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Disclaimer

The information in this presentation does not purport to be comprehensive and has not been independently verified by the Company or any of their respective members,
directors, officers, employees, agents or affiliates. Except in the case of their respective fraudulent misrepresentation, no responsibility or liability is accepted by the
Company or by any of their respective members, directors, officers, employees, agents or affiliates as to or in relation to the accuracy, completeness or sufficiency of this
presentation or any other written or oral information made available to any interested party or its advisers or for any loss whatsoever arising from or in connection with use
of or reliance on this presentation and any such liability is expressly disclaimed. No representation or warranty, express or implied, is made as to the fairness, accuracy,
completeness or correctness of the information or opinions contained in this document and no reliance should be placed on such information or opinions. The information
contained in this document is subject to change without notice and may not contain all material information relating to the products, investment and transaction referred to
herein. None of the Company nor any of its group undertakings or affiliates is under any obligation or give any undertaking to provide the recipient with access to any
additional information or to update this presentation or any additional information or to correct any inaccuracies in it which may become apparent, and it reserves the right,
without givingreasons, at any time andin anyrespect to amend or terminate the presentation described herein.

In particular, but without limitation, no representation or warranty, express or implied, is given as to the achievement or reasonableness of, and no reliance should be placed
on, any projections, opinions, estimates, forecasts, targets, prospects, returns or other forward-looking statements contained herein. Any such projections, estimates,
forecasts, targets, prospects, returns or other forward-looking statements are not a reliable indicator of future performance. Nothing in this presentation should be relied
upon as a promise or representation as to the future. Neither the Company nor any of their respective members, directors, officers, employees, affiliates or agents nor any
other person accepts anyliability whatsoever for anyloss howsoever arising from any use of this presentation orits contents or otherwise arising in connection therewith.

The Information may include forward-looking statements, which are based on current expectations and projections about future events. These statements may include,
without limitation, any statements preceded by, followed by or including words such as “target”, “believe”, “expect”, “aim”, “intend”, “may”, “anticipate”, “estimate”, “plan”,
“project”, “will”, “can have”, “likely”, “should”, “would”, “could” and other words and terms of similar meaning or the negative thereof. These forward-looking statements are
subject to risks, uncertainties and assumptions about the Company and its subsidiaries and its investments, including, among other things, the development of its business,
financial condition, prospects, growth, strategies, as well as the trends in the industry and macroeconomic developments in Kingdom of Saudi Arabia. Many of these risks and
uncertainties relate to factors that are beyond the Company's ability to control or estimate precisely, such as future market conditions, currency fluctuations, the behaviour
of other market participants, the actions of regulators and any changes in applicable laws or government policies. In light of these risks, uncertainties and assumptions, the
eventsin the forward-looking statements may not occur and past performance should not be taken as a guarantee of future results. No representation or warranty is made
that any forward-looking statement will come to pass. No one undertakes to update, supplement, amend or revise any such forward-looking statement. Except where
otherwise indicated, the he Information and the opinions contained herein are provided as at the date of the presentation and are subject to change without notice. Past
performance of the Company cannotberelied on as a quide to future performance. Nothingin this presentationis to be construed as a profit forecast.
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Key Highlights




Key highlights for H12023

Consistent Profitable Growth focusedlocal andregional expansion

100 3 4.5

21%Y0Y A Operational Countriesin Monthly orders
cities GCC per average user

2.9m+ 31.5k S1k+
38-3m 22% YOY A Active users * Merchants Delivery

Orders Branches partners*

(o)
836m 60.4 12.8%
Net 13%YOY A PR R 6E€I.Tg£1
Revenue size commission rate

(*) figures are per the last of month of the period




Key highlights for H1-2023

Group netincome Logistics EBITDA KSAPlatforms EBITDA
SARm SARm SAR m
@ Lo DD D
58.1 ° 105.4 109.6
52.7
89.1
(20.6)
3.9 (88.2)
H12022 H22022 H12023

H12022 H22022 H12023 H12022 H22022 H12023

Profitability recoveryinH12023 Successfully turned positive EBITDA KSA continues profitabilityimprovement
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Strateqy & business
update



Expansion planupdate-2023

KSA

1| 33% orders YOY growthin non central region
2| Growth strategycontinues with vertical expansions & adjacent businesses

3| Market consolidation & expansion efforts continues through acquisitions

Gulf (Outside of KSA) Expansions e —

1| +3.Ixgrowthin customer base within the first half 2023
2| Localteam, technology & shared servicesinfrastructureimplemented

3| 1,552restaurants signed growing at +1.5x versus January

Increasing KSA footprint in 100 cities & adjacent business with additional focus on GCC growth
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Business Highlights - H12023 | -

