk profile versus appetite, controls

and corrects therisk profile should it deviate from
appetite, andreassesses therisk appetite and

its strategyin thelight of changesinthe business,
competitive, or control environments.

The Board of Directorsrelies on these processes
and their findingsin developing the Group’s strategy
and decision-makingprocesses. It oversees therisk
management andinternal control system, and
reviewsits effectiveness. The Board also assumes
generalresponsibility for determining the nature
and extent of the mainrisks that may hinder

Responsible procurement

the achievement of its strategic objectives (risk
appetite), ensuring the effective management

of theserisks. The Board has authorizedits Audit
Committee toreview the effectiveness of internal
control systems and risk-management methodology.
The Executive Management plans and organizes
processes to ensurereasonable assurance that

the Group’s objectives can be achieved while ensuring
that the relevant risks are within the Group’s risk
appetite.

The Group's Risk Register s currently being finalized,
with detailedrisk reporting to followin 2025.

more information on corporate governance

Pleaserefer to our Annual Report 2024 for g}\

Weinvest heavilyinlocalbusinesses and supply chains to fuel

entrepreneurial activity and build communities.

In 2024, 92% of our procurement budget

was allocated tolocal suppliers. While this marks
aslight decrease from 97%in 2023, it was driven
by the expansion of Jahez Group’s operations,
reflecting our long-term growth and market reach.

Our procurement decisions are guided by the Jahez
Group Procurement Policy, which ensures integrity,
fair pricing, and quality while reinforcing our
reputation as a fair and ethical business. To maintain
these standards, we require our suppliers to adhere
torigorous compliance criteria, including labor
practices, occupational health, governance, and
environmental sustainability.

As part of our ongoingimprovements
in procurement governance, the Procurement
Departmentis finalizing the vendor database, which

will serve as the foundation for a structured anti-
corruption due diligence framework. This framework
willintroduce a Third-Party Code of Conduct,

a Conflict-of-Interest Form, and additional
compliance measures for business partners, further
strengthening ethical and transparent business
practices within our supply chain.

In2024,17% of our suppliers were small and medium
companies, in line with our commitment to support
local economies and foster sustainable business
growth across all the regionsin which we operate.

O

of the procurementbudget
was allocated tolocal suppliersin 2024
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Empowerment through growth and
sustainability is our driving force,
helping the Group to build trust
and partnerships as we grow our
portfolio, all while supporting our
people, our community, and the
regions in which we operate.
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ESG Disclosure Themes

&

Themes Keyissues Location Page numbers

ClimateChange = GHGEmissions ¢ GHGEmissions 54-58
Climate Change ¢ Respondingto Climate Change 53,88-89
Vulnerability ¢ Climate Change Governance

Natural Water Stress e Water Conservation 60

Resources

Pollutions and Packaging Material and ¢ \Waste Management 6l

Waste Waste

Themes Keyissues Location Page numbers

Human Capital Labor Management e Caringfor OurPeople 72-81
Health and Safety ¢ OccupationalHealth and Safety 80
Human Capital e Trainingand Development 78
Development
Supply ChainLabor ¢ Responsible Procurement 99
Standard

ProductlLiability PrivacyandDataSecurity ¢ CustomerDataPrivacyand 67

Security
Social Opportunitiesin e Customer Experience 66-71,82-83
Opportunities NutritionandHealth ¢ Communitylnvestment
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Themes Keyissues Location Page numbers
Corporate Board e Corporate Governance 93-99
Governance
Tax Transparency o Financial statements -
Pay . AnnualReport
Ownership & Control . AnnualReport -
Accounting o Financial statements —
Corporate Business Ethics e Ethical Conduct 97-98
Behavior

000000 () Appendix
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Jahez

Group

GRI Content Index

Statementofuse JahezInternational Company for Information Systems Technology JSC hasreportedin
accordance with the GRI Standards for the period from January 1, 2024, to December 31,2024.