-“ Building cross business synergies &
leveraging scale

2| Introducing new revenue streams &
external partnerships

3| Improvinglocal footprint through
customized marketing & features

Jahe‘
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2.9m Users shared from Jahez across vertical
businesses usingin-house built technology



Business Highlights - H12023

-“ Building cross business synergies &
leveraging scale

2| Introducing new revenue streams &
external partnerships

3' Improvinglocal footprint through
customized marketing & features
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FoodDelivery Verticals Logistics

New features utilizing Al to provide customized navigation & shopping experience
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“§ EVERYONE

“Explore” for customized
user experience
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Business Highlights - H12023

-“ Building cross business synergies &
leveraging scale

Ready to play? book your field now &

NEY
Fan
259.

MITROVIC Home Jersey
Fan Adult

NEYMAR JR Home Jersey
Fan Adult
259.0 S.R

59.0 S.R
Eroducts from Sport ghornatah

Football Handball Squash i m
£ o = =

2| Introducing new revenue streams &
external partnerships

Tennis Padel Padbol
Basketball Volleyball @
3] Improving local footprint through } 4
customized marketing & features
Golato partnership: Booking sport fields services Hilal Club: Booking Hilal football game
across KSA 14 cities within 8 sports tickets through Blu app
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Business Highlights - H1 2023 = 8 =5

Jahez
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1| Building cross business synergies & | » : e
leveraging scale ', 50, ol wbll 0g

BAHRAINI DOCTOR'S DAY

Jahez

2| Introducingnew revenue streams & S, " k| Shede=,
external partnerships |

3' Improvinglocal footprint through
customized marketing & features

Implementing Jahez proven successful delivery platform structure into GCC countries
while ensuring it adopts the local culture & lifestyle
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Logistic Segment Highlight

~2000 driver partner managedbasedon
performance & productivity

"

Scalable infrastructure ready to serve as the
biggestlast mile delivery player in the market

"

Systems to virtually track drivers'location,
online activities & productivity

&

Improved productivity per driver generating
7.1ImEBITDA vs.last year-20m

b Service Driver Provider Dashboard

4215/@ 5271/13093} 508/13093

z O S

FoodDelivery Verticals Logistics

sssss

Largest delivery armin KSA with in house built technological capabilities




Financial & Operational
Performance



Keyresults H12023

GOV and GMV

SARD

v

m GMV l—
GOV

3.3
31
2.5 2.7
23
2.0 1.9 2.0 23
" .
H12021 H22021 H12022 H22022 H12023

AOV
SAR m
674 64.8 63.2 62.2 60.4
H12021 H22021 H12022 H22022 H12023

Jahe'

Number of orders
#ofordersm
30.0
21.6
H12021 H2 2021 H12022 H22022 H12023
EBITDA
SARm m
92.0 I
66.1 66.9
34.0
H12021 H2 2021 H12022 H22022 H12023



Operational KPIs

Number of merchants*

# of merchants

m Merchants I 31,592

25,665
16,566 19,900

13,511 12 561
5,537 7,061 8,273 10,648

’ - - .

H12021 H2 2021 H12022 H2 2022 H12023

Number of active users**

#ofusersm

3

28 2.9
24
] ] . . .

H12021 H2 2021 H12022 H22022 H12023

Jahe'

(*) figures are per the last of month of the period
(**) Active users for a period of one hundred eighty (180) days from the date of the last order on Jahez platform.

Number of delivery partner*

# of drivers

v

60 185
50,854 52,417 51,132

37,985

H12021 H2 2021 H12022 H22022 H12023

* Increasedinnumber of merchants YOY while maintaining
competitive commissionrate

* Improveddriver utilization (2%) YOY & (15)% vs.2H 22 by
decreasingidle drivers & better order per driverratio

Improvednumber of active users while improving customer
acquisition cost



Grossrevenues

Group grossrevenue streams

SARDb, % @

' 0

0.9
0.
59.0%
62.4%
H12021 H2 2021 H12022 H22022
m Delivery fees Commission @ Others
Take Rate% 11.2% 11.6% 12.3% 12.5%
Deliveryfees/order 14.0 14.4 14.7 14.3

@ Gross Revenue/GMV

0.9

H12023

12.8%

3

131

Revenue growth with
improvementin commission &
deliveryrevenue

* Negotiating higher takerates
with the merchants from12.3%in
H122t012.8%inH2 23

* Lower deliveryrevenue per order
inline with the market dynamics &
regional expansions

* Otherrevenue grew by 29%
YoY... e-payments, advertising,
subscriptions (non platform)

Solid partnerships with merchants improving take rate & other revenue streams




Costofrevenue

Cost of revenue* breakdown (as % of Net Revenue) g"zai{';:i“ing gross profitat

SARm, % .
e ® Deliverycost arerelatedtothe

9.8% @ 2,8% 21_8% external drivers (3PLs and
0.7 @ freelancers)
0.7

3.2% o .
0.6 0.6 3% | 43% Delivery Cost (external and own
fleet) decreased by 6.4% HoH
3.6% from599m to 560m
* Staff growthrelated to building
theinfrastructure to grow
regionally
69.4%
79 .
60.7% * Platformcostrelatedtorunning
the servers & Tawseel 0.37 cost
paid per order
* Other costs are mainlyrelated to
depreciation & amortization, fuel
H12021 H22021 H12022 H22022 H12023 andfleet costs
@ Gross Profit m Delivery Cost Staff Costs mPlatform Costs Others

Healthy gross profit % to sales despite GCC growth ramp up cost
Jahe'




Operating costs

G&A

% of netrevenue

® & @

39
_

H12021 H2 2021 H12022

97%*

D
42

H12023

H22022

R&D

% of netrevenue

@ @ @ @D
24

21

13
a 7
_— wm N

H12021 H2 2021 H12022

Jahe'

H22022 H12023

(*)JH2 2022 one offidle capacitydriver cost 62m

S&M

% of netrevenue

- 76
61
47
] . . .
H12021 H22021 H12022 H22022 H12023

Increaseinoperatingexpenses YOY due tonon-KSA
expansions offset by cost efficiencyin KSA

* G&Aimprovedyvs.lastyear due to cost controls &
efficiencyin KSA Logistic operations

* S&M expenses partially related to non KSA operation
customer acquisition & brand awareness campaigns

* Increased R&D expenses due to buildingin-house software
development and Data analytics capacity



EBITDA

EBITDA by segment H12023 Flat EBITDA YoY with major

improvementin KSA operations

SAR m
> .
* 23%growthinplatformKSA
1096 EBITDA Excluding gulf
. expansions mainly driven by:
o ImprovementinLogistic
71 management & cost
I 669 utilization
40.7
(@0.7) (o1 o Volumeincrease &better
cost management
efficiency
* EBITDAimpactofinvestment
with the start of operationin
Kuwait & ramp up costin Bahrain
Platforms KSA  PlatformsNon-KSA Logistics Others Group
H12022 89.1 (2.0) (20.6) (0.5) 66.1

@

@ EBITDA/ Net revenue

Operational profitability while sustaining business growth plans




Net profit

Net profitbysegment H12023

SAR m
115.5
Platforms KSA
H12022 76.9

@ Net profit/ Net revenue

(41.1) 58.1
| -
(10.6) (5.7)
Platforms Non-KSA Logistics Others Group
(2.1) (23.3) (1.5) 52.7

KSA continues to lead the group profitable results

10% YoY improvementinnet
profit

* Saudioperationsimprovedasa
result ofimproved gross profit &
operating costs

* OverallKSA profitability sustains
the nonKSA expansion plans
duringramp up period

Jahe'

* Platforms Segment includes operations in Delivery Platforms: Jahezin KSA, PIK, & Blu store, Non - KSA includes platform in Kuwait & Bahrain

® Logistics Segmentincludes the logistic arm operations
* Othersincludes other segments (the cloud kitchen business, investment,..)



Delivery platform segment UOE

Unit of Economics H12023 * Reductionin EBITDAUOE
comparedtoLY due tononKSA
SAR per order ramp up operations

* KSA maintaining favorable

4.8 EBITDA & contributionmargin by
e _ managing delivery cost
(o] 1.7
5 (169) (3.0) ——
Net Revenue CostofSales  Margincontribution Operating Cost EBITDA * (1.7)ptsdropinrevenue per order
due toreviseddeliveryrevenue &
H12022| 23.4 (18.1) 53 (3.3) 2.0 prime pricing
* Operating costs efficiency
through shared services & cost
5.6 controls
< I
) (2.7) 29
X (16.6) — * NonKSA UQOE expectedto
improve as business matures &
Net Revenue Cost of Sales Margin contribution OperatingCost EBITDA reach economy of scale
H12022]| 23.4 (18.0) 5.4 (3.3) 2.1

KSA UOE improved YOY at EBITDA level offsetting pressure from non-KSA operation ramp up