GRITused GRI1:Foundation 2021

Applicable GRI N/A

Sector Standard(s)

Sustainability Report 2024

GRIStandard/ Disclosure Location Page
Other source numbers
GENERAL DISCLOSURES
GRI 2: General Disclosures 2-10rganizational details e About ThisReport 6-7,16-19,
2021 ¢ IntegratedBusinessEcosystem 22-28,29
¢ Eight Subsidiaries: Strategiclntegration
¢ ExpandingRegional Presence
2-2 Entitiesincludedinthe organization’s ¢ About ThisReport 6-7
sustainabilityreporting
2-3Reporting period, frequencyand e About ThisReport 6-7
contact point
2-4 Restatements of information ¢ About ThisReport 6
2-5External assurance e About ThisReport 6-7

Omission

Requirement(s) omitted

Reason

000000 () Appendix

Explanation

2-6 Activities, value chain and other

Jahez Group at a Glance

14-15,16-19,

businessrelationships ¢ IntegratedBusinessEcosystem 22-28,30
¢ Eight Subsidiaries: Strategiclntegration
¢ Revolutionizing Delivery
2-7 Employees e Caringfor OurPeople: Workforce 73 2-7.c.Processesusedto calculate headcount  Confidentiality Jahez considers processes used to
Profile constraints calculate headcount confidential
2-8 Workers who are not employees e Caringfor OurPeople: Workers 74 2-8.a.ii. The type of the work they perform Confidentiality Jahez considers work performed by
constraints interns confidential
2-9 Governance structure and e Sustainability Governance 87-89, 2-9.cvi.Under-represented social groups Confidentiality Jahez considers this kind of
composition e Corporate Governance 93-96 -0 cvii. C tenci | ttoth constraints information onBoard members
e ’AnnualReport, pages 110-116 <-7.cvil.L.ompetenciesreievant to the confidential
impacts of the organization
2-9.c. viii. Stakeholder representation
2-10 Nomination and selection of the o AnnualReport, pages142-143 2-10.b. The criteria used for nominatingand Confidentiality Jahez considers the criteria for
highest governance body selecting the highest governance body constraints nominating and selectingBoard
members members confidential
2-11Chair of the highest governancebody The Chair of the Boardis not a senior
executive of the Group.
2-12 Role of the highest governancebody ¢ Sustainability Governance 87
in overseeing the management of impacts
2-13 Delegation of responsibility for ¢ Sustainability Governance 87
managingimpacts
2-14Role of the highest governancebody ¢ Sustainability Governance 87

in sustainability reporting
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Other source

GRI 2: General Disclosures
2021

Sustainability Report 2024
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Disclosure Location Page Omission
numbers
Requirement(s) omitted Reason Explanation
2-15 Conflicts of interest ¢ Conflict of Interest 97
2-16 Communication of critical concerns No critical concerns werereported to the
Boardin 2024
2-17 Collective knowledge of thehighest ¢ Sustainability Governance 87
governance body
2-18 Evaluation of the performance of the e AnnualReport, page 133 2-18.a. The processes for evaluating the Information Information on the evaluation of the
highest governance body performance of the highest governancebody unavailable/ Boardis unavailable
2-28.b.Whether the evaluations are incomplete
independent or not, and the frequency of the
evaluations
2-18.c. Actions takeninresponse to the
evaluations
2-19 Remuneration policies Corporate Governance 53,95
¢ Respondingto Climate Change
o AnnualReport, pages 147-152
2-20Process todetermineremuneration ¢ AnnualReport, pages 147-148 2-20.b.Views of the stakeholders Information Information on the stakeholders’
unavailable/ vote onremunerationis unavailable
incomplete
2-21Annual total compensationratio - 2-21.a. Theratio of the annual total Confidentiality Compensation for the highest-paid
compensation for the organization’s highest- constraints individualis confidential
paidindividual to the median annual total
compensation for allemployees
2-21.b. Theratio of the percentageincrease
in annual total compensation for the
organization’s highest-paidindividual to the
median percentageincreasein annual total
compensation for allemployees
2-22 Statement on sustainable ¢ Leadership Statement 8-9,40-41,
development strategy ¢ ESGRoadmap 87
¢ Sustainability Governance
2-23 Policy commitments ¢ Responsible Business Practices 65,87, 2-23.b.Links to the policy commitments if Confidentiality ESG policies of the Group are not
¢ Sustainability Governance 97-98 publicly available constraints publicly available
e EthicalConduct
2-24 Embedding policy commitments ¢ Responsible Business Practices 65,86,
e Sustainability Governance 97-98
¢ Ethical Conduct
2-25Processes toremediate negative ¢ Responsible Business Practices 65,6777
impacts ¢ Anti-harassmentand
Anti-discrimination
¢ Respondingto Customer Feedback
2-26 Mechanisms for seekingadviceand ¢ Whistleblowing 98