Net cashposition

SAR m

6 bl !
903 e T 50 3 926
(26) 7) IS ..
(60)
777777777777777777777777777777777777777777777777777777777 04Zr.§tri':l e e Investing &
P 9 Financing
Dec-22 NetIncome Net Zakat Paid CapexandLease AcquisitionPayment Return Jun-23
B.Zakat Working Capital Payments Deposits >90D

Maintaining strong positive cash position




Summary




TH2023 Summary

1|

2|

3|

4|

3

Continued growth trend in KSA operations while maintaining healthy cost structure

Introduction of new revenue streams & partnerships while leveraging current customer base

Applying the KSA modelinto the GCC Expansion operation for a shared customer experience &
operation efficiency

Logistic business reaching a major milestone by generating positive EBITDA at the second
anniversary

Deal closing process and regulatory requirements for TheChefz acquisition

e




GuidanceFY 2023

FY 2023 Guidance H1Actual

SAR6.7b-7.3m SAR3.27b

SAR4.8b- 5.4b SAR2.34b

Revenues** SAR1.8b-SAR2.0b SARO.9b

EBITDA 7% - 10% 8%

(% revenue)

Ja he (*) Gross Order Value including Delivery Fees and Value Added Tax
(**) Gross Revenues excluding the impact of cashback and compensations and promotions paid to customers classified in the FS as deduction of

revenues as per IFRS15
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Thank You
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Appendix

Top Line Definitions

SARmM H12022 H12023
GMV 1,990 2,340
Value added tax on the value of the Orde 299 345
Delivery Value 463 504
Value added tax on Delivery value 69 75

GOV 2,821 3,263

H12022 H12023

Gross Revenue 778 887
Customers Compensation (28) (38)
Customers Promotion & Cashback (10) (13)
NetRevenue 740 836

Jahe'




Appendix

Seament Reportin Delivery Platforms Logistics Others Eliminations TotalH1-2023
KSA Non-KSA KSA KSA

Gross Revenues 8644 12.9 188.2 52 -184.0 886.7
Customer Compensations -377 00 00 00 00 =377
Customer Promotions & Cash back -10.6 -2.8 0.0 0.0 0.0 -134
Net Revenues 816.1 10.1 188.2 52 -184.0 835.6
Direct Costs -603.1 -35.0 -172.8 -3.6 183.0 -6315
OperatingCosts (S&Mand G&A) -103.1 -159 -8.3 -10.7 10 -136.9
ExpectedCredit Losses -03 00 0 0 0 -03
EBITDA -40.7 . 9.1

EBITDA % of Net Revenue -401.5% -176.4%

Depreciation and Amortization -4.8 -04 -15.2 -4.2 0.0 -24.6
OtherIncome andInvestment Results 220 ON 00 VA 00 29009
Financingcost -0.2 00 -24 -03 0.0 -30
IPO Expense 0.0 00 0.0 0.0 0.0 0.0
Zakat 111 00 0.0 0.0 0.0 -1

Net Income (Loss) for the Year

Jahe'



Appendix

Segment Reportin Delivery Platforms Loqistics Others Eliminations ~ TotalH1-2022
KSA Non-KSA KSA KSA

Gross Revenues 7/75.8 0.1 138.6 1.7 -138.6 777.6
Customer Compensations -275 0.0 00 0.0 0.0 -27.5
Customer Promotions & Cash back -10.2 0.0 0.0 0.0 0.0 -10.3
Net Revenues 738.1 0.0 138.6 1.7 -138.6 7398
Direct Costs -564.6 -1.1 -141.6 -1.2 138.6 -569.8
Operating Costs (S&Mand G&A) -88.2 -09 -17.6 -10 00 -107.7
ExpectedCredit Losses 3.8 0.0 0.0 00 0.0 3.8
EBITDA -2.0

EBITDA % of Net Revenue -68255%

Depreciation and Amortization -2.2 -01 -2.7 -0.8 0.0 -59
Otherlncome andInvestment Results 64 0.0 00 -01 0.0 63
Financingcost -0.6 0.0 00 -01 0.0 -0.7
Zakat =131 0.0 00 00 00 -131

Net Income (Loss) for the Year

Jahe'



Definitions

GMV The gross merchandise value of products soldin a certain marketin a specific period, excluding the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryvalue.
c. valueaddedtaxondeliveryvalue.

GOV The gross merchandise value of products soldin a certain marketin a specific period, including the following:
a. value addedtaxonthevalue of the order.
b. Thetotaldeliveryvalue.
c. valueaddedtaxondeliveryvalue.

Active Customers Activeusersfora periodof one hundred eighty (180) days from the date of the last order on Jahez platform.

GrossRevenues Excludestheimpact of cashback and compensations paid to customers classifiedin the FS as deduction of revenues as per IFRS15

e
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