raising concerns

2-27 Compliance with laws and
regulations

There were no significantinstances of
non-compliance withlaws and regulations
during the reporting period.
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GRIStandard/ Disclosure Location Page Omission
Other source numbers
Requirement(s) omitted Reason Explanation
GRI2: General Disclosures 2-28 Membership associations — 2-28.a.Industry associations, other Confidentiality Jahez considersindustry
2021 membership associations, and national or constraints associations, other membership
international advocacy organizationsin which associations, and national or
the Company participatesin a significantrole international advocacy organizations
inwhichit participates confidential
2-29 Approach to stakeholder ¢ Stakeholder Engagement 42-48
engagement
2-30 Collective bargaining agreements - 2-30.a.a. The percentage of totalemployees Not applicable The nature of Jahez’s operations
covered by collective bargainingagreements does notrequire employee collective
bargainingagreements
MATERIAL TOPICS
GRI 3: Material Topics 2021 3-1Process to determine materialtopics ¢ Materiality Assessment 49
3-2 List of material topics ¢ Materiality Assessment 49
3-3Management of material topics ¢ Respondingto Climate Change 53,60, 81,
¢ Climate Change Governance 88-89,99
¢ Employee Well-beingand
Communication
¢ Water Conservation
¢ Responsible Procurement
Economicperformance
GRI3: Material Topics 2021 3-3Management of material topics ¢ Respondingto Climate Change 53,88-89
¢ Climate Change Governance
GRI201: Economic 201-2 Financialimplications and other ¢ Respondingto Climate Change 53,88-89
Performance 2016 risks and opportunities due to climate ¢ Climate Change Governance
change
Market presence
GRI202: Market Presence 202-1Ratios of standard entry-levelwage ¢ Performance andReward 79
2016 by gender compared tolocal minimum
wage
Indirect economicimpacts
GRI203:Indirect Economic 203-1Infrastructure investments and ¢ IntegratedBusiness Ecosystem 16-19,
Impacts 2016 services supported e Eight Subsidiaries: StrategicIntegration 22-28,
¢ Revolutionizing Delivery 30-35,
e Caringfor Society 82-83
203-2 Significant indirect economic ¢ IntegratedBusinessEcosystem 16-19,
impacts ¢ Eight Subsidiaries: Strategiclntegration 22-28,
¢ Revolutionizing Delivery 30-35,
¢ Responsible Procurement 82-83,99
e Caringfor Society
Procurementpractices
GRI 3: Material Topics 2021 3-3Management of material topics ¢ Responsible Procurement 99
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Page Omission
numbers
Requirement(s) omitted

000000 () Appendix

Explanation

GRI204: Procurement 204-1Proportion of spendingonlocal ¢ Responsible Procurement Q9

Practices 2016 suppliers

Anti-corruption

GRI205: Anti-corruption 2016 205-10Operations assessed forrisks ¢ Anti-Corruption 98
related to corruption
205-3 Confirmedincidents of corruption ¢ Anti-Corruption 98
and actions taken

Energy

GRI302:Energy 2016 302-1Energy consumption within the ¢ EnergyConsumption 59
organization
302-4 Reductionin energy consumption ¢ EnergyConsumption 59

Water and effluents

GRI3: Material Topics 2021 3-3Management of material topics ¢ Water Conservation 60

GRI303: Water andEffluents  303-1Interactions withwaterasashared ¢ Water Conservation 60

2018 resource

Emissions

GRI 3: Material Topics 2021 3-3Management of material topics ¢ Respondingto Climate Change 53

GRI305: Emissions 2016 305-1Direct (Scope 1) GHG emissions ¢ GHGEmissions 54-58
305-2Energyindirect (Scope 2) GHG ¢ GHGEmissions 54-58
emissions
305-3 Otherindirect (Scope 3) GHG ¢ GHGEmissions 54-58
emissions
305-4 GHG emissions intensity ¢ GHGEmissions 58
305-5Reduction of GHG emissions ¢ GHGEmissions 58

Waste

GRI306: Waste 2020 306-1Waste generation and significant ¢ \Waste Management 6l
waste-relatedimpacts

Employment

GRI 3: Material Topics 2021 3-3Management of material topics ¢ Employee Well-beingand 81

Communication

GRI401: Employment 2016 401-1New employee hiresandemployee ¢ AttractingNew Talent 75
turnover
401-2 Benefits provided to full-time ¢ Employee Well-beingand 81

employees that are not provided to
temporary or part-time employees

Communication
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GRIStandard/
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Disclosure

Occupationalhealthandsafety

Location

Sustainability Report 2024

Page Omission
numbers
Requirement(s) omitted

Reason

000000 () Appendix

Explanation

GRI403: OccupationalHealth  403-10ccupational health and safety ¢ OccupationalHealth and Safety 80
and Safety 2018 management system
403-9 Work-relatedinjuries ¢ OccupationalHealth and Safety 80
Trainingand education
GRI404: Training and 404-1Average hours of trainingperyear ¢ Trainingand Development 79
Education 2016 peremployee
404-2 Programs forupgradingemployee ¢ TrainingandDevelopment 78-79
skills and transition assistance programs
Diversityand equal opportunity
GRI405: Diversity and Equal 405-1Diversity of governancebodiesand ¢ Workforce Profile 73,75,94,
Opportunity 2016 employees ¢ DiversityandInclusion Q6
e BoardofDirectors
¢ Executive Management
405-2 Ratio of basic salary and ¢ Performance and Reward 79
remuneration of women tomen
Non-discrimination
GRI406:Non-discrimination 406-1Incidents of discrimination and There were zero cases of discriminationin 77
2016 corrective actions taken 2024 (learnmorein Anti-Harassment
and Anti-Discrimination)
Local communities
GRI413: Local Communities 413-10Operations with local community e CommunityInvestment 82-83
2016 engagement, impact assessments, and
development programs
Customerhealthandsafety
GRI416: CustomerHealthand 416-1Assessment of the health and e CustomerExperience 66-71
Safety 2016 safetyimpacts of product and service
categories
CustomerPrivacy
GRI418: Customer Privacy 418-1Substantiated complaints There were no cases of databreaches or 67

2016

concerning breaches of customer privacy
andlosses of customer data

loss of personal datain 2024 (learn more
in <’ Customer DataPrivacyand
Security)
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Topic Metric Unit Codes Location Page numbers
THE JAHEZ GROUP AS AWHOLE
Environmental Footprint (1) Total energy consumed kWh TC-IM-130a1, ¢ Energy Consumption 59
CG-EC-130a11,
IF-RE-130a.2
DataPrivacy Description of policies and practices relating to targeted advertising and user privacy Discussionandanalysis  TC-IM-220a], e SocialMedia andResponsible Marketing 68-71
CG-EC-230a.2
Data Security (1) Number of databreaches Number TC-IM-230a1, There were no cases of databreaches or
CG-EC-230a.2, loss of personal datain 2024
SV-PS-230a.3
Description of approach toidentifying and addressing data security risks, including use of Discussionandanalysis  TC-IM-230a.2, e Customer DataPrivacy and Security 67
third-party cybersecurity standards CG-EC-230a], e Cybersecurity
SV-PS-230a1
Description of policies and practices relating to the collection, usage, and retention of Discussionand analysis  SV-PS-230a.2 e Customer DataPrivacyand Security 67
customerinformation
Employee Recruitment, = Employee satisfactionas apercentage' % TC-IM-330a.2, e Caringfor OurPeople 72,81
Inclusion & Performance CG-EC-330al,
SV-PS-330a.3
Percentage of (1) gender representation for (a) Executive Management, (b) Non-Executive % TC-IM-330a.3, ¢ Workforce Profile 73,75,94,96
management, (d) all other employees CG-EC-330a.3, : g(i;/aerrjic’fggir:gé:glﬁssion
SV-PS-330a1 e Executive Management
Activity Metrics Number of employees by: (1) full-time Number SV-PS-000.A Workforce Profile 73
Number of shipments Number CG-EC-000.C Jahez Group ataGlance 14
E-COMMERCE (PIK, BLU)
Product Packaging & Discussion of strategies to reduce the environmentalimpact of product delivery Discussionand analysis  CG-EC-410a.2 e Technologicallnnovation 35,58
Distribution e GHGEmissions
co
ActivityMetrics Number of assets Number IF-RE-O00.A ¢ Eight Subsidiaries: StrategicIntegration 22
LOGI
Greenhouse Gas Gross global Scope 1emissions Metric tonnes TR-RO-110a.1 ¢ GHGEmissions 56-57
Emissions (t) CO,-e
Discussion of long- and short-term strategy or plan to manage Scope 1 emissions, emissions Discussionandanalysis  TR-RO-110a.2 ¢ GHGEmissions 56-58
reduction targets, and an analysis of performance against those targets
(1) Total fuel consumed Liter? TR-RO-110a.3 e Energy Consumption 59
Workforce Conditions, Description of approach to managing short-term and long-termdriver healthrisks Discussionandanalysis TR-RO-320a.3 ¢ OccupationalHealth and Safety 80
Health & Safety
(1) Totalrecordable incident rate (TRIR) and (2) fatality rate for (a) direct employees and (b) Rate TR-RO-320a.l ¢ OccupationalHealth and Safety 80
contract employees
Accident & Safety Number of road accidents andincidents Number TR-RO-540a.1 ¢ OccupationalHealth and Safety 80
Management
ActivityMetrics Number of drivers Number TR-RO-000.C e Workforce Profile 73-74

T Amodified metric (employee satisfactioninstead of employee engagement which the Group does not monitor).
2 Amodified metric.
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CMA The Capital Market Authority, the IFRS S1&S2 TheInternational Financial Reporting
regulatorybody overseeing capital Standards Sustainability Disclosure
marketsin Saudi Arabia, ensuring Standards areissued by the
fairness, transparency, andinvestor International Sustainability Standards
protection. Board (ISSB). Theyinclude IFRS S1

(GeneralRequirements for Disclosure

Carboncredit Atradableinstrumentthatrepresents: of Sustainability-related Financial
(1) a permit to emit one metric ton Information) andIFRS S2 (Climate-
of CO, or equivalent (CO,e) into the related Disclosures).
atmosphere, or (2) a certificate that
represents the avoidance orremoval KSA Kingdom of Saudi Arabia.
of one metric ton of CO, or equivalent
fromthe atmosphere. kWh Kilowatt-hour

Carbon A metricused to compare the Last-mile The transportation of goods froma

dioxide emissions fromvarious greenhouse delivery distribution hub to the final delivery

equivalent gasesbased on their global warming destination (usually a customer’shome

(CO,e) potential (GWP). or business).

C-level Senior executives and managers whose LTIR Lost Time Injury Rate is a safety metric
job titles start with “C”" (CEO, CFO, COOQ, used to measure the frequency of
etc). work-relatedinjuries orillnesses that

resultinanemployee beingunable to

Cloudkitchen A commercial food preparation facility perform theirjob for afullworkday or
for food services operatingona shift per 200,000 hours worked.
delivery-only model.

MENA Middle East and North Africa.

Cloud A commercial storage facility for food

shelving services orretail stores operatingona MWh Megawatt-hour.
delivery-only model.

Nitaqat A government program of Saudi Arabia

COsoO The Committee of Sponsoring aimed atincreasing the employment of
Organizations of the Treadway Saudinationalsin the private sector.
Commission develops guidelines
for evaluatinginternal controls, risk Q-commerce Atypeofe-commercewithan
management, and fraud deterrence. emphasis on fast and ultra-fast

deliveries.

Darkstore Aretail outlet or distribution center
operatingonline on adelivery-only SASB The sustainability disclosure standards
model. developedby the Sustainability

Accounting Standards Board (SASB),

ERM Enterprise risk management. now consolidatedinto the ISSB.

ESG Environment, social, and governance. SMEs Smalland medium-sized enterprises.

GHG Greenhouse gases. tCO,e Tons of carbon dioxide equivalent.

GRC The Governance, Risk, and Compliance TRIR TotalRecordable Incident Rate, a
function safety metricused tomeasure the

frequency of workplace injuries and

GRI The sustainability disclosure standards illnesses per 200,000 hours worked.
were developed by the Global
Reportinglnitiative. Currently, the 2021 UNSDGs The United Nations Sustainable
versionisinuse (GRI2021). Development Goals.

Group Jahez Group holding comprises eight

wholly or partially owned subsidiaries.

Guidance for all sectors Location Page numbers
GOVERNANCE
Disclose the a) Describe the board’s oversight Leadership Statement 8-9,88-89
organization’s of climate-relatedrisks and Climate Ch G
governance around opportunities. ImateL-hange Lovernance
climate-relatedrisks
and opportunities b) Describe management’srolein Leadership Statement 8-9,88-89
assessingand managing climate- Climate Ch G
relatedrisks and opportunities. ImateL-hange Lovernance
STRATEGY
Disclose theactualand a) Describe the climate-relatedrisks Physicaland Transition Climate 89
potentialimpacts of and opportunities the organization Risks
climate-relatedrisks hasidentified over the short, medium,
and opportunities on andlongterm.
the organization’s
businesses, strategy,  b) Describe theimpact of climate- Jahez Group Exposure 89
and financial relatedrisks and opportunities onthe
planningwhere such organization’s businesses, strategy,
informationis material and financial planning.
c) Describe theresilience of the Leadership Statement 8-9,88-89
organization’s strategy, takinginto . .
considerationdifferent climate- Responding to Climate Change
related scenarios, includinga 2°Cor
lower scenario.
RISKMANAGEMENT
Disclose how the a) Describe the organization’s Climate Risk Management 88
organizationidentifies, processes foridentifyingand
assesses, and assessing climate-relatedrisks.
manages climate-
relatedrisks b) Describe the organization’s Climate Risk Management 88-89
processes for managing climate- JahezG E
relatedrisks. ahezLroupExposure
c) Describe how processes for Leadership Statement 8-9,53,88
identifying, assessing, and managing . .
climate-relatedrisk areintegrated Responding to Climate Change
into the organization’s overall risk Climate Risk Management
management.
METRICS AND TARGETS
Disclose the metrics a) Disclose the metrics usedbythe Respondingto Climate Change 53-58
andtargetsusedto organization to assess climate- GHG Emissi
assess and manage relatedrisks and opportunities missions
relevant climate- inline withits strategy andrisk
relatedrisks and management process.
opportunities where
suchinformationis b) Disclose Scope1,Scope 2, and, if GHG Emissions 54-58
material appropriate, Scope 3 greenhouse gas
(GHG) emissions, and the relatedrisks.
c) Describe the targetsusedbythe GHGEmissions 54-58

organization tomanage climate-
relatedrisks and opportunities and
performance against targets.
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